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7 I eadlin gS Cities 


IN 56 CITIES scattered throughout the 
entire United States, leading jewelers 
are concentrating on Dolly Madison, 
the newest pattern in Sterling by The 
Gorham Master Craftsmen. These 56 
wide-awake progressive jewelers believe 
that it pays to advertise Dolly Madison. 
They have invested thousands of dol- 
lars of their own money in newspaper 
advertising and have found it a profit- 
able investment. 
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cms IM V ienna 


Some Comments on the Precious Stones in the Natural 
History Museum and the Gem Testing 


Institute of That City 


By Meyer D. Rothschild 


naturally found many changes in that Imperial City. 

The most distinctive feature of Vienna however, the 
Ringstrasse, is practically unchanged, especially in regard 
to the monumental public buildings which were all erected 
on the “Ring” after the middle of the last century. 

This “Ring’”’ or boulevard, about three and three-quar- 
ters miles in extent, completely surrounds the inner city 
and occupies the place of the old fortified wall and part of 
the 1800 feet wide glacés which was outside the wall. 

It is said that the sale of such of this property as was 
not required for the “Ring” and the magnificent public 
buildings which were financed from the proceeds of such 
sale, brought upward of $50,000,000—a tidy sum in the 
early ’50s of the 19th century. 

Among the buildings erected with this money are the 
two splendid museums facing each other over a large 
square—the History of Art and the Natural History 
Museums. 

The History of Art Museum, as its name implies, houses 
a fine collection of paintings and art objects and among 
the latter the most comprehensive collection of Ancient, 
Medieval and Modern cameos it has been my good fortune 
to see—some day I may be able to refer to that collection 
at length. 

My present concern however is with the sister museum 
on the other side of the plaza, the Natural History 
Museum, and particularly with part of its very complete 
mineral exhibit. 

My attention was drawn to a special exhibit of synthetic 
stones and cultured pearls and among the former I found 
some crystals of synthetic green beryl or emerald. 

These beryls, microscopical in size, are not a new dis- 
covery, as like minute crystals were produced by French 
scientists over 40 years ago, but as in the case of synthetic 
diamonds produced by Moissan and others the crystals 
are too small to have any commercial use or value. 

The question, however, arose in my mind—is it possible 
that someone has succeeded in making synthetic emeralds 


/ HAD not been in Vienna for nearly forty years and 
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large enough to be 
cut into gems? 

To solve this im- 
portant query I 
sought the curator 
of the museum, Dr. 
Hermann Michel 
and he assured me 
that up to the present time it has not been possible to re- 
produce beryl synthetically except in very minute crystals 
—so much therefore for the oft recurring claims that syn- 
thetic emeralds or other varieties of beryl are being pro- 
duced and cut into gems. 

I was glad of the opportunity of making the acquaint- 
ance of a scientist who has done so much to increase the 
general knowledge about precious stones and their arti- 
ficial counterparts. 

Dr. Michel is a typical “Wiener,” simple and direct in 
speech, charming in manner and most anxious to be of 
service to the “stranger within the gates.” 

Dr. Michel is a prolific writer on gems and is the author 
of several important and well known works on artificial 
gems and pearls; he is Professor at the University of 
Vienna on Mineralogy and Petrography and the inventor 
of various’ optical and mechanical instruments for the 
examination of precious stones and pearls. 

Dr. Michel has charge of the examinations of the Tech- 
nical Testing Institute for Precious Stones, an institu- 
tion founded in 1912 by prominent Vienna jewelers under 
the leadership of Kommerzialrat Carl Brunner, a jeweler 
of Vienna and its present president. 

This testing institute examines precious stones for 
jewelers and for the general public as well, at moderate 
charges based partly on the amount of work involved and 
partly on the value of the stone or stones examined—in 
fact, under circumstances where the article offered for 
examination is the property of someone unable to pay 
the regular charges the work is performed at a reduced 
price and in some cases, gratis. 
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Jewelers and the general public have thus an inexpensive 
way of obtaining a competent opinion which is delivered 
in the form of a signed “zeugniss” or certificate issued 
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in accordance with the Austrian law 


and which seems to be conclusive for all 


practical purposes. 


Dr. Michel was kind enough to give 
us a private exhibition of a collection 
of rings forming part of the museum’s 


treasures. 


While none of the stones were of 
great size the diamonds, emeralds and 
rubies shown were of a very fine quality 
and some of the fancy colored diamonds 


of rare colors. 


The Austrian mineral collection was 
begun by Emperor Franz I, who bought 
his first collections of minerals and 
fossils in 1748 and who took such an 
in these collections that he 


interest 
visited them daily. 


His royal spouse, the Great Empress 
Maria Theresa, was also greatly inter- 
ested and surprised the Emperor one 
day by presenting him with a rock 


sae 





crystal vase filled with flowers about 


which butterflies and bees hovered— 
but the bees were stingless as the whole 


Museum 


bouquet, except the green foliage, now 


faded nearly white, was made of precious stones. What 
joy the maker of that gorgeous bouquet had in making it. 

Every conceivable precious stone (jade excepted) was 
employed to form petals and centers for the many tiny 


and larger flowers, forget-me- 
nots of turquoises, wheat 
stalks of graduated emeralds, 
a red rose of Bohemian gar- 
nets, a yellow daisy, its petals 
of fine opals. Even a gray 
snail of agate is set on the 
foliage so naturally it seems 
quite real. An astonishing 
example of the jewelers’ art 
is this nosegay given by 
Austria’s greatest empress to 
her husband. 





Some facts about the gem 
testing institute of Vienna 
were published in THE JEWEL- 
ERS’ CIRCULAR, May 27, 1925, 
in an article by Dr. Carl 
Brunner, head of the firm of 
M. Hubner, who was one of 
the founders of the institute 
in question. It was first or- 
ganized in 1912 as a private 
organization but later became 
a governmental one. Its name 
today is Staatlich Autorisierte 
untersuchungsanstalt fiir edel- 
steine, and since 1915 it has 
government authorization and 
supervision so that certificates 
issued have the value of an 
official governmental report. 

The technical direction of 
the institute since its incep- 
tion has been, as Mr. Roths- 
child points out in the above 
article, in the hands of Dr. 


Maria Theresa bouquet of gems now 
collection 
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Dr. Hermann Michel, curator of the 
Vienna Art and Natural History 


widely known 
through his contributions to German 
technical journals on the subject of 
gems, many of which have been pub- 
in substance or in detail in 
THE JEWELERS’ CIRCULAR. 

According to Dr. Brunner’s article 
in the former issue of THE JEWELERS’ 
CIRCULAR, the field of activities of the 
testing institute is varied and yet its 
chief value lies not so much in its in- 
dividual tests as it does in the idea 
behind the institute itself. 
from his article: 

“The existence of such a testing 
bureau with government backing and 
authority has, in itself, a purifying in- 
fluence. 
important that the various countries 
should enforce their laws against un- 
fair competition strictly, especially as 
far as gems are concerned, as even to- 
day it happens, from time to time, that 
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Hermann, Michel, director of the mineralogical petrograph- 
ic division of the Government Museum for Natural His- 
tory. Dr. Michel is not only internationally known as an 
expert in mineralogy and as a profes- 
sor of the Vienna University, but is 


in the jewelry trade 


To quote 


It would seem to be especially 


a gem that has been branded as spuri- 





in the museum 


ous by the institute bobs up again * * * in some extremely 
old setting and mostly with the pretension of being a part 
of some “royal’ or princely collection. * * * 

“The main economic value of the Testing Institute is, of 


course, that legitimate trade 
is under its supervision and 
that therefore dishonest prac- 
tice is dangerous, as it can be 
detected. 

“Therefore, the task of this 
institute and others’ which 
should be founded elsewhere, 
* * * is to examine materials 
submitted as to their gen- 
uineness, their origin, and 
their proper destination; to - 
prevent losses through the 
perpetration of frauds and, in 
a general sense, to protect the 
jewelry trade against econom- 
ic loss. Every new product 
that is placed in trade, every 
new imitation is followed by 
the Institute, and it is but 
rarely that imitations are 
smuggled into circulation in 
Vienna before the institute 
knows of their existence. 

“Quite often it has been 
shown that exactly the same 
stone had been entered in the 
testing journals and that the 
owner had been advised at 
that time that the gem was 
not the same as‘ what it was 
represented to be when it was 
placed in trade.” 

An article on the gem test- 
ing institute of Berlin ap- 
peared in THE JEWELERS’ 
CIRCULAR on May 27, 1925. 
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Dame ‘fashion (onsiaers 
the (‘hanging Mode 


By Isabelle M. Archer 


among the spring jewels are the new ear studs 

with the ornamental shapes and the clustered 

gems. These little jewels are formed with large central 
gems and ornamental side sections. A large square 
cushion-cut amethyst is 
finished on either side 
with a loop of millegrain 
platinum wire for one of 
these new ear studs. 
These side loops give to 
the stud an elongated 
shape that is quite new 
this spring. Formerly, 
ear-studs were simplified 
button-shapes or square- 
cut gems in frames of 
tiny pearls or diamonds, 
but to make them new 
they have taken on a 
longer form, and even 
the round-cut gems are 
flanked on either side 
with decorative motifs. 
In the illustration 


AC mong the so among the novelties discovered 




























an ear-stud with a 
cushion-cut is shown, 
one with a large button 
pearl and a diamond on either 
side and a third of the new type 
with the decoration to trim the 
ear lobe. This last ear-stud has 
a large pearl and a diamond- 
studded platinum frame for the 
ornamental section. Variations of 

this new ear ornament are carried out to blend with the 
other pieces in the jewelry ensemble, taking the color 
note for the large gem and mounting pearls and dia- 
monds in the platinum frame. 


RESH designs in hand carved signet rings make 

another spring feature. For these rings the initials 
or chosen insignia are carved in rock crystal and 
mounted with colored gems and gem stones or with dia- 
monds and pearls in the platinum ring mounting. This 
rock crystal has been seen lately in some new ring de- 
signs for men as well as for women. Faceted black 
onyx, enamels in dark blue, brown and Indian red are 
used to border the flat surface of the crystal for the 
men’s rings. The crystal is cut with a contour following 
an octagon, a blunt cornered square or, for a narrower 
shape, an oval form. With an upright border on either 
side, another oval piece of crystal is used for a woman’s 
ring after the one shown in the illustration. Four box- 


set pieces of aquamarines are used in the platinum 
mounting and the crystal is cut in a long narrow form. 
The second ring shown in the picture has faceted black 
oynx above and below the octagon shaped piece of crys- 
tal, while the mounting on either side is plain frosted 
platinum. 


N unusual note in pearl necklaces is seen in the 

addition of oddly cut pieces of rosequartz or clear 
crystal, pale amethysts, corn colored topazes or aqua- 
marines at intervals in the pearl chain. For one of 
these necklaces a second interesting note was seen in 
the handsome diamond and pear] studded clasp at the 
back of the necklace. This clasp was platinum mounted 
and finished with a pendant, repeating the color note 
seen in the gems added to the pearl chain. The necklace 
shown in the illustration has rosequartz in attractive 
bead cuts and a rosequartz pendant to finish the diamond 
and pearl clasp. 


COMPOSITE costume in black taffeta and gray 
georgette with a high color note in the red crown 

of the blackbrimmed hat and red coral for the jewel, is 
representative of many of these dress costumes for spring 
afternoons. Several little notes, forerunners of like | 
fashions are seen in this particu- 
lar ensemble. The coat, for in- 
stance, is black taffeta and the 
small upstanding collar is in black 
velvet. The blouse is in silver 
gray georgette, but it is trimmed 
with bows of the taffeta to 
bring it into the picture as 

a concrete part of the 
costume. The skirt is 
plaited black taf- 














feta to match the 
coat. Silver gray bows 
on black suede slippers 
with small silver buckles 
are used with this cos- 
tume. The hat has an 
upstanding brim, faced 
with black straw, while 
red felt makes the crown 
and the upper part of 
the short brim at the 
back of the hat. The 
jewels caught the red 
note given by the top 
crown and repeated the 
exact tone in the oddly 
cut pieces of coral used 
for the long necklace. 
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Silver Anniversary of the Antwerp Diamond 
Exchange 


HAT may be considered an event of inter- 

y y national interest in the jewelry trade has 

been the subject of a celebration by the dia- 

mond trade of Antwerp. This is the 25th anni- 

versary of the foundation of the Diamond Exchange 

of that city that came into being in June, 1904, and 

as told in another column of this issue, it is interest- 

ing to note that two of the founders are today on the 
board of directors. 

The celebration was a matter of interest to the 
business world and public of Antwerp, and, accord- 
ing to the program, the ceremonies on the exchange, 
which took place June 2, were to be attended by the 
Minister of Industry, and the speeches broadcast 
throughout Europe. 

According to the president of the exchange, the in- 
stitution has played a very prominent part in the 
development of Antwerp as one of the great diamond 
cutting centers of the world, and it now has 2100 
members working for the development of the indus- 
try in that city, which in the cutting end alone is re- 
ported to now have 22,000 workers drawing weekly 
wages of about $315,000. Average weekly sales of 
about 30,000 carats of cut diamonds are reported in 
this market. 

Our felicitations go to the Antwerp Diamond Ex- 
change upon the completion of its silver anniversary. 
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The Proper Use of Gem Terms 


HETHER or not the jewelry trade confer- 

W ence (which opened yesterday in Chicago) 

and the Federal Trade Commission adopt and 
approve the resolutions submitted by the National 
Jewelers’ Board of Trade on the nomenclature of 
gems, it would be wise for jewelers throughout the 
country to keep these before their eyes as they seem 
to represent the consensus of opinion of the jewelry 
and gem industry as to proper terminology. They 
will also be used by the trade and business organiza- 
tions as a basis of standard in ethical advertising. 
The thirteen resolutions submitted by the Board are, 
in effect, a summary of the reports of the committees 
appointed from the diamond, the precious and imita- 
tion stones and the pearl and imitation pearl] trades 
which were adopted at mass meetings held by the 
Board during the past year. 

In brief, they decide as to diamonds that it is un- 
fair to describe any diamond as “perfect” which dis- 
closes flaws, cracks, carbon spots, clouds or blemishes 
of any sort when examined by a normal eye under an 
ordinary diamond loupe; that it is unfair to use the 
term “blue white” in advertising or selling any dia- 
mond which when unset shows the least tint of any 
color other than blue in clear daylight; that the terms 
“perfectly cut,” “well made,” “eye clean,” “commer- 
cially perfect” or “commercial white” should never be 
used in advertising or selling diamonds; that the 
weight of the diamond should be described in stand- 
ard metric carats and decimals, and that the word 
“diamond” should be applied only to the genuine 
stone which is carbon in its crystalline state. 

As to precious stones, they claim it is unfair to ap- 
ply the names of precious stones to other than genu- 
ine natural gems and that the term “synthetic” shall 
not be applied to any stones produced by artificial 
means unless they have: (a) the same hardness (with 
a tolerance of 5 per cent over or under); (b) the 
same dichroism; (c) the same specific gravity or den- 
sity (with a tolerance of 5 per cent) and the same 
chemical constituents with a reasonable tolerance in 
the proportion of the constituents. Also, that any 
imitation of a genuine or synthetic stone must be de- 
scribed as an imitation. 

As to pearls, it is recommended that only genuine 
pearls shall be advertised and sold as pearls; that the 
term “Oriental” shall not be applied to any pearls ex- 
cept those found in salt water and that culture pearls 
should be advertised and sold only as “culture pearls.” 

The recommendations as to imitation pearls are to 
the effect that in the advertising and sale of such, 
the word “pearl” may not be used unless the word 
“imitation” is used in conjunction therewith in clear- 
ly legible type immediately before, following or di- 
rectly underneath the word. The term “indestructi- 
ble” or its equivalent as applied to imitation pearls 
should not be used. 

The above recommendations strike at some of the 
worst abuses now practised in the advertising and 
sale of gems and form a little code which every 
jeweler who wishes to do business on an ethical basis 
can keep at hand for reference. 
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The Hard Fight Against the Salesmen from 
Outside Concerns 


N answer to numerous requests we have received 
if from subscribers, we have forwarded from time 

to time, copies of some of the so-called “itinerant 
merchants ordinances” that have been passed by va- 
rious cities to discourage the salesmen from other 
places canvassing for business. But in view of the 
very interesting article that appears in another col- 
umn, under the title of “Taxing Outside Competi- 
tors,” we feel that it would be wise for those corre- 
spondents who seek to obtain legislation of this 
kind, to study the subject 
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jewelers and other merchants throughout the coun- 
try. But, in the meantime, we suggest to those who 


‘are working to this end that they study carefully 


Mr. Buckley’s article and the typical decision which 
he quotes, before putting too much time, effort and 
money in the fight to obtain relief by a measure of 
this kind. 





Research Investigation of Chromium Plating 


-COMPREHENSIVE study of protection 
A against corrosion by means of electroplated 
finishes has been decided upon by the Ameri- 

can Electroplaters’ So- 





carefully before spending 
any effort thereon. 


ciety. The investigation 
will be made by the two 





It is one thing to get an 
ordinance that will strike 
at an abuse and another 
to get the courts to sus- 
tain that ordinance. As 
Mr. Buckley well points 
out in his article, the. ten- 
dency of the courts today 
in interpreting licensing 
acts is to view them with 
suspicion as to their con- 
stitutionality unless they 
apply to the local mer- 
chants the same general 
restrictions which they 
apply to outsiders. The 
courts incline to consider 
as unconstitutional those 
acts which, drawn nomin- 
ally for the protection of 
the public or for the rais- 
ing of revenue, are in- 
tended primarily to sup- 
press competition from 
the outside merchant. If 
the actual effect of these 
licenses is to deny to the 
outsider equal protection 
of the laws, even the state 
courts will hold the ordi- 
nance discriminatory and 
unconstitutional 
and where firms from 
other states have been 
prevented from doing bus- 
iness within a town by an 





Horowocicay INSTITUTE OF AMERICA 


OFFICE OF SECRETARY 
PAUL MOORE 


National Research Council, 21st and B Sts. N. W. 
WASHINGTON, D. C. 


May 19th, 1929. 


I wish to thank you for myself, and I am sure 
for many others, for the editorial and the news 
reports in the CircuLar about the H. I. A. 

It is a stirring presentation. It surely must 
have an impelling influence on some who have 
been indifferent to act on behalf of the Institute. 
To my mind, so little is needed to push the work 
beyond the danger point that I have frankly 
been surprised at conditions. 

I am sure we can make use to very good ad- 
vantage of any copies of THE JEWELERS’ Circu- 
LAR in whole or in part. 


Sincerely, 
(Signed) PAUL MOORE, 


Executive Secretary. 
* * * 


We are distinctly gratified that the editorial 
referred to pleased Secretary Moore and the 
officers of the association who have so whole- 
heartedly and patriotically assumed in the past 
few years the burden of carrying on this great 
organization to a condition where its success now 
seems assured. We are more than happy to 
supply them with reprints of the editorial, if 
these can be used in stirring up interest and sup- 
port in the organization that it so fully deserves. 


—Editor of THE JEwELers’ CrrcuLar. 








research associates of the 
Society at the U. S. Bu- 
reau of Standards and 
will probably require 
about three years. The 
general purpose of the 
study is to develop more 
information regarding the 
protective value of elec- 
troplated coatings as a 
basis for. specifications of 
quality. 

The first subject to be 
investigated will be chro- 
mium plating. Although 
this has found wide appli- 
cation present methods 
and specifications do not 
yield entirely satisfactory 
products, say the reports . 
from Washington. In this 
study the Electroplaters’ 
Society and the Bureau of 
Standards will cooperate 
closely with committees of 
the American Society for 
Testing Materials and 
similar organizations. 

As soon as_ possible 
plans for the study will 
be prepared and discussed 
with interested firms and 
organizations. A sum- 
mary of the researches on 
chromium plating made 
to date by the Bureau of 


ordinance, the Federal courts have, in several in- 
stances, held such ordinances as void owing to its re- 
striction and regulation of interstate commerce. 

It may be possible to draw a valid ordinance which 
will give real protection to the local citizens against 
outside and irresponsible salesmen and one which, at 
the same time, will raise revenue and afford protec- 
tion to the merchants of a community, but the author 
of the article above mentioned seems to doubt it. 

If there are in operation any state ordinances of 
the kind desired by our correspondents that have 
been sustained by the courts, we would like to get 
copies and broadcast them for the benefit of the 


Standards was presented by W. Blum, chief of the 
electro-chemistry division of the Bureau, at the an- 
nual conference of the Electroplaters’ Society held in 
Newark, N. J., last month. 








Chain stores in Wisconsin will not be taxed, judging 
from the opinion of the attorney general, who has informed 
the legislature’s joint committee on finance that a tax or 
license fee imposed on chain stores would be unconstitu- 
tional. The attorney general said that the purpose of such 
a tax would not be to raise revenue, nor in the interests 
of the public welfare, but is plainly intended to protect 
one group of merchant against competition by another. 
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(rown Jewels for His Highnesn 


Paris Jeweler Creates Wonderful Diamond Set Necklaces for Indian Potentates Who WiihVis 


OME very fine jewelry pieces likely will be seen in 
London when visiting Indian princes and their re- 
tinues take up temporary residence in the metrop- 
olis this season. Visiting Maharajahs will include the 
Alwar, Burdwan and Patiala potentates. The Maha- 
rajahs of Keurthala and Rajpipla have announced their 
intention of arriving in London shortly. The ex-Maha- 
rajah of Indore, who married Nancy Miller, the Ameri- 
can, will sojourn in this city for a while. 
Most of the visitors will engage suites at the most ex- 
pensive hotels. Others will take Mayfair residences for 
the summer. These Indian rulers will combine busi- 


Large Necklace Composed 
of Specimen White and 


Colored Diamonds 





ness with pleasure, and all of them will seek to show 
their loyalty to King George and tender their sympa- 
thies to him in person. 

One of the richest men in the world is the Gaekwar 
of Baroda, his State jewelry alone being worth arourd 
$15,000,000. In connection with the visit of the Indian 
contingent the Sunday Dispatch says one _ potentate’s 
jewelry will cross the seas in portable safes camou- 
flaged as red morocco attaché cases. In these cases 
will be modern diamonds in modern settings, ruby aig- 
rettes, collars of pearls and magnificent bracelets of sap- 
phires and emeralds. ; 

There was considerable com- 
ment both in the trade and 
among the public on the won- 
derful exhibit of jewels shown 
last October by Cartier in Paris, 
some of which are illustrated 
herewith. This was an invita- 
tion affair, and not open to the 
general public. The collection of 
jewelry was said to be the prop- 
erty of an Indian sovereign for 
whom the Paris firm has been 
making new settings. 


ROMINENT in the collection 

was a set composed of white 
brilliants of different styles and 
cuts, the center stone having 
been described as “large as an 
egg,” and with this is a huge yel- 
low diamond weighing 237 carats. 
Just above the yellow diamond is 
a much smaller but remarkable 
pink brilliant, while on the top 
is a large rich brown diamond. 
Three pear-shaped stones form 
the pendant to a final semi-circle. 
It should be mentioned that this 
whole group consists of pear- 
shaped brilliants cut with facets, 
and arranged as a breast orna- 
ment on five rows of chains. 

The firm also showed dog collars 
with diamonds set in round links, 
each about the size of a dollar. 
These collars are understood to 
be worn with the breast orna- 
_ment above described. 

Comment was also excited by 
an emerald set composed of a 
dog collar and several strings of 
stones, all matching. Various 
reports have been given as to the 
value of these gems, some run- 
ning to fabulous sums, but ac- 
cording to the best information 
obtained by correspondents in 
Paris, the value is said to be at 
least $10,000,000. According to 
reports given out to newspapers, 
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«tthe Maharajah “Dbiray of Patiala 


Wi Visit London This Season—Vast Fortunes Represented by Jewels of These Rulers 


this Indian potentate, whose name was withheld at the 
time, is the possessor of many more wonderful gems 
than those he brought to Paris. 


MONG the greatest jeweled treasures of India are 
those of the present Mahratta Gaekwar of Baroda, 
who has precedence over all the rulers in India at all func- 
tions, and is one of the most prominent and enlightened 
of the Indian princes. He governs a province of about 
8225 square miles and 2,415,396 inhabitants in the north- 
western part of India, 248 miles north of Bombay. Most 
of these treasures, whose value 
is estimated at a dozen million 
dollars, were collected by his 
predecessor, Mahratta Khanda- 
rao, who lived in barbaric splen- 
dor, and they are rarely worn by 
the present gaekwar. These trea- 
sures include a sash of one hun- 
dred rows of pearls, terminating 
in a great tassel of pearls and 
emeralds, seven rows of superb 
pearls whose value is estimated 
at half a million dollars; a litter 
set with seed-pearls, quantities 
of unstrung pearls, and more re- 
markable yet, a shawl or carpet 
of pearls, which closely resem- 
bles the “tippet” at Teheran de- 
scribed by Brydge. This carpet 
is said to be 10% feet long by 
six feet wide, and to be made up 
of strings of pearls, except that 
a border, 11 inches wide, and also 
center ornaments, are worked out 
in diamonds. Some writers as- 
sert that this costly ornament 
was originally intended by the 
late Mahratta Khandarao as a 
covering for the tomb of Moham- 
med. Others state that it was 
designed as a present for a wo- 
man of whom he was enamoured, 
but that the British resident jn- 
terfered, claiming that the 
wealth of Baroda was not suffi- 
cient to warrant such an expen- 
sive gift on the part of the ruler. 
This ornament is now retained 
among the regalia at Baroda, and 
is probably the most costly pear] 
ornament in the world, its value 
being estimated at several mil- 
lion dollars. 
The Nawab of Bahawalpur owns 
a portion of what is known as the 
“Delhi loot,” which, as a whole, 
once constituted the Mogul em- 
perors’ crown jewels, filched by 
them in turn from the Hindus and 
their ancient temples. So it was 
fitting that some should have 
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found their way back. History records that every gem in 
the almost fabulous collection has been figuratively, if not 
literally, drenched in blood. There are ornaments for the 
front of turbans, caps to cover the head fashioned entirely 
of jewels with just enough gold filigree to hold them in 
place; ropes of pearls, rubies and emeralds; numberless 
rings, bracelets and anklets for women. There is a won- 
derful diamond necklace called the “Garland of Delight,” 
the largest stone of which measures one and one quarter 
inches in diameter. This necklace has blazed a trail 
through the history of Eastern romance akin to tragedy. 


Large Antique Table 
Diamond Hindoo Necklace 
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Getting (loser (‘ustomer ( ontact 


Texas Jeweler’s Effective Selling Methods 


By Harry R. Terhune 


FTER considerable thought, and with more or 
oA less trepidation, the Corrigan Jewelry Co. of 
Houston, Tex., changed their advertising policy. 
Previously, they had been shooting just straight copy in 
the newspapers, copy that they felt had done much to 
build up their business. After taking into considera- 
tion the ever changing conditions it was felt that a 
closer customer contact could be maintained through 
using the mails. 
As a feeler 957 letters were sent to inactive accounts 


asking “Where have you been?” When it was discov- 
ered that 11 per cent took the trouble to answer, and 
of that number 98 per cent said that it so happened 
that they were not in the market just now, the desire 
was aroused to further experiment in the direct mail 
field. During the past year the annual advertising ap- 
propriation has been about evenly split between the 
newspapers and the direct mail, with quite satisfactory 
results. 

The Corrigan Jewelry Co. also operates the Houston 


Business Building Letters Used by V. A. Corrigan, Houston, Tex. 





Dear Mr. ———— 

I see that in a couple of days you are going to cele- 
brate another anniversary of the day you discovered 
America. 

Every time my own birthday anniversary rolls around I 
remember how proud I was when I reached the advanced 
age of twelve years and could say, like the “big boys,” 
“goin’ on thirteen.” 

Birthday anniversaries possibly do not mean as much 
to us now as they did then, because there are not a lot 
of proud kin-folks around to say, “My, oh, my, how that 
boy has grown.” 

But they do mark one of the three events of outstand- 
ing importance in a man’s life—so I am wishing you 
many happy. returns on this one, hope all is well with 
you and will continue to be that way in the years to come. 

Sincerely, 
V. A. Corrican, 
(Letter “A’’) President. 











Dear Mr. ———— 

These Telechron Electric Timekeepers I have been 
writing to you about are really worthy of your consider- 
ation. 

They look about like any other high grade clock—the 

» difference being in their movement, which is a tiny syn- 
chronous electric motor that operates direct from the 
light socket. 

This motor requires no cleaning, no adjusting, no oil- 
ing, no regulating, no winding. At the power house they 
have regulated the frequency of the alternating current— 
sixty cycle. They have installed a master clock with 
two second hands traveling around the dial. One of 
these is operated as a spring clock of the high class type, 
set and regulated by observatory time. This second hand 
sets the pace for the electrically driven hands. Should 
the latter lag, the operator steps up the frequency of his 
turbine until the hands again coincide. Or, if the cur- 
rent hand is fast, he reduces the frequency. Hour after 
hour, day after day, night after night, these two second 
hands travel around the dial together and the exact time 
is thereby maintained through the light current and your 
Telechron. 

I will be glad to furnish you a list of prominent Hous- 
ton concerns now using them. 

If you will grant our Mr. Cockrell a few moments of 
your time for a demonstration I will appreciate it very 
much. Very truly yours, 

V. A. Corrican, 
(Letter “C”’) President. 














Dear Mr. 


Our records show that you recently patronized our 
repair department and I want to thank you for thinking 
of us when you needed such service. 


Our repair department is called “repair” department 
for want of a more suitable name. It is, in fact, a com- 
plete organization in itself, employing eleven factory 
trained expert watchmakers. When a watch is brought 
to us for complete reconditioning it receives the exact 
equivalent to a thorough factory going-over and is re- 
turned to the owner a new watch in every sense of the 
word. Naturally, work from a shop of this character is 
fully guaranteed. 


The enclosed booklet, published for us by the Hamil- 
ton Watch Company, contains some valuable information 
that applies to the care of a high grade watch. I trust 
you will find it interesting and that the repair work we 
recently did on your watch will prove entirely satisfac- 








tory. Very truly yours, 

V. A. Corrican, 
(Letter “B’’) President. 
Dear Mr. 


Sometimes a merchant in his eagerness to see new 
faces in his store and new names on the ledger sheets 
overlooks his old friends who trade with him year in 
and year out. 


I hope I never make that mistake. 


That’s why I am writing to you again in an effort to 
find out why you have withdrawn the patronage you once 
accorded us and which we appreciated so much. 

Not having heard from you, I am compelled to assume 
that your action was occasioned by some failure on our 
part. What that was I do not know. If I did, I would 
have tried to make good long ago. 


If we have failed to show you that we really appreci- 
ated your business—or if our merchandise failed to come 
up to the standards you have a right to expect from this 
store, you will be favoring me by dropping in the next 
time you are passing and telling me about it. I’ll make 
good if it is within my power to do so. 


Very truly yours, 
V. A. Corrican, 
(Letter “D’’) President. 
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Watch Co. in their city. The Corrigan store is located 
right in the center of the town’s best retail section, and 
is a complete, good grade jewelry store, while the Hous- 
ton Watch Co. caters to the more popular priced trade. 
Having two live outlets in one town has made it ad- 


visable and profitable to employ an 
experienced advertising man. So to 
Paul B. Terhune goes much of the 
credit for the store’s excellent pub- 
licity 


T seems strange to find an old 

newspaper man so strong an ad- 
vocate of direct mail. However, he 
went into it with all the skepticism 
due to his previous training. On 
this subject Mr. Terhune said: “Our 
equipment consists of an addresso- 
graph, dupligraph, graphotype, plate 
rolling machine, steel filing cabinets 
for the plates and a sealing and 
stamping machine. 

“Our mailing list totals about 
25,000 names, which are classified as 
follows: active accounts, inactive ac- 
counts and prospective accounts. 

“Stripped of all superfluities, the 
basic idea of our direct mail adver- 
tising is this: To maintain and 
strengthen the feeling of personal 
contact between this store and its 
active customers, to reestablish that 
‘attitude in the minds of the inactive 
ones, and to create it, as far as pos- 
sible, in the minds of those whose 
patronage we hope to win. 

“And this is the way we go about 
it: Our contacts may be classified 
into three divisions, (1) Current, (2) 
Campaign and (3) Merchandising. 

“Current letters—(1) A ‘Thank 
you letter’ for purchase made; (2) A 
letter to newcomers to Houston; 
(3) A letter to those whose watches 
have been repaired; (4) To those 
who purchase a watch, again stat- 
ing our guarantee, etc.; (5) A let- 
ter to those who have paid their ac- 
counts satisfactorily, thanking them 
for their promptness; (6) Letters to 
reopened accounts. 

“Campaign letters, to inactive and 
prospective customers. These cam- 
paigns cover about four months each: 
A monthly letter to each division. 
Also campaign letters with inclosures 
on certain departments as, for in- 
stance, our clock department featur- 
ing a well-known electric clock. 

“Merchandising contacts. Some- 
times through letters bearing infor- 
mation of certain events and values, 
sometimes through government post 
cards, printed and illustrated or 
‘typewritten’ on our dupligraph, or 
with letter folders. 

“Now about the results. 


tion. 


I consider them surprising- 
ly satisfactory. This is our first venture on a large 
scale with this kind of advertising—or sales promo- 
There is scarcely a day, however, that we do not 
hear from our direct mail advertising; sometimes it is 
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Starting Tomorrow-~Corrigan’s 


BUDGET PLAN 
SALE 


FINE CHINAWARE 


This special event features.the 26-piece set—the essen- 
tials’of @ service for four persons, and provides an oppor- 
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Jered — “Superieur” French China 
Coin geld band 80 pce $90.79 


DOLLY MADISON — Coxon - Beleek 
China ; is 
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Brought unusual results 


gant terms. 


in the form of a brick—sometimes a bouquet. 
it is a brick—and we have received several of them— 
we have in all cases got in touch with the sender 
and straightened out his grievances so that a good time 
was had by all. Prompt attention is given to complaints. 
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When 


“The detail incident to the oper- 
ation of this method is, of course, 
infinite, eternal and_ everlasting. 
Its nature is such that it could not 
be otherwise. Not that we think 
that our system is perfected as yet, 
but we do know that its present state 
of perfection, whatever that may be, 
has been attended by free exudation 
of moisture through the pores of the 
advertising department’s epidermal 
investure—or words to that effect.” 

Now, to get down to the mechanics 
of the letter writing. First, it is im- 
possible to write one letter that will 
sell everything in the entire store to 
the entire mailing list. When that 
costly lesson is learned the rest 
comes fairly easy. 

Last fall, in checking over the 
“active list,” it was found that one- 
third had not bought in the sterling 
department. Here a personal letter 
to this particular group on one par- 
ticular subject brought the desired 
results. : 


N an entirely different subject 

read the sample letter A, and 
imagine how you, a full grown man 
would feel on receiving such a mis- 
sive on your birthday. 

Letters B and C are good examples 
of some of the letters going out.. 
They illustrate what is meant by 
sticking to one subject. The one on 
clocks is of a series that paved the 
way for personal sales-making calls. 

So much for the samples. Last 
month twenty-nine different pieces 
of mail were sent out. That does 
not mean that each person on the 
mailing list received twenty-nine 
letters. In some cases only 100 let- 
ters were sent to some special 
group, other times it might be 10,000 
that went out. It is just as the rea- 
son for writing justifies. 

A loose leaf book is kept by Ter- 
hune, in which the exact cost of each 
piece of mailing is recorded. 

Just a word about newspaper ad- 
vertising. These .stores are credit 
stores, but their business is the sell- 
ing of jewelry, not credit, so the 
credit feature is considered a matter 
of service. As an illustration, note 
the way it is handled in the china 
copy. Another practice is the taking 
advantage of the public assumption 
of “A diamond is a diamond,” so the 


wording of the advertising endeavors to awaken the desire 
for ownership rather than to fill the space with extrava- 


The direct mail plans as outlined are particularly inter- 
esting and worthy of study. 
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Making Your Salesman 
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No Excuse Nowadays for Inadequate Preparation 


TY rave been T stores during the past several years 
have been sending their sales people to school. 
' They are learning how to sell. 

A department devoted to retail selling in a university 
some years ago would have been considered unusual. 
Today, most of our universities are laying great stress 
on retail selling, retail advertising, marketing, research 
work, the psychology of selling, advertising, etc. 

The jewelry business with its many 


and he will be able to select the right kind of jewelry to 
conform with the personality of the individual. He will 
be able to give advice as to how old jewelry may be attrac- 
tively modernized, and ought to be able to make a rough 
sketch of a design for the customer. He will have at his 
fingers ends the names of the birth stones of .the differ- 
ent months, so that when the customer enters the store 
for a birth stone for any month he will be able to impart 
the necessary information asked of 
him. He will know how to sell the 





diversifications and complications de- 
mands much knowledge—a knowledge 


better class of costume jewelry on 


of business and technical subjects. It Efficiency in Selling which his employer can make an ade- 
requires some knowledge of horology, 3 quate profit, and he will frequently, 
HE jeweler’ who employs if he is a good salesman, be able to 


mineralogy, the precious metals, elec- 
troplating, jewelry designing and 
many other things. With an adequate 
background the jewelry salesman’s 
selling will be facilitated, because 
such a background will give him more 
confidence in himself. With knowledge 
will come poise and selling ease. 

The jeweler who employs clerks 
should urge them to learn all they can 
about their business, so that they may 
be able to talk intelligently and answer 
questions satisfactorily. It would pay 


_books. 





clerks should urge them to 
learn all they can about their bus- 
iness so that they may be able 
to talk intelligently and answer 
questions satisfactorily. 
pay any jeweler to give his clerks 
time off to visit jewelry manufac- 
turers, make a trip to a watch 
factory and, if possible, visit a 
diamond cutting plant. 

This practical experience should 
be reinforced by the reading of 
The jeweler is as strong 
as his weakest link and very often 
his weakest link is his clerk. 


| sell high grade jewelry, even when 
| the customer asks for the cheaper 
kind, if he is tactful enough to de- 
scribe in the right way the lasting 
value, the beauty and the artistic 
| craftsmanship of the real thing. A 

jewelry salesman should use good 
English, avoiding slang, stereotyped 
expressions or exaggerated descrip- 
tions of jewelry merchandise which so 
often characterizes the faker. Earnest- 
ness and a certain amount of dignity 
without, of course, overdoing it will 


It would 








any jeweler to give his clerks time off 
to visit jewelry manufacturers and 
make a trip through a watch factory, and if possible, visit 
a diamond cutting plant. If he is fertile minded he will 
ask many questions which will give him a fund of knowl- 
edge. This practical experience may be reinforced by 
the reading of books. A jeweler is as strong as his weak- 
est link, and very often his weakest link is his clerk. 
The worth while clerk will add to his store of knowledge 
every year. When he has the proper technical background, 
he will be able to sell more intelligently. Salesmanship, 
itself, requires special study and the right personality. 
The selection of a salesman means much to the jeweler. 
It means, at the end of the year, a net loss or a net profit. 


HE salesman or clerk who wants to advance will 

apply himself assiduously to the fundamental prin- 
ciples of selling. He will study-methods of approach, know 
how to handle different types of customers, be skillful in 
meeting complaints so that he will not give in to the un- 
reasonable customer, often much to his employer’s loss, 
but will be tactful enough to send the complainant away 
with a smile of satisfaction. The efficient jewelry sales- 
man will first have all the essentials of a gentleman; he 
will be courteous, attentive without being obsequious, 
imaginative, observing, not over obtrusive, but will have 
that subtle ability to create the desire to possess without 
indulging in too frequently used high-power methods. He 
will be able to suggest how harmoniously, for example, a 
certain piece of jewelry may be worn with a certain gown, 


appeal to many people who enter a 
jewelry store in the hope of getting reliable treatment, 
backed by genuine responsibility. 


OWERFUL advertising often brings many into a 

store in a buying mood and awkward salesmanship 
prevents the sale. This happens more frequently than one 
would surmise. Many customers are very sensitive. An 
unintelligent response to a question about diamonds, 
watches, silver, platinum or something else, a brusque 
attitude, an over-familiar attitude toward the customer, 
a lack of prompt attention when a customer, for instance, 
is kept unduly waiting, are little things that often cause 
much damage to a firm. The salesman should remember 
that customers respond in different ways to certain stimuli 
and the wise salesman will observe this, study his customer 
and act accordingly. While it is unnecessary for any 
salesman to delve deeply into the profound psychological 
works of James, Ladd, Woodworth and others, some funda- 
mental knowledge of psychology will help any salesman. 
There are many books written on the subject just suited 
for the salesman. A list of these and books on selling 
may be procured by writing to the editor of your trade 
journal. These give some interesting suggestions on 
how to study customers, how to handle the customer, the 
psychology of the sales situation, economics of retailing, 
etc., and would be read with profit. A salesman who 


studies salesmanship will soon become his employer’s 
(Continued on page 57) 
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Selling to the Movie Trade 


ONTRARY to what people accept as 

a fact, the selling of fine jewelry to 
the movie trade is a hard proposition 
because this class of customers are the 
most confirmed shoppers in existence. 
They know values and they know mer- 
chandise. None other than M. Reingold 
of Los Angeles is the authority for the 
foregoing. He should know if anyone 
does, as for the past seven years he has 
specialized in this particular kind of 
business. 

A booklet recently mailed contained 
this phrase which illustrates the suc- 
cess he has had in selling this trade. It 
said, “The shop with a distinguished cli- 
entele. A complete list of our patrons 
would read like a ‘Who’s Who in Film- 
dom.’” Then followed a list of some 
forty notables. 

It is an everyday occurrence ‘here, 
when a movie star is buying some piece, 
for him to ask for the loupe. An ex- 
pert examination follows that would do 
credit to any gem appraiser. “Where 
they got all this information and who 
educated them is beyond me,” observed 
Reingold. Continuing, he said: “If they 
are buying a bracelet, they do not want 
just a bracelet; they demand class, 
whether they are spending $200 or $20,- 
000. That’s why we must have so many 
special pieces and why we have our own 
workshop. Regardless of how friendly 
one may be, it is always necessary to 
have something new and good in order 
that the interest may be kept up.” 

There is quite an interesting history 
connected with M. Reingold. Eight years 
ago he was a successful merchant in 
Portland, Ore. The grass looked greener 
on the other side of the fence, and he 
lost everything he had in the automo- 
bile business. He came to town on a 


shoestring and saw possibilities of sell- 
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The merchandising ideas published on these 
pages are gathered together by our field 
editor in his travels around the country. 
Read them, file them, profit by them. 





By Harry R. Terhune 





Pages from booklet of M. Reingold, Los Angeles, Cal., showing three views of his 
attractive store 


ing fine jewelry to the movie people. 
The next step was to get acquainted 
with the right people in this industry. 
It was found that 95 per cent of them 
belonged to a certain golf club. It did 
not take much persuasion to convince 
his banker that the future success of 
the store depended on Reingold’s joining 
this club. 

Now that was the beginning. When- 
ever anything new or a very beautiful 
piece came to town, Reingold would bor- 
row it long enough to show it to some 
of the movie executives. This was his 


MATURITY SHEET 
Fee Ma 


means of trying to establish a reputa- 
tion of carrying fine pieces. Then he 
went after the trade of the executives, 
not the performers. He now occupies a 
suite of offices and a fine salesroom in 
one of the downtown office buildings. 


* #8 * 

A “Maturity Sheet” 
URING the course of a talk with 
George A. Brock of Los Angeles he 
mentioned the importance of a jeweler 


knowing just where he stood financially. 
“T remember sweating blood in my early 


S42 





Maturity sheet tells how much merchandise a jeweler may safely buy 
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Style No. 1600/3—A magnificent triple strand necklace, lengths, 16”, 17” and 18” 
of small uniform pearls—the centers of each strand composed of fancy shaped 
simulated crystal beads with alternating chaton rondelles. Mounted with a 


sterling silver crystal clasp ‘ 
This necklace can also be had with the rondelles in pastel colors, also in single 


strand for $3.00 and double strand for $6.00 
Subject to Standard Trade Discount 


ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & CO., Ine. 


FOUNDED 1867 FOUNDED 1867 


AVENUE, NEW YORK, N. Y. 


MAIN OFFICES AND SALESROOMS: 607 FIFTH 
BRANCH OFFICE: 236 WESTMINSTER STREET, PROVIDENCE, R. I. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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experience as a jeweler,” he said, “when 
I suddenly found I had three times as 
many bills coming due on a certain date 
as I had money to meet these obliga- 
tions. If I hadn’t been a pretty good 
financier, I doubt if my business would 
have lasted very long.” 

One of Mr. Brock’s characteristics is 
a desire to know the reason for things. 
This led him to take the initiative in col- 
lecting money from jewelers all over the 
country so that the Harvard Bureau of 
Business Research might undertake its 
investigation in the jewelry field. 

It was a long time ago that the “Ma- 
turity Sheet” was adopted as a vital 
part of his store’s records. Its continued 
use prompts Mr. Brock to definitely 
state: “That one book is enough to keep 
any jeweler straight.” Furthermore, he 
was good enough to allow us to repro- 
duce a sample sheet, so that all who 
wished could visualize its operations. 

Its chief recommendation is the sim- 
plicity of operation, so no lengthy ex- 
planation is needed. 

When goods are bought the date of the 
invoice is entered in column No. 1; from 
whom purchased in column No. 2; the 
store’s number of the invoice in column 
No. 3 (all invoices are consecutively 
numbered); total amount of the bill in 
column No. 4 (these amounts are brought 
forward so that the total indebtedness is 
always known—a sure curb on overbuy- 
ing); the terms are entered in column 
No. 5; the date due under the correct 
column, No. 6, of which there is one for 
each month. 

Reference to this sheet when placing 
orders acts as a definite guide to the 
amount of goods a store may safely buy. 
A jeweler knows approximately what his 
receipts will be for a given month. He 
knows that if he has $30,000 coming due 
in July, as shown by a maturity sheet, 
and that his cash receipts usually aver- 
age $20,000 for that month, he will not 
be able to meet his obligations. It will, 
therefore, be better for him to spread his 
purchases so that not more than $15,000 
will come due in this one month. 

Then it makes a better merchant of a 
man to know just where he stands at all 
times. If he has the reputation of al- 
ways being able to meet his obligations 
he will find many advantageous things 
thrown his way. 


* @ @¢ 


Uses No Wall Cases 


HERE are no wall cases in the Camp- 
bell & Ginder jewelry store, Los An- 
geles. M. P. Campbell gives this rea- 
son: “Why should you have wall cases 
in a jewelry store any more than in a re- 
ception room? If a customer is seated 
at the diamond counter it always ham- 
pers the sale to encourage attention to 
wander through, showing merchandise di- 
rectly in front of the customer other 
than those they have under consideration. 
By having specially fitted rooms where 
only glass, or silver, or stationery is the 
dominant factor, the opportunity for 
concentration in selling is great. Some 


people like to wander around a shop just 
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looking. We have many smal) inter- 
esting cases for them, scattered at stra- 
tegie points.” 


* + %* 
A Garden Setting in This Window 
be E consider our windows one of 


our best forms of advertising,” 
said A. N. Slavick, of Los Angeles. 
“Many jewelers who think nothing of 
spending $300 on a single newspaper 
advertisement, think it a waste of money 
to spend $100 on a window. Another 
angle to this is that money spent on 
newspaper advertising is practically gone 
forever except for its accumulative value, 
while there is considerable salvage on 
money spent for window drapes, fix- 
tures, etc.” 

From the foregoing, it must not be 
thought that Mr. Slavick does not be- 
lieve in newspaper advertising. He does, 
but he also thinks that jewelry store 
windows should receive more attention 
than is commonly accorded them. 

’Tis a pity the trade press is obliged 
to confine itself to black and white print, 
for 90 per cent of the beauty of the 
Slavick window reproduced here is lost 
on that account. This window was a 
riot of colors, such as one would find in a 
beautiful springtime flower garden. The 
handling was so deft that none of the 
sale’s effectiveness of the merchandise 
was diminished. 

The garden setting was achieved by 
using white flannel as a base. The wood 
in the background and in the small dis- 
play stands was of a pale green shade, 
while the rear lattice work was white. 
Dark green felt was used in the ring 
boxes, the center of the placques and the 
strip down the corner. All the tulips had 
diamond rings in their centers. The 
background was livened by vivid Jap- 
anese cherry blossoms. The other win- 
dow of the store was a duplication of 
this one. 

While Slavick’s is a very high grade 
credit house, the only mention of credit 
were three small signs. One of these 
read: “Slavick Convenient Credit, Dia- 
monds, Watches, Silverware, Jewelry.” 
The other two were “Quality with a 
Credit Service.” Outstanding windows 
of this character are everyday occur- 
rences here. Mr. Slavick, by the way, is 
past president of the National Credit 
Jewelers Association. 
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Cashes in on Railroad Watch 
Inspectorship 


E. ADAMS, proprietor of the Corri- 

« gan Jewelry Store, Los Angeles, 
Cal., cashes in on the fact that he is the 
official time inspector for the Pacific 
Electric Railway, the Pickwick Stages, 
the Los Angeles Motor Coach Corp. and 
the Los Angeles Street Railway. Every 
day he is at the train dispatcher’s office 
of the P. E. R.R. when the Washington, 
D. C., official time signals come over the 
wires at 8.58 a. m., Pacific Standard 
Time. Mr. Adams is shown here in the 





The Corrigan jewelry store gets the cor- 
rect time and cashes in on it 


act of pushing down the lever at the last 

tick of the ticker at precisely 9 o’clock. . 
This time is then telephoned and tele- 

graphed to all clocks in the entire sys- 

tem. Chief Dispatcher C. B. Smith is 

also shown in the photograph, comparing 

his watch with the master clock. 

Pacific Electric is noted for its accu- 
racy in keeping its trains on time, so 
Brother Adams takes a keen interest in 
this good record. Close to 2200 railroad 
men come under the time inspection 
which the store maintains. Recently a 
nice story of “How Time Is Told” was 
written by Dispatcher Smith and pub- 
lished in the P. E. magazine. This paper 
goes to all the men on the road. 





Diamonds displayed in a garden setting by A. N. Slavick, Los Angeles, Cal 
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Shall We (ontinue 
to Take [t on the (‘hin? 


By Hugh Wood 


HE “direct-to-you” and the  wholesale-retail’” 
houses are a growing thorn in the side of legitimate 
jewelry retailers—not to say a pain in the neck. 
Not that the ailment is as bad as it would seem, when 
retailers get to talking about it—but it is bad enough. 
When we consider the growth of the country, the tre- 
mendous increase in purchasing power, and the height- 
ened living standards, or cultural taste, we must recognize 
that America’s demand for jewelry of the finer sort must 
be increasing amazingly. 
The direct-to-you and the whole- 


chase of needed items. But many—far too many—are 
actual, bona fide ultimate consumers who are bent on 
short-circuiting the retailers. And, alas, they are fostered 
and encouraged—and sold—by too many wholesalers who 
find the handsome profit from such a sale too alluring to 
resist. 

Jewelers here and there catch some well-known whole- 
salers stooping to this practice. There are many—the 
vast majority—who will not sell to the consumer un- 

less hé is properly introduced by 
a regular retailer. Then, of course, 








sale-retail houses are .perhaps get- 
ting their percentage of this 
increased demand, but when their 
sales-to-consumer are weighed 
against the total sales volume in 
the jewelry business, it will be 
found pitifully small. Of course, 
when a retail jeweler loses a nice 
sale to one of these heinous houses, 
it looks to him like the whole busi- 
ness has gone to pot. But he fails 
to take into account the vast num- 
ber of instances in which he sells 
his customer without any competi- 
tion; from these direct or whole- 
sale-retail houses. 

Such instances remind me very 
much of ‘tthe business men who 
purchase a mailing list from a list 
house, say 5000 names and send 
out letters to the names, and re- 


the other cheek. 


Facts for the Public 


wet a story could be told through- 

out the land in behalf of the legitimate 
upright jeweler—how important it is to put 
oneself in the hands of the honest retailer 
_when one buys jewelry—why it is most un- 
likely that the consumer ever gets whole- 
sale prices from a wholesaler—how im- 
portant that the public should know that 
the retailer offers to the consumer service, 
credit, prestige, dependability, fair values. 
Such a story needs telling through cooper- 
ative advertising Any business that exists 
today, exists because it is maintained in the 
teeth of the fiercest competition. 
not maintain modern business by turning 


the retail price is charged the con- 
sumer, and the retailer who sent 
him in receives his legitimate mar- 
gin of profit. Even in such in- 
stances as these, the practice is 
bad, from the retailer standpoint, 
because it instils in the mind of 
the consumer the desire to deal di- 
rect with the wholesaler—to “cut 
out the middleman.” It is aston- 
ishing to what lengths some canny 
consumers will go in their efforts 
to buy “‘at wholesale prices.” They 
will waste more time and energy. 
than they can possibly gain back, 
in seeking to go round the retailer. 

It’s a strange trait in human 
nature. Actors, box-office men and 
newspaper writers are familiar 
with the strange psychological 
urge that causes many of the most 


You can- 





ceive back from the post office 50 


respected citizens to adopt the most 





letters that are undeliverable be- 

cause of incorrect address. When 

these business men see the pile of 500 letters on their 
desk, they set up a howl that they have been swindled 
by the mailing list house. The pile looks so big. They 
do not stop to consider that the incorrect names amount 
to only 1 per cent of the entire list—that 4500 letters 
reached their destination. Could they but vision the pile 
of 4950 delivered letters against the puny pile of 500 
undeliverable ones, their wrath would simmer and they 
would take a saner view of things. 


O it is to some extent with our retailers who have 
been “gyped” out of jewelry sales. The instances 

in which such things occur are not enough to be ruinous, 
although, in the aggregate, they amount to a nice round 
sum. Every Christmas season we will find the city 
counters of many questionable retailers thronged with 
eager consumers. Of course not all of them are con- 
sumers—many of them are emissaries or buyers from 
legitimate jewelry retailers, there to make a quick pur- 


devious methods to get a free 

“pass” to theaters or ball-games. 
They may spend large sums of money being a “good fel- 
low” to a sports editor, merely in order to get into his 
good graces and receive from him a pass to a base-ball 
game. Then how proudly will he say: 

“I go to the games on a pass!” 

A superiority complex, don’t you see? He’s raised just 
a bit above the common herd that has to shell out its 
sheckles and buy tickets in the regular way. So, too, 
with the wholesaler-retailer customer. He likes to think 
he’s a bit shrewder than the average tax-payer. 

“I buy my jewelry through the wholesaler!” says he, 
with a patronizing, superior look. “I don’t let the retail 
jeweler sting me!” 

And the strange part of it is that this very man who 
makes such a boast, may be in business life, himself; the 
manufacturer-to-wholesaler-to-retailer system of distribu- 
tion may be a life-saver to his own business. He prob- 
ably would howl to high heaven if he found that any 
of his consumer customers were short-circuiting him to 





The legitimate jeweler should tell the world about the wisdom of buying jewelry RIGHT 
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the wholesaler in his line! Consistency! Truly, thou 
art a jewel. 

And, as we full well know, most of these smart con- 
sumers who like to short-circuit the retailer, are paying 
retail or better-than-retail prices to the alleged ‘“whole- 
saler” they deal with. If we could only be made to stop, 
think and reason about things, how differently we would 
act. No one ever gets anything for nothing. Therefore, 
there must be a “catch” in the wholesaler-retailer racket 
which promises huge savings to the consumer. 


HE very existence of wholesaling is founded upon 

volume sales of large units to retailers, and the 
extension of attractive, credit terms. To wholesale, the 
jobber must have capital and volume. He must sell large 
units to retailers. Sales to retailers must far exceed any 
sales he would make to individual consumers. Any vol- 
ume business direct to consumers would immediately 
alienate all his dealer-accounts and kill the golden egg- 
laying goose. But do such considerations as these ever 
enter the mind of the consumer who loves to “buy whole- 
sale’? Not so you can notice it. 

The only class of jobber who holds out the lure of 
direct selling to the consumer is the jobber who is un- 
ethical in many ways. He may be short-sighted enough 
to think that, here and there, he can get by with a bill 
of goods direct to a consumer and reap a handsome profit, 
while still apparently functioning along ethical lines to 
his retailer trade. But murder will out. His trade soon 
learns the facts, because such news travels fast, and the 
fall-off in his sales to dealers wipes out the irregular 
profits he may have realized, and much more on top of 
them. 

The out-and-out “direct-to-you” house usually is the 
mail-order firm that advertises its jewelry in its catalog. 
That is a fair competitor, worthy of the retailer’s steel. 
He is doing business on his merit, so long as he accurately 
describes and offers his goods. He may, occasionally, fall 
for some such tempting phrase as “Save the retailer’s 
profit by ordering direct from us,” but such catch-penny 
statements are not often found in the catalogs of the mail- 
order houses of the highest class. 

And what does the jewelry retailer find in mail-order 
competition? Nothing to be afraid of. The diamonds 
advertised are usually no bigger or better than he can 
sell at the same price—or less. The only danger he has 
to fear in such competition is the more: masterful way 
in which the mail-order house vends its goods. There is 
something for the jeweler to learn about selling from 
the mail-order house. The descriptions make the dia- 
monds scintillate; cause the gold to glitter, and dazzle 
the eyes of the taxpayer who reads the catalog “from 
kivver to kivver” ’neath the midnight light. 
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UT we started out by heading this article “Shall We 

Continue to Take It on the Chin?” So we must live 
up to our title. What we mean by this is: are reputable, 
ethical retailers to continue to put up with the unfair 
competition which “gyp jobbers” are giving them? The 
retail jeweler is a long-suffering sort of chap. He re- 
tains his equanimity better under adverse circumstances . 
than any class of business-man I know. So it is nothing 
more than natural that the “wholesaler-retailer” is giving 
him a merry run for the consumer’s well-known dollar. 
But will he continue to smile weakly and dyspeptically un-: 
der these repeated onslaughts? Probably, unless his son 
has developed a squarer jaw and fuller conception of 
modern, fighting business methods. 

The Government, which guards free and unlimited com- 
petition says no group of business men can combine nor 
do aught to combat any methods of selling to the con- 
sumer that might be contrary to federal acts made and 
provided. 

But, glory be, there is nothing in these statutes to 
prevent the aggressive operations of an alert Better Busi- 
ness Bureau, nor group advertising of ethical, legitimate 
retailers in an effort to tell the constructive side of their 
cases. 

Do you find these ethical jewelers banding together, 
in cities where they have sufficient strength, to tell the 
public why it should patronize them? Not by a jugful! 
They are too busy competing with each other; too oc- 
cupied with their own personal business endeavors to take 
the larger view of things. 


HAT a story could be told throughout the land in 
behalf of the legitimate, upright, honorable jeweler! 
How important it is to put yourself in the hands of the 
honest retailer when you buy jewelry! Why it is most 
unlikely that the consumer ever gets wholesale prices 
from a wholesaler! What the retailer offers to the con- 
sumer — service, credit, prestige, dependability, fair 
values! 
Why, oh why won’t they see that such a story as this 
is a common story—a story that needs telling by all of 
them in a group. Can it be that they are too penurious 
te spend money on advertising space that does not fea- 
ture their firm exclusively? Can it be that they are to 
continue to be the ostrich of modern business and refuse 
to meet the need of the times with modern methods? Can 
it be that they consider such advertising negative? 

The jewelry business needs aggressive leaders. It needs 
hard-hitting men who will tell its story, while it still has 
a story to tell. Mark you, any business that exists today 
exists, because it is sought for and maintained in the 
teeth of the fiercest competition. And you can’t maintain 
modern businesses by turning the other cheek! 





Making Your Salesman a Real Asset 


(Continued from page 48) 


alter-ego and will get all the advancement that he deserves. 

Sociability is a desirable trait in any jewelry salesman. 
The social type will be a member of organizations, a con- 
structive factor in his community and thus, develop 
acquaintances and friendships which will make him much 
sought after in his position. If he is a church member, 
he will be able to suggest a gift, perhaps, for the Pastor, 
or some other occasion. 


HE suggested gift might suitably be a watch, which 
with appropriate engraving is always appreciated. He 
may be a member of some fraternal organization, which 
will also help him when trophies are about to be bought 
or when emblem pins are needed. If he has any facility in 
public speaking, he may prepare an interesting talk on 
watches or diamonds or some other jewelry topic and de- 
(Continued on page 106) 
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and include a 
tray and ewer, 
candlestick, treas- 
ure box and other 
pieces 


Diamond Business Quiet but Prices Remain .Firm—Enameled Silver May Help to Stimulate 
Business—Prince of Wales Admires Jewelry Displayed at North-East Coast Exhibition 


LONDON, May 25.—There appear to be 
good stocks of diamonds on the market 
but prices remain quite firm and busi- 
ness is on the quiet side there being one 
or two factors responsible, one of them 
being the national election at the end 
of the month. So far as the polished 
market is concerned no large American 
transactions are being noted, and until 
the diamond tariff question in the United 
States has been definitely disposed of 
prospective American buyers are likely 
to mark time. The production end of 
the industry has settled down into its 
regular stride and the absorption of the 
rough goods at curren! prices is likely 
to continue throughout the year. Dia- 
mond buyers here are going slowly for 
the moment but renewed activity is 
looked for once the country knows how 
it stands politically. Industry in gen- 
eral can expect the best results with a 
continuance of the Baldwin policy. Dia- 
mond merchants differ as to the present 
state of trade. 

Backes & Strauss, the Holborn Via- 
duct house, predicts a notable improve- 
ment in diamond buying after this 
month. “There is very little change to 
report in market conditions and business 
continues fairly satisfactory,” said a 
member of the firm this week. “Some 
complaints are heard that things are 
not as good as is usual at this time of 
the year. No doubt the imminence of 
the general election makes a difference, 
as many of the usual visitors to London 
from the provinces are hard at work at 
home, but great hopes are entertained 
that there will be a distinct improve- 
ment in trade after the end of this 
month. Conditions in Amsterdam and 
Antwerp have not materially changed, 
and until the question of the American 
tariff has been definitely settled it is not 
expected that any important purchases 
for American account will be made. 
Despite the fact that stocks are fairly 
large, prices remain firm and there is 
no likelihood of any change.” 

* * * 


The possibilities in the jewelry trade 


for enameled silver being considered un- 
limited in Birmingham manufacturing 
circles it is now felt in the industry that 
this new line may help stimulate busi- 
ness considerably. Things are rather 
quiet in the jewelry and the silversmith- 
ing sections and it needs something new 
in attractive form to interest buyers. 
Enameled silver is being produced in a 
variety of forms at Birmingham, not 
the least interesting of which is its imi- 
tation in one line of Japanese lacquer 
work. Manufacturers say that a lot 
of high class electro-plate is now being 
sold in Canada, some Birmingham firms 
making up for the poor home market 
with increasing production for North 
America. 
* * * 

Because the Persian Crown jewels in- 
clude the famous Daria-i-Noor (Sea of 
Light) stone the French experts who 
have been busy at Teheran appraising 
the collection for the Shah say that it is 
impossible to place a-value on the jewels 
as a whole. The Daria-i-Noor, they 
think, is such a magnificent stone that 
it is beyond commercial estimation. In 
the report being submitted for the 
Shah’s approval the appraisers say that 
the collection of jewels is made up most- 
ly of diamonds, emeralds, pearls and 
brilliants. The emeralds weigh approx- 
imately 13 pounds, one stone being val- 
ued at $78,000. A string of pearls is 
appraised at $100,000. 

* * * 

The Prince of Wales, when opening 
the North-East Coast Exhibition at 
Newcastle last week, at which a collec- 
tion of jewelry shown by the National 
Jewelers’ Association, is valued at $1,- 
250,000, praised the beauty of some of 
the pieces displayed. The “Southern 
Cross” is among the exhibits. 

* * * 

Cropp and Farr, manufacturing jewel- 
ers of Hatton Garden, have won their 
case in the King’s Bench Division in 
which they sought to recover $10,000 
damages from a firm of hotel proprie- 
tors in connection with the loss of a bag 


of jewelry at a hotel operated by the lat- 
ter. The jewelry firm’s case was that 
their traveling representative handed 
the bag of sample jewelry into the safe 
keeping of the hotel management. The 
last time the bag was seen was at 6 
a. m. by the night porter. The defen- 
dant company denied that the bag was 
entrusted to the care of the manager of 
its Portsmouth hotel—the Grand Cen- 
tral—or that there was any negligence. 
The court decided the bag was stolen 
from the hotel and that the hotel people 
were responsible for its safe keeping. 
Its loss was due to negligence on the 


part of the “innkeepers” or their ser- | 


vants. The amount of damages is to be 
agreed upon by both parties or, failing 
that, is to be fixed by an official referee. 
The jewelers also get costs. 

* ok * 

Just how the possession of a real pearl 
necklace need no longer be regarded as. 
a remote possibility is indicated in a 
handsomely designed and _ illustrated 
brochure now being mailed out by the 
Goldsmiths and Silversmiths Company 
of Regent St. The necklace can be built 
up gradually from a modest beginning,,. 
the book says, and makes an ideal gift.. 

* * * 

Miss Rosa Ponselle, who is now ir 
London for the operatic season, has 
brought with her a fine lot of jewels: 
which she never mixes indiscriminately. 
She wears complete sets in emeralds, 
rubies and pearls, according to the type 
of gown selected. With a black dress 
she displays enormous rubies at her 
ears and two more huge rubies in her 
finger rings. Her emerald’ and pearl 
ensembles are equally striking when 
worn separately. 

* * ok 

A brooch which folds up is the latest 
novelty in jewelry wear this side. It 
folds on itself from the center and can 
be clipped to the hat brim, coat lapel, 
decolletage, cuff, and so on by means 
of tiny claws which are placed at its 
outer edges and grip each other wher 
the brooch is folded. 


‘* 
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Modernistic Trend in Court Jewelry 





Many Fine Gemmed Pieces Reset for the Occasion—Diamonds 
the Gems of Fashion—Queen Wears Ropes of Diamonds 
and Pearls and Fine Diadem 


LONDON, May 25.—The modernistic 
note in jewelry struck at the first two 
Courts of the season indicate that a 
number of very fine gemmed pieces have 
been reset for the occasion. The note 
of boldness now associated with modern 
jewelry designing was predominant at 
Buckingham Palace. The diamond sur- 
rounds in tiara, bracelet «nd shoulder 
pieces were emphasized in definite for- 
mation of square and angular group- 
ings. The color blend was particularly 
striking, such associations as diamonds 
and emeralds, diamonds and rubies and 
diamonds and aquamarines looking very 
well when the tones of the Court gown 
followed the lead supplied by the gems. 
Bracelets were worn either en masse, or 
not at all. And from a general survey 
of the hundreds of beautifully gowned 
and bejeweled women present at the 
royal receptions it was apparent that 
diamonds and pearls still retain their 
leadership among the quality gems. 

The diamond represents the stone of 
fashion at this year’s ceremonies. But 
for the youthful debutante crystal with 
diamante is the happy medium. One 
very graceful shoulder ornament worn 
was of small squares of crystal set 
closely together in a rectangular forma- 
tion, with a four row fringe of crystal 
beads and diamante falling to the waist- 
line. A light bandeau of crystal was 
worn on the brow. 

At such a bewildering rendezvous of 
color and animation it is impossible to 
describe the jewelry ornamentation in 
detail. Every conceivable color tint that 
the dress designers can possibly intro- 
duce is shown in the Court gowns this 
year. And the jewelry worn has been 
designed with the gown colors and em- 
broideries always in mind. 

Outstanding pieces included sapphire 
and diamond tiaras, Russian coronets 
worked in brillants and rubies, coronets 
in diamonds and emeralds, green cabo- 
chon emerald necklaces, topaz and pear] 
and diamond and pearl ensembles, the 
latter being conspicuous in head orna- 
mentation. Crystal flower bouquets tied 
with silver ribbons were a feature of 
dress accessories. Where bouquets were 
not carried black or white ostrich 
feather and ivory feather fans were util- 
ized. 

Jewel-encrusted laces and _ brocades 
‘worn in combination with lamés and tis- 
sues feature this season’s Court dress. 
Designs are legion. Reville, the London 
and Paris fashion house, is doing the 
gowns for many of the fashion leaders 
this side. One pale green tulle dress 
has the tight corsage decolletage cov- 
ered with a diamante tracery. Another 
wonderful gown is in gray, pale cycla- 
men, gold and silver brocade handwoven 
in a modern interpretation of an old 


Arabesque design. The shoulder straps 
are of pale amethyst square-cut stones, 
and the train is covered with an Ara- 
besque design of iridescent sequins deli- 
cately shaded. 

Another creation is the pervenche- 
blue lace and mousseline de soie gown, 
the embroidery in this case being pro- 
vided by blue and amethyst stones, with 
train to match. A blush-rose-pink gown 
of similar material has a floral design in 
diamante, the train to match having a 
diamante and pearl tassel suspended 
from its center. With this dress a dia- 
mond tiara is worn and a white ostrich 
feather fan carried. 

A rose-colored brocade gown is em- 
broidered from the waist up in bands of 
diamante and crystal, ropes of diamonds 
being suspended from the shoulders. Sil- 
ver crystals of futuristic design are used 
to decorate the sides of the corsage of a 
corn-colored gown, the crystal motif 
being extended to the train for decora- 
tive purposes. 

A midnight-blue mousseline de _ soie 
and satin dress has blue and white dia- 
mante shoulder straps. A black satin 
gown is embroidered with cut jet in a 
scroll design, the train being of black 
Brussels lace. Many of the gowns de- 
scribed will be worn by titled women. 

A growing demand for hair jewels 
has been noted. The new jeweled nape 
bandeau, especially for young women, is 
very popular. It is fitted with very fine 
teeth and worn on the slant—from the 
nape of the neck to the ear. Jeweled 
slides representing little flower garlands 
or bows of ribbons can now be fitted 
over the ears where stray curls are to 
be kept in place. The new cap of netted 
hair finished with jeweled plaited ear 
coils reminiscent of the mediaeval will 
be found useful by many women. For 
hair has to be grown again, and since 
curls are fashionable, the jeweled hair 
ornament will have a new lease of life. 
Even for day wear jeweled hair pins 
are in growing demand. 

In the case of Court headdress the 
tiara and bandeau still hold sway al- 
though the modern version of these 
pieces is a great improvement on the old 
designs both from the point of comfort 
and of craftsmanship. 

The King, of course, was absent from 
the Throne Room, and the Queen held 
Court alone after being conducted to the 
throne by the Prince of Wales. She 
wore a tissue gown that changed its 
hues with every movement she made, 
many ropes of diamonds and pearls, and 
a diamond and pearl diadem, in addition 
to corsage orders and decorations. 








The Clyde M. Blanchard Jewelry Co. 
of Denver, Colo., moved on June 1 from 
1236 to 428 16th St. 
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Uncut Diamonds Disappear 





Investigation Thus Far Fails to Explain 
How Pebbles Were Substituted for 
Gems Worth $125,000 


LONDON, May 25.—Investigations into 
the disappearance of a consignment of 
uncut diamonds worth $125,000 shipped 
from Portuguese East Africa to Ant- 
werp the other day have, so far, pro- 
duced no clew of any importance, and 
the exact means by which the jewel 
thieves obtained the stones and sub- 
stituted pebbles for them in the original 
parcel is still mostly a matter of con- 
jecture. 

The Antwerp diamond merchant, M. 
Tenzer, suspected the parcel had been 
tampered with as soon as he obtained 
possession of it at the post office, and 
he opened it in the presence of a postal 
official. The pebbles were disclosed 
carefully wrapped and packed, the 
original address and stamps having 
been cut off the real covering and pasted 
on the brown paper one in which the 
bogus diamonds were received by the 
Antwerp diamond merchant. 

The police of two continents consider 
it the most puzzling diamond robbery 
they have had for some years. The con- 
signment was insured in London and one 
theory is that the robbery is the work 
of a London gang. John W. Bell of the 
well-known jewelry assessors here is 
already in Antwerp where he is con- 
ferring with E. Long Maddox, the Paris 
expert in diamond robberies. It is un- 
usual for a London assessor to leave 
the country in connection with gem 
losses. 

The South African police are con- 
ducting investigations at their end. It is 
thought the diamond thieves may have 
traveled on the boat which carried the 
consignment from the South African 
port. They very likely are the same 
people who engineered a similar coup 
earlier in the year when $75,000 worth 
of diamonds disappeared while in transit 
from Ceylon to Singapore. The only 
other big robbery this year was the theft 
of the $270,000 pearl necklace sent by 
registered mail from Paris to London 
in February. In this instance a young 
sorter at the Paris post office confessed 
to the theft and the necklace was re- 
covered last month. The present rob- 
bery is the work of experts which 
renders the job of the police more dif- 
ficult. 








The African World of London an- 
nounced that a new cutting machine has 
been introduced by an Australian sap- 
phire miner named Heiser, which he 
claims cannot go wrong and through the 
use of which workmen can learn to cut 
stones in a comparatively few weeks. 
This is deemed interesting in connection 
with the announcement that R. F. Gibb 
and E. E. Abbott will be appointed di- 
rectors of the movement to be started 
for the revival of the British gem cut- 
ting industry. 
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Modernistic Trend in Court Jewelry 





Many Fine Gemmed Pieces Reset for the Occasion—Diamonds 
the Gems of Fashion—Queen Wears Ropes of Diamonds 
and Pearls and Fine Diadem 


LONDON, May 25.—The modernistic 
note in jewelry struck at the first two 
Courts of the season indicate that a 
number of very fine gemmed pieces have 
been reset for the occasion. The note 
of boldness now associated with modern 
jewelry designing was predominant at 
Buckingham Palace. The diamond sur- 
rounds in tiara, bracelet and shoulder 
pieces were emphasized in definite for- 
mation of square and angular group- 
ings. The color blend was particularly 
striking, such associations as diamonds 
and emeralds, diamonds and rubies and 
diamonds and aquamarines looking very 
well when the tones of the Court gown 
followed the lead supplied by the gems. 
Bracelets were worn either en masse, or 
not at all. And from a general survey 
of the hundreds of beautifully gowned 
and bejeweled women present at the 
royal receptions it was apparent that 
diamonds and pearls still retain their 
leadership among the quality gems. 

The diamond represents the stone of 
fashion at this year’s ceremonies. But 
for the youthful debutante crystal with 
diamante is the happy medium. One 
very graceful shoulder ornament worn 
was of small squares of crystal set 
closely together in a rectangular forma- 
tion, with a four row fringe of crystal 
beads and diamante falling to the waist- 
line. A light bandeau of crystal was 
worn on the brow. 

At such a bewildering rendezvous of 
color and animation it is impossible to 
describe the jewelry ornamentation in 
detail. Every conceivable color tint that 
the dress designers can possibly intro- 
duce is shown in the Court gowns this 
year. And the jewelry worn has been 
designed with the gown colors and em- 
broideries always in mind. 

Outstanding pieces included sapphire 
and diamond tiaras, Russian coronets 
worked in brillants and rubies, coronets 
in diamonds and emeralds, green cabo- 
chon emerald necklaces, topaz and pear! 
and diamond and pearl ensembles, the 
latter being conspicuous in head orna- 
mentation. Crystal flower bouquets tied 
with silver ribbons were a feature of 
dress accessories. Where bouquets were 
not carried black or white ostrich 
feather and ivory feather fans were util- 
ized. 

Jewel-encrusted laces and _ brocades 
‘worn in combination with lamés and tis- 
sues feature this season’s Court dress. 
Designs are legion. Reville, the London 
and Paris fashion house, is doing the 
gowns for many of the fashion leaders 
this side. One pale green tulle dress 
has the tight corsage decolletage cov- 
ered with a diamante tracery. Another 
‘wonderful gown is in gray, pale cycla- 
men, gold and silver brocade handwoven 
in a modern interpretation of an old 


Arabesque design. The shoulder straps 
are of pale amethyst square-cut stones, 
and the train is covered with an Ara- 
besque design of iridescent sequins deli- 
cately shaded. 

Another creation is the pervenche- 
blue lace and mousseline de soie gown, 
the embroidery in this case being pro- 
vided by blue and amethyst stones, with 
train to match. A blush-rose-pink gown 
of similar material has a floral design in 
diamante, the train to match having a 
diamante and pearl tassel suspended 
from its center. With this dress a dia- 
mond tiara is worn and a white ostrich 
feather fan carried. 

A rose-colored brocade gown is em- 
broidered from the waist up in bands of 
diamante and crystal, ropes of diamonds 
being suspended from the shoulders. Sil- 
ver crystals of futuristic design are used 
to decorate the sides of the corsage of a 
corn-colored gown, the crystal motif 
being extended to the train for decora- 
tive purposes. 

A midnight-blue mousseline de soie 
and satin dress has blue and white dia- 
mante shoulder straps. A black satin 
gown is embroidered with cut jet in a 
scroll design, the train being of black 
Brussels lace. Many of the gowns de- 
scribed will be worn by titled women. 

A growing demand for hair jewels 
has been noted. The new jeweled nape 
bandeau, especially for young women, is 
very popular. It is fitted with very fine 
teeth and worn on the slant—from the 
nape of the neck to the ear. Jeweled 
slides representing little flower garlands 
or bows of ribbons can now be fitted 
over the ears where stray curls are to 
be kept in place. The new cap of netted 
hair finished with jeweled plaited ear 
coils reminiscent of the mediaeval will 
be found useful by many women. For 
hair has to be grown again, and since 
curls are fashionable, the jeweled hair 
ornament will have a new lease of life. 
Even for day wear jeweled hair pins 
are in growing demand. 

In the case of Court headdress the 
tiara and bandeau still hold sway al- 
though the modern version of these 
pieces is a great improvement on the old 
designs both from the point of comfort 
and of craftsmanship. 

The King, of course, was absent from 
the Throne Room, and the Queen held 
Court alone after being conducted to the 
throne by the Prince of Wales. She 
wore a tissue gown that changed its 
hues with every movement she made, 
many ropes of diamonds and pearls, and 
a diamond and pearl diadem, in addition 
to corsage orders and decorations. 








The Clyde M. Blanchard Jewelry Co. 
of Denver, Colo., moved on June 1 from 
1236 to 428 16th St. 
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Uncut Diamonds Disappear 





Investigation Thus Far Fails to Explain 
How Pebbles Were Substituted for 
Gems Worth $125,000 


LONDON, May 25.—Investigations into 
the disappearance of a consignment of 
uncut diamonds worth $125,000 shipped 
from Portuguese East Africa to Ant- 
werp the other day have, so far, pro- 
duced no clew of any importance, and 
the exact means by which the jewel 
thieves obtained the stones and sub- 
stituted pebbles for them in the original 
parcel is still mostly a matter of con- 
jecture. 

The Antwerp diamond merchant, M. 
Tenzer, suspected the parcel had been 
tampered with as soon as he obtained 
possession of it at the post office, and 
he opened it in the presence of a postal 
official. The pebbles were disclosed 
carefully wrapped and packed, the 
original address and stamps having 
been cut off the real covering and pasted 
on the brown paper one in which the 
bogus diamonds were received by the 
Antwerp diamond merchant. 

The police of two continents consider 
it the most puzzling diamond robbery 
they have had for some years. The con- 
signment was insured in London and one 
theory is that the robbery is the work 
of a London gang. John W. Bell of the 
well-known jewelry assessors here is 
already in Antwerp where he is con- 
ferring with E. Long Maddox, the Paris 
expert in diamond robberies. It is un- 
usual for a London assessor to leave 
the country in connection with gem 
losses. 

The South African police are con- 
ducting investigations at their end. It is 
thought the diamond thieves may have 
traveled on the boat which carried the 
consignment from the South African 
port. They very likely are the same 
people who engineered a similar coup 
earlier in the year when $75,000 worth 
of diamonds disappeared while in transit 
from Ceylon to Singapore. The only 
other big robbery this year was the theft 
of the $270,000 pearl necklace sent by 
registered mail from Paris to London’ 
in February. In this instance a young 
sorter at the Paris post office confessed 
to the theft and the necklace was re- 
covered last month. The present rob- 
bery is the work of experts which 
renders the job of the police more dif- 
ficult. 








The African World of London an- 
nounced that a new cutting machine has 
been introduced by an Australian sap- 
phire miner named Heiser, which he 
claims cannot go wrong and through the 
use of which workmen can learn to cut 
stones in a comparatively few weeks. 
This is deemed interesting in connection 
with the announcement that R. F. Gibb 
and E. E. Abbott will be appointed di- 
rectors of the movement to be started 
for the revival of the British gem cut- 
ting industry. 
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Plan to Take in “Show Week” 





Elaborate Arrangements Indicate That Fourth Annual Event 
at Chicago, Aug. 5 to 9, Will Eclipse All Previous Affairs 


Every retail jeweler knows about 
“Show Week” in Chicago and this year 
the announcement of the dates Aug. 5 to 
9 has again centered attention on the 
big Jewelry Show under the direction of 
the Wholesale Jewelers of Chicago. This 
is to be the fourth annual event of its 
kind and every indication points to it 
being the greatest by far of the four. 

Last year, representatives of no less 
than 1523 retail stores, in 35 out of the 
48 States, attended the Show—most of 
whom will be back again in August to 
secure the unmatched advantages it af- 
fords. 

Early though it is, letters from many 
distant points are reaching the office of 
A. B. Coffman, manager of the Show, 
85 E. Wacker Drive, Chicago. Thus, 
Carl Frymire, Silver City, N. M., al- 
ready has written for a hotel reservation 
and is coming to the Show to see what’s 
new and to lay in his fall and holiday 
stock; while at another extreme of dis- 
tance the head of Hale’s, of Greenville, 
S. C., is looking forward to coming to 
Chicago expressly for “Show Week.” 

Every retailer in the business knows 
about the Show, for those who were not 
in attendance last year or the year be- 
fore have read all about it in the jour- 
nals of the trade or in circulars received 
from Show headquarters. A first “broad- 
side” was mailed in April to some 13,000 
jewelers, a second went to the same list 
the latter part of May, and other mail- 
ings will follow right up to Show time. 
Full-page advertising in seven trade 
papers also has appeared month by 
month and will continue through July. 

Each year, also, the number and 
variety of the exhibits grows, space is 
in greater demand, and the grouping 
and presentation of displays are more 
impressive. To date the list of ex- 
hibitors is as follows: 

Meriden, Conn., International Silver 
Co., Manning, Bowman & Co. 

New Haven, Conn., New Haven Clock 
Co. 

Winsted, Conn., Wm. L. Gilbert Clock 
Co. 

Chicago, Benj. Allen & Co., C. E. Bar- 
rett & Co., A. C. Becken Co., Block- 
Weinfeld Co., Emil Braude & Sons, 
Thos. J. Dee & Co., Elgin National 
Watch Co., J. W. Forsinger Co., Geo. 
H. Fuller & Son Co., Goldsmith Bros. S. 
& R. Co., Hammond Clock Co., Hart 
Jewelry Co., Richard N. Heath, Inc., 
A. Hirsch Co., Jewelers’ Journal, F. C. 
Jorgeson & Co., C. H. Knights-Thearle 
Co., Leubusher Schumann & Co., Man- 
heimer Watch Co., C. & E. Marshall 
Co., National Jeweler, Newall Mfg. Co., 
F. H. Noble & Co., Norris, Alister-Ball- 
Bridges Co., Henry Paulson & Co., Roy 
Mfg Co.. Stein & Ellbogen Co., Swart- 
child & Co.. Wahl Co., Otto Young & Co. 

Elgin, I1l., Illinois Watch Case Co. 


La Salle, Ill., Western Clock Co. 

Springfield, Ill., Illinois Watch Co., 
Hamilton-Sangamo Corp. 

Indianapolis, Baldwin Miller Co. 

Dayton, Ky., Wadsworth Watch Case 
Co. 
Attleboro, Baer & Wilde Co., S. O. 
Bigney Co., Bliss Bros. Co., Saart Bros. 
Co., F. H. Sadler Co., R. F. Simmons 
Co. 

Attleboro Falls, J. F. Sturdy’s Sons 
Co. 

Framingham, Mass., Dennison, Mfg. 
Co. : 

North Attleboro, Clark Lighter Co. 
Evans Case Co. 

Plainville, Mass., Whiting & Davis 
Co. 

Waltham, Mass., Waltham Watch Co. 

Detroit, Mich., Modern Jeweler. 

Ludington, Mich., Star Watch Case Co. 

Minneapolis, Minn., S. H. Clausin & 
Co. 

St. Louis, Mo., Bauman-Massa Jewel- 
ry Co., Eisenstadt Mfg. Co. 

Newark, N. J., Gemex Company, 
Henry Rufeisen, Inc., Stern Mfg. Co. 

Riverside, N. J., Keystone Watch Case 
Co. 

New York, Celluloid Corp., Christian 
Becker, Inc., George Borgfeldt & Co., 
England, Klein & Levy, Helbein-Stone 
Co., L. Heller & Son, Inc., Henshel Pearl 
Corp., Ingersoll Watch Co., JEWELERS’ 
CIRCULAR, Katz & Ogush, Inc., Jos. H. 
Meyer & Bro., Nov-E-Line Mfg. Co., 
Superior Products Corp., Waterbury 
Clock Co., Wolfsheim & Sachs, Inc. 

Oneida, N. Y., Oneida Community, 
Ltd. 

Rochester, N. Y., Bausch & Lomb Op- 
tical Co. 

Columbus, Ohio, Clifford B, Poage. 

Lancaster, Pa., Hamilton Watch Co. 

Philadelphia, Pa., Keystone Publish- 
ing Co. 

Providence, R. I., Armbrust Chain Co., 
Arnold & Steere Co., Automatic Gold 
Chain Co., General Chain Co., Wm. C. 
Greene Co., R. L. Griffith & Son Co., 
Hadley Co., Irons & Russell Co., Kesten- 
man Bros. Mfg. Co., George Kollstede, 
Henry Lederer & Bro., Ostby & Barton 
Co., Rosenheim Co., Speidel Bros., Louis 
Stern Co., Wachenheimer Bros., J. J. 
White Mfg. Co. 

A trip to Chicago in August will pay 
for itself for the Jewelry Show alone. 
In addition, however, the eighth annual 
Chicago Gift Show, at which new gift 
and art wares from all parts of the world 
are brought together under one roof at 
the Stevens Hotel, will again be held 
during “Show Week.” The exhibit of 
the Eastern Manufacturers and Impor- 
ters at the Palmer House will afford an- 
other rare opportunity for buyers of art 
wares and related lines; and the semi- 
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annual convention of the Interstate Mer- 
chants’ Council, affiliated with the Chi- 
cago Association of Commerce and at- 
tended by retail merchants in different 
lines from many parts of the United 
States and Canada, will be in session 
during the week with an excellent pro- 
gram of constructive addresses and en- 
tertainment. 

It is througk the helpful cooperation 
of the Merchants’ Council that jewelers 
will be enabled again this year to secure 
reduced railroad rates by making only 
a nominal payment. A two-dollar bill 
attached to your letterhead and mailed 
to Interstate Merchants’ Council, 10 S. 
La Salle St., Chicago, will pay for 
membership in that organization; and 
this membership will entitle you in turn 
to (1) an associate membership in the 
Chicago Association of Commerce (2) 
the monthly merchandise bulletin issued 
by the Council (3) admission to its semi- 
annual conventions, and (4) a lot of free 
entertainment at each of these conven- 
tions. Thus, a two-dollar bill does duty 
many times over; it secures all these ad- 
vantages—plus the assurance of reduced 
railroad rates from Chicago back to your 
own home town! Figure it out for your- 
self, mail your two dollars today, and 
plan to be in Chicago, Aug. 5 to 9, dur- 
ing the city’s greatest “Show Week.” 








Belgian Jewelers to Make Unusually 
Fine Showing at the International 
Exhibition at Antwerp Next Year 


BRUSSELS, May 20.—Belgian jewelers 
are commencing in earnest the organi- 
zation of their participation in the In- 
ternational Exhibition to be held from 
April to October, 1930, at Antwerp, in. 
celebration of the centenary of Bel- 
gium’s independence. They are deter- 
mined to make their show a fully repre- 
sentative one, and no expense is to be 
spared in demonstrating to the thou- 
sands of foreign visitors who are ex- 
pected at the exhibition that Belgian 
jewelry compares favorably with that 
manufactured in any other part of the 
world. The organizers have the records 
of the Antwerp jewelry exhibition of 
1920 and the magnificent jewelry pro- 
cession of a few years ago to help them 
in their task and they will endeavor to 
impress on all concerned that their in- 
dustry is one in which quality cannot 
be sacrificed to price. 

In one exhibit, which will probably be 
the greatest attraction of the group, the 
public will be given the opportunity of 
seeing diamonds extracted from the 
mines, and of afterward following the 
stones through the cutting and the vari- 
ous processes which end with mounting. 
M. Massaux, the secretary of the Mas- 
ter Jewelers Syndicate, has received as- 
surances from the finest Belgian jewel- 
ers that they will closely cooperate in 
making the exhibition a striking suc- 
cess. 








Miller & Harbaugh have opened a 
store in the Buyers’ building, Third and 
Adler Sts., Portland, Ore. 
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Closing Features of Empire State Convention 





New Officers Chosen by New York Jewelers at Meeting in Poughkeepsie—Resolutions Adopted 


POUGHKEEPSIE, N. Y., May 30.—The 
election of new officers marked th2 clos- 
ing yesterday morning of the 20th an- 
nual convention of the New York State 
Retail Jewelers’ Association, held for 
three days in the Nelson House, this city. 
The proceedings of the first two days’ 
sessions were reported in full in the last 
issue of THE JEWELERS’ CIRCULAR and at 
the time of going to press, the only fea- 
tures remaining were the banquet, on 
Tuesday evening, the reading of reports 
the following morning and the selection 
of officers. 

While many important and interesting 
addresses and reports were delivere}, the 
biggest feature of this convention was 
the announcement that 102 new mem- 
bers had been added to the rolls of the 
association within the past few weeks. 
The decision to continue this state-wide 
campaign met with the hearty approval 
of the delegates, and it is expected that 
before the next annual conclave is held 
in 1930, every wide awake retailer in the 
state will be enrolled. 

In entertaining the State delegates, 
the Poughkeepsie and neighboring jew- 
elers outdid themselves in hospitality. 
The local authorities and the Chamber 
of Commerce were enlisted to make the 
jewelers’ stay here a pleasant and mem- 
orable one, and they did their part in 
full measure. An outgrowth of the 
meeting here is a 100 per cent organiza- 
tion of local retail jewelers. 


The Banquet 


The concluding entertainment function 
of the convention was the banquet held 
on Tuesday evening in the large dining 
room of the Nelson House. An excel- 
lent menu was served after which Presi- 
dent Edward Leininger was designated 
as toastmaster. 

Charles Gilbert Spross, a local citizen, 
entertained with several piano selections 
and then the toastmaster presented 
Mayor John K. Sague of Poughkeepsie. 
The speaker expressed his pleasure and 
pride to the jewelers for coming to this 
city, and then amused his listeners by 





—Banquet Proves Gala Event 


reciting some of his experiences while 
acting as Appraiser for the Port of New 
York. He also assured the jewelers that 
as a result of their visit the local mer- 
chants are in a better position to secure 
an auction ordinance. 

Edwin Lilley, regional vice-president 
of the American National Retail Jewel- 
ers’ Association, spoke briefly, conveying 














WILLIAM D. McNEIL, PRESIDENT- 
ELECT 


the greetings of National President 
Frasier, after which William G. McDou- 
gall, New York city jeweler, entertained 
with several of his well known Scotch 
stories. At the close of his remarks, Mr. 
McDougall, acting for the entire mem- 
bership of the association, presented 
President Leininger with a _ beautiful 
electric clock. 

Charles T. Evans, secretary of the 
A. N. R. J. A., and William D. McNeil, 
vice-president of the State Association, 
followed with short talks. Emil J. 
Scheer, a past president of the New 
York State organization, was another 


MEMBERS AND GUESTS OF THE NEW YORK STATE RETAIL J 


speaker, and before concluding his re- 
marks, presented L. M. Campbell with a 
handsome wrist watch in recognition of 
his excellent work as chairman of the 
membership committee. 

The only other speaker was D. Green- 
berg, counsel for the Executive Commit- 
tee of New York City Retail Jewelers’ 
Associations, whose remarks on the evils 
of price cutting were listened to with 
close attention. After this the jewelers 
and their guests enjoyed dancing. Each 
lady attending this affair was presented 
with a plate bearing a picture of Vas- 
sar College. These were given by the 
Poughkeepsie jewelers. 


Wednesday 


The closing session of the convention 
was started Wednesday morning when 
President Leininger read a telegram of 
appreciation from the American Fair 
Trade Association. 

A financial report was presented by 
L. M. Campbell, after which William 
McDougall, speaking for the auditing 
committee, certified to its correctness. 

Reporting on trade interest, Mr. 
McDougall brought to the attention of 
the convention the existence of clubs or- 
ganized by large corporations for the 
purpose of allowing employes to pur- 
chase nearly all kinds of merchandise at 
a discount. He pointed out how these 
clubs work a hardship on the retail jew- 
eler, and at his suggestion a committee 
was appointed to gather data and to pre- 
pare a report for consideration of the 
state association. This committee con- 
sists of: William McDougall, Samuel 
Feldman and Chares C. Ward. 

As chairman of the Committee on De- 
ceased Members, A. Landau read the 
names of seven members who have died 
during the past year. 

Wilson A. Streeter, as chairman of the 
Trademarks and Qualities Committee, 
enjoined the jewelers not to purchase 
platinum, gold, silver or gold filled goods 
unless they contain a quality mark and 
trade mark. He also reported that he 
is to attend the conference of the Fed- 
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eral Trade Commission, to be held in 
Chicago next week, at which time many 
subjects of interest to the trade will be 
considered. 

At the suggestion of L. M. Campbell, 
it was voted that the State association 
apply for membership in the United 
States Chamber of Commerce. Speak- 
ing for the Legislative Committee, Sam- 
uel Feldman stated that the auction bill 
in which the association was interested 
was defeated at Albany. He promised, 
however, that his committee would meet 
before the next convention is held and 
at that time, with competent assistance, 
would draft suitable legislation. 

In the absence of Emil J. Scheer, 
chairman of the Resolutions Committee, 
the report of this body was submitted 
by William McDougall. Summarized, 
these resolutions are as follows: 


The Resolutions 


The thanks of the association are ex- 
tended to every speaker who addressed 
this convention, the Chamber of Com- 
merce and the local newspapers for their 
cooperation; appreciation for their ef- 
forts is also extended to President Lein- 
inger, Secretary Charles E. Sunderlin, 
L. M. Campbell, chairman of the Mem- 
bership Committee, National Secretary 
Charles T. Evans and to the members 
of the Executive Committee; they urge 
further effort for the passage of a State 
auction law; disapprove the practice of 
many jobbers. selling at retail; thank 
the management of the Nelson House 
and also J. Arnold Wood and the other 
jewelers of Poughkeepsie and vicinity 
for their hospitality; the association 
also affirms its belief in the aims, prin- 
ciples and policies of the American Na- 
tional Retail Jewelers’ Association and 
congratulates its officers on their vision 
and progressiveness in opening a New 
York office, and backs the national body 
in its efforts to secure the passage of 
the Capper-Kelly Bill and also favors 
the continuance of the research work of 
the Harvard Bureau of Business Re- 
search; approve the work of the Na- 
tional Jewelers Publicity Association, 
look with pride on the work of the Hor- 
ological Institute of America, and also 
urge jewelers to become policyholders in 
the National Jewelers’ Mutual Fire In- 
surance Co.; commend the Sterling Sil- 
versmith’s Guild of America for its ef- 
forts in creating a greater demand for 
silver, and urge jewelers to aid in every 
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way possible, the tariff committee in the 
trade to secure a reduction in the duties 
on cut and rough diamonds. 

The concluding business of the con- 
vention was the reading of the report of 
the Nominating Committee by L. M. 
Campbell and the adoption of this slate. 
The officers chosen are as follows: 
President, William D. McNeil, Utica; 
vice-president, Samuel Feldman, Brook- 
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ELECT 


lyn; secretary, Lathrop  Sunderlin, 
Rochester, and treasurer, E. M. Baring- 
er, Gloversville. Those selected for the 
Executive Committee include: William 
G. McDougall, New York; Charles C. 
Ward, Yonkers; L. M. Campbell, Canan- 
daigua; H. M. Seaman, Albany; J. Ar- 
nold Wood, Poughkeepsie and Leon S. 
Davis, Binghamton. These officers were 
installed by National Secretary Evans. 

In accepting office, newly elected 
President McNeil thanked the members 
for the confidence placed in him and his 
fellow officers and assured them that he 
and his colleagues would do their utmost 
to make their tenure of office a success 
After it was decided to leave the choice 
of the next convention city to the Execu- 
tive Committee the convention ad- 
journed. 

One of the amusing occurrences of the 
convention took place last Tuesday 
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morning when a checkup was started of 
those jewelers not wearing scarf pins. 
The “conspiracy” was started by L. M. 
Campbell, aided by Secretary Sunderlin 
and between these two, enough quar- 
ters were collected from those not sport- 
ing scarf pins to supply cigars to every- 
one at this session. 

In reporting Tuesday morning’s ses- 
sion of the convention which appeared 
in these columns last week it was erro- 
neously stated that Jacob Polak ad- 
dressed the convention. This should 
have read Joseph Polak, who spoke to 
the jewelers on a new system of dis- 
tributing diamonds. 


The Exhibits 


Only a few firms made displays at 
the convention this year, these exhibits 
being held in separate rooms, at the 
Nelson House. 

The Peacock Room, not far from the 
convention hall, was occupied by a dis- 
play made by the Oneida Community 
Studios. This exhibit presented an at- 
tractive display of Community plate and 
Tudor plate flatware with new matched 
designs in hollowware. A few modern- 
istic display signs electrically illumi- 
nated were effectively used. This dis- 
play was in charge of W. C. Newton, N. 
F. Latham and J. C. Gibson. During 
the week of the convention six Pough- 
keepsie jewelers also made attractive 
displays of Community products in their 
store windows. 

In another room the R. Wallace & 
Sons Mfg. Co. featured its popular new 
creation known as Rhythm, an original 
Wallace sterling silver pattern. William 
J. Mack was in attendance to greet the 
visitors to the Wallace display. In a 
number of the jewelry store windows 
the Wallace flatware and hollowware 
was shown during the week of the con- 
vention. 

The Poole Clock Division of the Morse 
Chain Co. made an interesting display 
of battery operated clocks, which was 
in charge of F. Michelon. 








Harry B. Sheckler, for more than 15 
years a retail jeweler in Catasauqua, 
Pa., his store being located at 425 Front 
St., has announced his intention of re- 
tiring from business. On June 1, he 
began to sell out his entire stock at auc- 
tion. M. Harris, of New York, is the 
auctioneer. Mr. Sheckler has not as 
yet made any plans for the future. 








MATION WHO ENJOYED THE TRIP TO WEST POINT ON MONDAY, MAY 27 
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Jewelers From All Sections Gather at Chicago 


Edgewater Beach Hotel the Scene of Conventions of the Wholesale Jewelry Trade and National 
Wholesale Jewelers Associations—Great Trade Practice Conference of the Jewelry Indus- 
try Being Held Under Auspices of the Federal Trade Commission 


EDGEWATER BEACH HOTEL, CHICAGO, 
June 5.—This is distinctly Jewelry Week 
in Chicago, and it looks as if this hotel 
is the mecca for all the leaders of the 
jewelry trade, particularly in the manu- 
facturing and wholesale elements who 
are here to attend three great gather- 
ings which began Monday and will con- 
tinue until tomorrow night. Today will 
be a notable one in the annals of the 
industry because it marks the beginning 
of the 22nd annual convention of the 
National Wholesale Jewelers Associa- 
tion and also of the great Trade Prac- 
tice Conference for the jewelry indus- 
try which has been called by the Federal 
Trade Commission. Monday and yes- 
terday, the hotel was the scene of 
another meeting of wholesale jewelers 
called under the auspices of the Whole- 
sale Jewelry Trade Association of which 
George C. Gambrill, of the Eisenstadt 
Mfg. Co., is president. 


The greatest general interest in the 
trade, of course, centers on the Trade 
Practice Conference, inasmuch as mat- 
ters of interest not only to wholesalers 
but manufacturers and retailers will be 
discussed. At this conference are not 
only the wholesalers represented in great 
numbers, but there are delegates from 
the various organizations of the jewelry 
trade, including among others, the 
American National Retail Jewelers As- 
sociation, the National Jewelers Board 
of Trade, the Jewelry Crafts Associa- 
tion, the Jewelers Vigilance Committee 
and the different organizations in the 
special lines of industry. For the con- 
ference, today, many of these organiza- 





tions have sent suggestions for matters 
to be considered. Those outlined by the 
National Wholesale Jewelers Association 
were published in full in the last issue 





A. C. BECKEN, JR., PRESIDENT OF THE 
NATIONAL WHOLESALE JEWELERS’ 
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of THE JEWELERS’ CIRCULAR, page 65, 
while those which come from the Na- 
tional Jewelers Board of Trade relate 
less to trade practice than to definitions 
which should be adhered to in advertis- 
ing and merchandising. The principal 
suggestions from the Board relate to 
the question of merchandising gems and 


include the following resolutions which 
are a summary of the reports made by 
the committees of the gem industry 
which were ratified at mass meetings of 
the Board during the past year. These 

are: 


RESOLUTIONS ADOPTED BY THE GOOD 
AND WELFARE COMMITTEE OF THE 
NATIONAL JEWELERS BOARD 
OF TRADE 


1. RESOLVED: That it is unfair to 
describe any diamond as “perfect” 
which discloses flaws, cracks, carbon 
spots, clouds, cloudy texture or 
blemishes of any sort when examined 
by a normal eye under an ordinary 
diamond loupe. 

2. RESOLVED: That it is unfair to 
use the term “blue-white” in the ad- 
vertising or selling of a diamond, 
which when unset, shows the least 
tint of any color other than blue in 
clear daylight. 

3. RESOLVED: That such terms as 
“perfect cut,” “perfectly cut,” “well 
made,” “eye clean,” “commercially 
perfect,” “commercial white,” etc., 
should never be used in advertising 
or selling diamonds. 

4. RESOLVED: That the weight of 
diamonds should be described only in 
standard metric carats and decimals, 
and that the use of fractional weights 
be discontinued. 

5. RESOLVED: That the word “dia- 
mond” may be applied only to the 
genuine stone which is carbon in its 
crystalline state and that all imitation 
diamonds should be described as such. 

6. RESOLVED: That it is unfair to 
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apply the names of precious stones to 
other than genuine natural gems. 

7. RESOLVED: That the term “syn- 
thetic” shall not be applied to any 
stones except those produced by 


artificial means that have approxi- 
mately the exact characteristics of 
the genuine stones. 





CHARLES H. MARCH, FEDERAL TRADE 
COMMISSIONER 


(Note) This 
should include: 

a. Same hardness with a tolerance 
of 5 per cent over or under the 
extremes of the genuine. 

b. Same dichroism. 

c. Same specific gravity or density 
with a tolerance of 5 per cent 
over or under the extremes of 
the genuine. 

d. Same chemical constituents with 
reasonable tolerance in the pro- 
portion of the constituents. 

8. RESOLVED: That any imitation 
of a genuine or synthetic stone must 
be described as an imitation. 

9. RESOLVED: That only genuine 
pearls should be advertised and sold 
as pearls. 

10. RESOLVED: That the term 
“Oriental pearl” should not be ap- 
plied to any pearls except those found 
in salt water. 

11. RESOLVED: That culture pearls 
should be advertised and sold as “cul- 
ture pearls.” 

12. RESOLVED: That in the adver- 
tising and sale of imitation pearls, 
the word “pearl” may not be used 
unless the word “imitation” is used 
in conjunction therewith in clearly 
legible type immediately before, fol- 
lowing or directly underneath. 

13. RESOLVED: That the term “in- 
destructible” or its equivalent, as ap- 
plied to imitation pearls, is inaccurate 
and should not be used. 

It is reported here that the represen- 
tatives of the Jewelry Crafts Associa- 
tion, the Jewelers Vigilance Committee, 
and the American National Retail 
Jewelers Association are in hearty. sup- 
port of these and will also urge their 


approximation 
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The Trade Conference will be presided 
over by Commissioner Charles H. March, 
assisted by Hon. M. Markham Flannery, 
director of the Trade Practice Confer- 
ence Division, but exactly what will be 
done cannot be predicted at the present 
time owing to the long list of subjects 
on the agenda or program. 

The session of the National Wholesale 
Jewelers Association was interrputed 


with the beginning of the Trade Prac- 
tice Conference but after this will have 
concluded, 


been the wholesalers will 





GEORGE A. FERNLEY, SECRETARY OF 
THE NATIONAL WHOLESALE JEWELERS 
ASSOCIATION 


again meet this evening at the 22nd an- 
nual banquet and final meeting at which 
the President, A. C. Becken, Jr., will be 
toastmaster and the address of the 






adoption by the trade practice conference. 
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evening will be made by James L. 
Palmer, Professor of Marketing at the 
University of Chicago, who will discuss 
the interesting subject “Chain Stores vs. 
Independent Retailers.” 

Tomorrow morning, there will be a 
very full program which will begin with 
the report of the Overhead Expense 





BARTLEY J. DOYLE, WHO ADDRESSED 
THE JEWELERS 


Committee rendered by Jacob Engel of 
J. Engel & Co., Baltimore, which will 
be followed by a talk on “The Louisville 
Survey” by D. J. Gleeson of the Gleeson 
Jewelry Co., Louisville, and, in turn, 
followed by an address on “Some of the 
Problems of Distribution” by W. G. 
Jamison, a business specialist of the Bu- 
reau of Foreign and Domestic Com- 
merce. Important discussions in the 
schedule to follow are on the subjects, 
“Should the Department of Commerce 
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Be Asked to Make a Special Study of 
Jewelry Retailing?” and “What Fac- 
tors Are Responsible for the Lack of 
Net Profits in the Wholesale Jewelry 
Business?” 

Among the speakers the jewelers will 
look forward to hearing are James E. 
Reagan, of Baldwin-Miller Co., Indian- 
apolis and H. L. Carpenter of the Albert 
Walker Co., Providence, who it is hoped 
will address the convention in the inimi- 
table way for which he is famed all 
over the country. Among the topics to 
be discussed are “Price Cutting,” “Man- 
ufacturers’ Competition”; “Inadequate 
Margin,” “Inaccurate Costs,” “Loss 
Leaders,” Insufficient Turnover,” “Un- 
profitable Lines,” “Increased Selling 
Costs,” “Unwarranted Service,” etc., if 
these can be worked in but the most 
important topic as to how wholesalers 
can most effectively cooperate with re- 
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tailers to improve their business, will 
have the special consideration of Charles 
T. Gustafson and George H. Edwards. 

The other topics scheduled for the 
morning session are on the size of dis- 
play cards adopted as standard for 
regulation trunk trays; how catalog 
costs can be reduced and the general 
outline of business. 

Tomorrow afternoon’s session is ex- 
pected to take up discussions of the 
credit situation, the importance of ade- 
quate margin and effective sales pro- 
motion methods. Albert Ellbogen of 
Stein & Ellbogen Co., and W. C. Harris, 
of the Norris-Alister-Ball-Bridges Co., 
are especially scheduled to speak. At 
this session, there will be reports of the 
treasurer, the resolutions committee, 
and the nominating committee, to be fol- 
lowed by the election of officers and the 
disposal of unfinished and new business. 


Wholesale Jewelry Trade Association 


Meetings Held on Monday—W holesale Trade W ell Represented 
at Both Daytime and Evening Sessions 


The first of the various meetings, that 
of the Wholesale Jewelry Trade Associ- 
ation, started Monday morning in the 
banquet room of the Edgewater Beach 
Hotel, but was late in coming to order 
owing to the confusion that resulted 
from the fact it was not known whether 
it was to be run by Daylight Saving or 
Central Time. 

After the invocation and the singing 
of “America,” the President, George C. 
Gambrill, opened the proceedings by de- 
livering an address which had already 
been printed, and was in the hands of 
some of the members. 


ADDRESS OF GEORGE G. GAMBRILL 


Mr. Gambrill said in part: 

“It is a great pleasure to see this im- 
pressive gathering of manufacturing 
and wholesale jewelers because it proves 
the serious interest of important factors 
in our industry in working toward a 
solution of some of the great problems 
with which we are confronted... . 

“In the plan sponsored by Mr. Doyle 
provision is made for a plan of opera- 
tion by means of which the Jewelry 
Institute of America will seek remedies 
for the many problems which have be- 
come factors in our business. These 
problems are many and our situation is 
complicated and a well equipped organ- 
ization of broad scope is therefore re- 
quired. Our needs are so varied that 
a national advertising campaign to the 
consumer or research within circum- 
scribed limits on behalf of either the 
manufacturer, wholesaler, or retailer is 
not enough. Our business has come to 
a point where all three branches of the 
trade keenly feel the need of expert 
advice and assistance and the institute 
or organization that is to bring about 
improvement must be _ accordingly 
planned on a scale commensurate with 
our needs. - 





“The plan calling for the establish- 
ment of the Jewelry Institute of Amer- 
ica and its maintenance by three or- 
ganizations in separate branches of the 
trade, which I will refer to now for 
the sake of brevity as the Doyle Plan, 
is something that was not conceived in 





GEORGE G. GAMBRILL, PRESIDENT OF 


THE WHOLESALE JEWELRY TRADE 
ASSOCIATION 
a moment. Mr. Doyle conducted a re- 


search of the industry in order to obtain 
a cross section and then evolved this 
plan with the assistance of the facts 
brought forth and based on his own 
personal experience of 15 years contact 
with the jewelry business. He had the 
further assistance of expert economists, 
merchandising men, and attorneys. The 
plan, as submitted, has met with general 
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approval and indorsement. No con- 
structive criticism against its features 
has been made. In fact, it is generally 
regarded as being the first constructive 
suggestion for the improvement of the 
industry that has been advanced. It 
appears to me ‘that the time has come. 
for us to throw ourselves into this plam 
and give it our support in unmistakable 
terms. In making this statement I do 
not mean to detract from the enthusiasm 
and loyal cooperation with which a-num- 
ber of my associates signed membership 
applications for this organization a 
year ago, nor to cast any reflection upon 
anyone who has failed so far to give the 
matter his active support. There are 
reasons why action along these lines 
may have been delayed either through 
lack of information concerning the plan 
itself or because it was not made clear 
that the time for real action had come. 

“Speaking on behalf of our own 
branch of the industry, the Wholesale 
Jewelry Trade Association was formally 
organized in August, 1928, with an in- 
itial membership of 20 wholesale jewelry 
houses, and since then this membership 
has been increased to 33. I am hoping 
this convention will result in a further 
and very substantial increase in our 
membership, and in order to encourage 
that result, we have planned to discuss 
an adjustment of the dues proposed to 
be paid by wholesalers. A contemplated 
adjustment of these dues is such that 
I feel that every wholesale house repre- 
sented in this gathering should be an 
actual member of the Wholesale Jewelry 
Trade Association before this convention 
is over. 

“Permit me to say in conclusion that 
I feel a great deal of progress has been 
made during the past year. It has 
taken the form of education by means 
of meetings which have been addressed 
by Mr. Doyle and his representatives 
and by the dissemination of articles and 
pamphlets explaining the plan. As far 
as I can see nothing is to be gained now 
by waiting. The time has come for a 
course of action that will lead to the 
Doyle Plan being put into operation 
without further delay. I have invited 
all you gentlemen who are present here 
to attend this convention so that you 
could hear the complete explanation of 
the plan and have an opportunity to 
ask for any additional information that 
you wish and then to put the plan into 
effect and I trust that this will be the 
result of our convention. . . .” 

Mr. Gambrill was followed by Bartley 
J. Doyle, who delivered one of his usual 
interesting and instructive addresses, 
interspersed with wit, humor, and a 
number of anecdotes to illustrate the 
various points that he made. He started 
off by saying that the jewelry industry 
was worth saving, and that he was not 
as much of a pessimist as to its fate 
as his own speeches would sometimes 
indicate. After tracing his own per- 
sonal history with the jewelry business, 
he said that a few years in it had caused 
him to notice that it had not expanded; 
that there were no new factors, as in 
other industries; that there was no 
tendency to merge or strengthen the 
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organizations already existing and that 
no qualified or technically trained men 
were going into it, excepting those who 
were sons of those already in business. 
A study of the industry showed a lack 
of jewelry consciousness on the part of 
the business and of the jewelers them- 
selves, a lack of organization conscious- 
ness, and a lack of any plan to develop* 
There was no attempt, he said, to con- 
trol merchandise, despite the fact that 
the manufacturer is interested in his 
product until it got into the hands of 
the consumer. He told of the reason 
why he had developed his plan, and said 
that E. St. Elmo Lewis would go into his 
plan thoroughly at the evening session, 
tell of it in detail, and answer all ques- 
tions connected therewith. 

“The question now,” said the speaker, 
“was whether the industry wanted an 
organization of this kind.” He thought 
it did, but in any campaign he thought 
that it needed some plan of organization, 
and that it was necessary to have some 
plan of organization to meet the con- 
dition which was confronting the in- 
dustry. Whether his plan, or another 
plan be adopted, he would: be happy in 
the thought that he had helped to make 
the trade realize the condition that con- 
fronted it, and take steps to alleviate 
the evils that beset it. His discussion 
was on trade conditions, as well as an 
analysis of the faults of this and other 
industries, and his comparison of the 
inactivity of the jewelry trade to the 
activity in other industries, was along 
lines on which he had often spoken. He 
was given an ovation when he concluded. 

President Gambrill next presented 
Ralph Roessler, who discussed the plan 
of campaign to get members. He told 
how and why he had asked the whole- 
salers and manufacturers to enlist their 
travelers in the campaign, and said that 
although he had hoped at most to get 
500 men on this work, he had already 
received the offer of 564 travelers, and 
might vet be able to get 1000. With 
this 1000 he was sure he could get 
10,000 members. 

The third speaker of the morning was 
W. Calver Moore of the Keystone Pub- 
lishing Co., who paid high tribute to Mr. 
Doyle and eulogized him for the work 
he had done. He told in detail how Mr. 
Doyle had spent 150 days traveling in 
the past vear, giving the names and 
dates of the various meetings he had 
attended. He also told of some of the 
work he had done in the name of the 
Jewelry Trade Association at the same 
time. 

Discussing the so-called Doyle plan, 
and its legality, he read a letter from 
Assistant Attorney-General Donovan, to 
whom he had been submitting data 
covering the plan, in which the Assistant 
Attorney-General stated that from the 
matter presented. he felt that there was 
no call for the Department of Justice 
to take any proceedings. Mr. Moore 
explained this was practically an O.K. 
of the plan, and, in fact, in conversations 
members of the department had ex- 
pressed approval of the objects sought 
to be obtained. 
Before adjoining for luncheon, Pres- 
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ident Gambrill introduced E. St. Elmo 
Lewis, who was to preside at the after- 
noon session. Mr. Lewis asked that 
members make notes of the proceedings 
of the afternoon in order to take up 
various questions when he discussed the 
plan in detail in the evening session. 
MONDAY AFTERNOON 


Monday afternoon the attendance was 
about the same as in the morning, num- 
bering between 60 and 70 prominent 
wholesalers and manufacturers from all 
over the country, some having come from 
as far as California to be present. E. St. 
Elmo Lewis presided and after explain- 
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ing the importance of the work of or- 
ganizations, and especially that of the 
Chamber of Commerce of the United 
States, introduced John N. Van der 
Vries of that organization, who gave a 
most instructive talk on the new com- 
petition, that is the competition of 
groups, which he exemplified by illus- 
trations, telling how the development of 
one industry had almost wiped out an- 
other. He showed how the closed car 
industry could affect the fur trade; the 
steel industry, the lumber trade. Among 
other examples, he told how this had 
come to demand development or less pro- 
duction, and how this had been followed 
by a “sellers’ market” in 1922, which 
made the problem now one of distribu- 
tion instead of a production. He kept 
his audience spellbound with the facts 
and examples, which showed the entire 
change in business relations in the last 
few years. He told of the work of the 
Chamber of Commerce, particularly on 
Trade Relations, and ended by explain- 
ing what he considered was the position 
of President Hoover upon the develop- 
ment of business methods. 

Mr. Van der Vries was asked some 
questions about the experience of other 
organizations along the line of the 
Doyle plan, and his ovinion on various 
points. He said: “To be successful, 
three groups in industry must be proper- 
ly represented, and the facts about the 
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Institute must be explained in detail, 
because you can’t ‘sell’ the Institute on 
glittering generalities.” He also an- 
swered a number of questions from the 
floor. 

Mr. Lewis amplified a number of 
points brought out by Mr. Van der 
Vries, and then called on Mr. Elfenbein, 
editor of the Linen Guildmen, who told 
in a most interesting way the story of 
the linen industry, and how it had been 
raised from a dormant and almost dying 
condition, in 1924, to an active industry 
today, as the result of the work of the 
new Irish and Scottish Linen and 
Damask Guild. He explained in detail 
the organization of the industry along 
lines of publicity, advertising and mer- 
chandising, how it cooperated with 
dealers, and what had beer done to 
interest both the public and the trade 
and revive the interest in linens. He 
also answered a number of questions 
from the floor. 

The afternoon session was brought 
to a close by brief remarks from various 
members of the trade, as to their opin- 
ions of the Jewelry Trade Association 
and the Institute. The first speaker, 
Miles Robertson, sales manager of the 
Oneida Community, Ltd., in speaking 
of the manufacturers’ reactions as to 
trade associations of this kind, praised 
Mr. Doyle and his associates for their 
efforts to benefit the industry, but he 
said that the manufacturers were inter- 
ested in all associations. However, he 
said that for the success of this move- 
ment it must be shown to have the com- 
plete and unanimous support of all 
retailers and wholesalers, otherwise the 
manufacturers as a class could not get 
behind it. He indicated that now was 
the time to accept or reject the plan once 
and for all. 

Robert Barton, sales manager of the 
Elgin National Watch Co., proved an 
enthusiastic booster of the proposition, 
saying the demand for organization 
throughout the trade is obvious. “What 
kind of organization” is a question that 
might be discussed, but whatever it is, 
it could do no harm. The trade would 
have to organize along these lines, he 
felt. He compared the industry to a 
sick man who deferred an operation 
until absolutely necessary. He deplored 
the ignorance of the wholesalers and 
retailers as to their business, and felt 
that something of this kind was needed 
at once. It was exactly in line with 
what his company was doing, and they 
could not help but like the plan. 

A. C. Becken. Jr.. was another booster, 
who praised Mr. Doyle for his efforts 
in this regard. He said he had always 
been in favor of education and research, 
and his own company paid more money 
on these lines in weeks than they would 
have to contribute to the Institute in a 
year. He was hopeful for the industry, 
and anxious to see the plan go through. 

Albert Ellbogen, the last sveaker, 
simvly stated that wholesalers in this 
section of the countrv were “for the 
plan 100 per cent,” and he hoped bv the 
time the meeting adioined it would no 
longer be a possibility for the future, 
but a reality of the present. 
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MONDAY NIGHT 


The session Monday evening was most 
interesting and important for it devel- 
oped the fact that the executive com- 
mittee had decided to change the dues 
of the wholesalers to $250. per year for 
those doing a business up to $500,000 
and $500 per year for those doing busi- 
ness up to $1,000,000. 

This and the personal solicitation of 
Mr. Doyle from the rostrum resulted 
in the addition of 16 more wholesale 
houses to the roll. Mr. Doyle called on 
each of the visitors personally for sup- 
port after Mr. Lewis had made a long 
and elaborate explanation of the plan 
for the work of the Jewelry Trade In- 
stitute, and though one or two showed 
some reluctance to backing the idea, all 
called upon eventually joined, some with 
enthusiasm. Several manufacturers also 
indicated support when called on in the 
same way. 

Mr. Lewis’ long explanation of the 
plan of the work of the institute was 
an inspiring explanation of what could 
be done in the jewelry trade and what 
had been done in other industries. 
Nevertheless it caused disappointment 
to some who had expected he would ex- 
plain how the institute would be gov- 
erned and in what way the committees 
of the wholesalers, manufacturers and 
retailers would have any say in its man- 
agement. On this point he was silent 
as well as on the question why the in- 
stitute had been chartered as a business 
corporation for gain and not as an edu- 
cational institution or as a membership 
body. Nor did he explain who held or 
would hold the voting stock of the com- 
pany; who are or would be its officers 
or who would direct the work of the 
various departments. 

As for himself he said the future of 
the institute must not be _ identified 
with him for though he had helped in 
planning the work, he had not tied up 
with it and there was no obligation on 
Mr. Doyle to employ Lewis or anyone 
else. Personally, he was in a recep- 
tive mood as to affiliating with it as 
its “set up” appealed to him as ideal, 
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to do the work needed for the jewelry 
trade. 

He gave in detail the plan of work 
for the first year and discussed gen- 
erally the necessity for such work in 
order to find out what the public wants 
from our industry. 

His discourse was much more than an 
explanation as he developed each point 
by citations and examples in a way 
that made it almost a treatise on the 
functions of an institute and of busi- 
ness building organizations. Several 
questions were asked the speaker by 
members but none touched on the mat- 
ter of financing of the organization, of 
its government or the personnel of its 
management. 

Mr. Doyle who was then called to the 
chair answered some of the questions 
from the floor and then called on the 
visitors, by name, as noted above. As a 
result the Wholesale Jewelry Trade 
Association is said to have now over 50 
members and the supporting manufac- 
turers number enough to organize. 

Mr. Doyle thanked the audience for 
the manifestation of support and the 
expressions of good will and said he 
felt the project was now assured. 


TUESDAY MORNING 


Tuesday morning’s sessions were late 
in starting and the scheduled conference 
of manufacturing jewelers and the meet- 
ing of manufacturers and wholesalers 
were practically run together. 

The meeting was opened by E. St. 
Elmo Lewis who presided and made a 
brief address. He was followed by B. J. 
Doyle, who not only talked about the 
plan and the institute but discussed 
modern business conditions generally 
both in and out of the jewelry trade. 
Mr. Doyle said he hoped to get about 
150 manufacturers behind his plan and 
about 100 or 150 wholesalers out of the 
1300 now in business. He also hoped to 
have the institute completely organized 
by January next. 

Mr. Lewis then took up the rest of 
the morning session with an exhaustive 
analysis of present-day conditions in 
merchandising saying that the manu- 
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Convention Opens with About 250 in Attendance—Secretary 
Fernley Submits Report—Federal Trade Conference 


The opening session of the 22nd an- 
nual convention of the National Whole- 
sale Jewelers Association on Wednesday 
was a little late in starting due to 
registration. The meeting was held in 
the ballroom; with this convention came 
the big crowd, many more wholesalers 
and manufacturers having arrived over 
night. 

The meeting was opened by President 
A. C. Becken, Jr., and the invocation 
was given by Dr. James Madison Stifler 
of Evanston. After singing “America” 
President Becken delivered his address 
in which he called attention to this era 


of rapidly changing ideas in merchan- 
dising and methods, saying that the 
wholesalers of our trade are being chal- 
lenged by the direct-selling manufac- 
turer, the chain store group and the so- 
called industrial wholesalers. These 
present problems which can only be 
solved through cooperative research and 
education. He added that in the past 
the association has concerned itself with 
wholesale and manufacturing problems. 

He praised the recent work in dis- 
tribution of merchandising bulletins and 
in sponsoring Federal Trade Commis- 
sion conferences as moves in the right 
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facturer was interested in every step 
taken to improve conditions for whole- 
saler and retailer. He said that the 
function of the institute is to show the 
relation of the manufacturers’, whole- 
salers’ and retailers’ problems to one 
another and plan. the campaign for im- 
provement of the industry in which all 
can work to a common end. The insti- 
tute, he said, will supply the informa- 
tion necessary to coordinate the work of 
all branches in their efforts to improve 
selling and to determine what products 
are wanted by the public. 
TUESDAY AFTERNOON 


Tuesday afternoon the final session of 
the Wholesale Jewelry Trade Associa- 
tion was held and was attended by over 
40 of its 49 members. President Gam- 
brill presided and called the roll after 
which he told how the organizations 
had grown in a year from 20 members. 
New members only came by invitation 
and 91 invitations had been sent out. 
He appointed a nominating committee 
of Messrs. Reynolds, Huggins, Reagan, 
Bechtel and Engel, who urged that all 
present directors and officers be re- 
elected for this year and this was done. 

The remainder of the session was 
taken up in final remarks by Mr. Doyle, 
Mr. Roessler and W. Calver Moore, who 
told of the work done and thanked those 
present for the support given. 

A vote of thanks was given Mr. Doyle 
for his efforts to put the Institute across. 


Banquet Tendered ‘by Representatives of 
L. Heller & Son 


A pleasant surprise on Tuesday eve- 
ning was the informal banquet tendered 
prominent members by the representa- 
tives of L. Heller & Son, Messrs. Taube 
and Cartoon. About seventy with ladies 
enjoyed an excellent banquet in the 
Black Cat Room with a cabaret enter- 
tainment of high order. B. J. Doyle 
presided and told humorous stories. 
Other remarks were by A. C. Becken, 
Jr., George G. Gambrill and E. St. Elmo 
Lewis. 

The banquet acted as a farewell to Mr. 
Doyle, who left for Buffalo, where he 
will be married Saturday. 


direction for the benefit of the industry. 
Secretary Fernley then delivered his 
report. 
THE REPORT OF SECRETARY FERNLEY 


The report of Secretary Fernley was 
a long, elaborate and comprehensive 
summary of the work done by the or- 
ganization during the past year. It was 
at the same time both interesting and 
informative. He started with a word 
about the Trade Practice Conference 
which was about to open, spoke of the 
report on overhead expense which was 
coming out at this convention, and then 
gave some information on the collection 
bureau of the association and the com- 
plimentary letters received. The report 
then mentioned the Overstock Bulletins 
sent out by the association, and then 
touched on the work done to prevent 
direct competition by manufacturers, 
calling attention to the recognition that 
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the wholesaler is getting as a distribu- 
tor in the trade press, in the National 
Government and in other places. An- 
other subject touched upon was the 
question of inadequate margins and the 
right of the wholesaler to protest to 
manufacturers whose prices do not al- 
low them. 

Secretary Fernley then, after speak- 
ing of the meeting of officers held during 
the year, touched on the legislation in 
which the organization was interested, 
such as the Capper-Kelly Bill, the 
Platinum Stamping Law and others, and 
told how the organization was inter- 
ested in the distribution census and in 
the question of terms and discounts, and 
the legal aspects of various questions 
such as the Supreme Court’s decision in 
the case of Van Camp vs. the American 
Can Co., of which another interpretation 
had been sent out to members. 

The report went on to tell of the work 
of the association in the way of mer- 
chandising bulletins, in the question of 
correspondence on profitable and un- 
profitable accounts, on uniform price 
lists, uniform trunk tray cards, etc., and 
dwelt also on the individual service to 
members which the association has been 
able to give to those who wished aid in 
solving individual problems and _ re- 
quired service of a special character. 
The ability of the association to supply 
members with a special service was 
shown in many acknowledgments quoted. 

Secretary Fernley reported briefly on 
the proposed reduction in the diamond 
duty, and the necessity of carrying on 
the fight in the Senate. 

After a few words in regard to the 
loss to the association in the death of 
former President Edwin Massa, he con- 
cluded with a word of appreciation of 
the good work of President Becken and 
the members of the board of directors. 
He said that the members should con- 
stantly bear in mind the fact that sug- 
gestions for broadening the work of the 
association or inaugurating new activi- 
ties that will be helpful, will always be 
welcomed by the officers and secretary, 
and he trusted that they would continue 
to keep in touch with his office on any 
matters of importance to the association 
or to the jewelry industry in general. 

After accepting the secretary’s report 
President Becken announced following 
committees: 

Nominating: Joseph Regan, Albert 
Ellbogen, Mose Schwab, R. Petersen, J. 
B. Bechtel, George Gambrill and W. W. 
Hamilton. 

Resolutions: W. R. Cooper, George 
Edwards and George Kleitz. 

Secretary Fernley then announced the 
program for the balance of day and 
tomorrow, and the convention adjourned 
temporarily and entered into the Fed- 
eral Trade conference with Charles H. 
March presiding. 

There are about 250 present and 
others still coming. 








The O. H. Hanson jewelry store, Han- 
kinson, N. D., was recently damaged by 
fire. 
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The Importance of State Associations 





Kristian Falkenberg, Former State President of the Washington 
Retail Jewelers’ Association, Tells of the Functions 


of These Bodies 


N 1923 Herbert Hoover said: Trade 

associations like many other good 
things, may be abused, but the investi- 
gation of the Department of Commerce 
shows that such abuses have become rare 
exceptions. Within the last few years 
trade associations have rapidly devel- 
oped into legitimate and constructive 
fields of the utmost public interest and 
have marked a fundamental step in the 
gradual evolution of our whole economic 
life. 

The function of a State association 
is to cooperate with the National in solv- 
ing the various problems and improve 
the condition of the retail jewelers. It 
gives us the opportunity of meeting once 
a year, get better acquainted and ex- 
change ideas. The officers of the asso- 
ciation need the cooperation of the jewel- 
ers throughout the State and vice-versa. 

To prove that I will state the fact 
that about 10 years ago when I was 
State president, Meyer D. Rothschild of 
New York (National chairman of the 
War Tax Committee) sent me a tele- 
gram three pages long, urging me to 
immediately transmit it by mail to every 
member in the State. At the time we 
had about 75 members and a letter went 
out to each member that day. That let- 
ter called attention to the fact that the 
government was about to levy a tax of 
10 per cent on every stock of jewelry 
in the country and urged us all to wire 
our Senators and Representatives ask- 
ing them to vote against such unfair 
tax. Everybody got busy wiring Sena- 
tors and Representatives at Washington, 
D. C. Not only did the members do so, 
but many jewelers who never could see 
the need of joining our association, fell 
in line. 

Inasmuch as ours is national, every 
State association handled that important 
matter in the same manner with the re- 
sult that the proposed tax was voted 
down. The next problem we had to com- 
bat for years was the 5 per cent war 
tax. Under the leadership of that en- 
ergetic worker, Ralph Roessler, that 
heavy burden which for years swallowed 
up the greater part of our net profits, 
was finally removed. However, had it 
not been for the State associations which 
are the hubs of the National, we would 
perhaps still be paying that 5 per cent 
war tax. 

The American National Retail Jewel- 
ers Association is a powerful organiza- 
tion which, by concerted action, can cor- 
rect abuses and advance trade but it is 
necessary that the State association be 
supported by all legitimate jewelers who 
must take active interest in its welfare. 
Some jewelers wonder about expense 
$10. Answer: Take out enough insur- 
ance in the Jewelers Mutual Fire In- 


surance Co. to save at least dues. Other 
benefits come from a Jewelers Publicity 
Association, Harvard Research Bureau, 
retail price lists of sterling silver, State 
sales tax. 

Much also is expected of the State 
secretary. The secretary is an impor- 
tant factor in our association work. He 
must be a man of magnetic personality 
in order to keep the membership happy 
and their dues paid up. He must be a 
good speaker and “hammer-and-tongs” 
man to discourage and eliminate trade 
abuses. He is death on “door bell ring- 
ers.” 

Our State secretary is a paid execu- 
tive. His success is measured in terms 
of his capacity to lend effective support 
to the board of directors and in planning 
and executing association work. Being 
an outsider, so to speak, not connected 
with any one firm and having a profes- 
sional reputation at stake, he is in a posi- 
tion to lend force to the association’s 
executive decrees. Speaking of our own 
State secretary’s force, I can testify that 
when Bill Hindley asks me to do some- 
thing, he never gets any “back talk.” I 
have tried that once or twice but of no 
use. We might as well go right ahead 
and do what we are being told. I trust 
National President Frazier will take 
this hint and act accordingly for I have 
reason to believe that Secretary Hindley 
urged him at the last National conven- 
tion to use his influence to hold it in 
Seattle in 1930. 








Open Hearings on Tariff Bill to Be 
Held from June 12 to July 10 


WASHINGTON, June 4.—Open hearings 
will be held on the ‘tariff bill by the 
Senate Finance Committee from June 
12 to July 10, but the full committee 
will preside only on the administrative 
sections of the bill. Testimony on the 
14 rate schedules and the free list will 
be heard by three or four subcommittees 
sitting at the same time. Each sub- 
committee will be composed of three 
Republicans and two Democrats. 

Senator Smoot, chairman of the com- 
mittee, stated that by this method of 
procedure the hearings could be brought 
to a close a month earlier than if the 
several schedules were considered in con- 
secutive order by the full committee. 
Under this plan, he said, the committee 
would be able to report the bill to the 
Senate early in August instead of early 
in September, which was the original 
plan. The Republican members of the 
subcommittees will be named by the 
chairman and the Democratic members 
by Senator Simmons, ranking minority 
member. 
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Watch Importers Issue Statement 





Claim Tariff Bill as Passed by the House of Representatives Will 
Prohibit Importation of Foreign Watch Movements 
and Affect the Sales of Retail Jewelers 


Emil N. Zolla, on behalf of the Ameri- 
can Watch Importers’ Association and 
the American Watch Importers’ Tariff 
Protection League, has issued the follow- 
ing statement as to the effect of the pro- 
posed new tariff on watches: 

“The Tariff Bill as introduced in the 
House of Representatives, increasing 
the tariff rates on imported watch move- 
ments and cases will prohibit the im- 
portation of foreign watch movements, 
especially those of a popular priced char- 
acter. This would vitally affect the 
sales of every jeweler in the country 
and make them, veritably, commercial 
slaves to the domestic industry, as far 
as the watch business is concerned. 

“Below is a table showing the present 
rate of duty on six (6) jewel move- 
ments and the proposed increase in the 
bill introduced into the House: 


the proposed increase of duty, as out- 
lined above, viz: 
“Any increase in present rates of 
duty on watch movements will make 
sale of imported watches prohibitive 
and destroy the volume of our watch 
business.” 

The foregoing is merely a suggested 
form to which may be added anything 
else which the jeweler might believe is 
of interest to him. 








Bandits Bind and Rob Detroit 
Jeweler 


Detroit, May 31.—Three bandits 
carrying pistols, held up Abraham H. 
Katz in his jewelry store at 11127 Mack 
Ave., last Wednesday, bound him with 
tape and forced him to lie on the floor 





Percentage 
Equivalent Additional 
of Increase of Amount for Total 
Basic Rate to EachFraction Increase 
$1.25 Basedon of an Inch by Over 
on 1.50 Inch Which the Present 
Present Movement, Size Decreases, Rate, 
Rate Per Cent Per Cent Per Cent 
Six jewel movement, 544 ligne........ 75 66% 233 300 
Six jewel movement, 6% and 6% ligne. -75 66% 200 266 2 
Six jewel movement, 9% ligne........ ote 125 ae 125 
Six jewel movement, 10% ligne....... -75 125 166% 291% 





“To put the above table in more con- 
crete form, it means that a present $15 
seller would be a $40 seller. In other 
words, the new tariff rates would add 
$25 to the sales price of your popular 
priced watches. 

“In addition to the tremendous in- 
creases shown in the above table the 
bill adds $1 for each adjustment so 
that a six (6) jewel movement having 
two adjustments would pay $2 additional 
to the above figures, which would mean, 
on a percentage basis, an increase over 
and above the above figures, of 267 
per cent. 

“One does not have to be a mathe- 
matician nor an expert accountant to 
realize that these proposed rates would 
remove from the American market all 
popular priced imported watches and 
put the jewelers of the country com- 
pletely at the mercy of the domestic 
watch manufacturers. 

“Tt, therefore, becomes necessary for 
all the jewelers of the country, whether 
wholesaler or retailer, to immediately 
make themselves felt in Washington, by 
sending their protests addressed to the 


Finance Committee of the Senate, 
Senate Office Building, Washington, 
D. C. 


“We are suggesting the following as 
a form of telegram which they might 
use if they agree with us that their 
interests will be adversely affected by 


with a towel over his head while they 
ransacked his place. The men escaped 
in an automobile with jewelry valued at 
between $6,000 and $10,000, it is stated. 
A few minutes after the robbery a cus- 
tomer entered the store and found Mr. 
Katz lying on the floor. 

The robbers did not attempt to open 
the safe. A police radio within a few 
minutes brought more than a dozen 
policemen in a cruiser, two scout cars 
and a patrol, to the scene. The robbers, 
however, had disappeared and no trace 
of them could be found. 








Window Smashers Get Loot from 
Atlanta, Ga., Jewelry Store 


ATLANTA, GA., May 31.—Breaking the 
plate glass window at the store of the 
Sterling Jewelry Co. on Peachtree St., 
with a bottle, thieves on Monday night, 
May 27, secured several hundred dollars’ 
worth of watches and jewelry. 

The window was smashed some time 
after the last of the down town theater 
crowd departed about one o’clock and 
before the proprietors arrived in the 
morning. While no attempt had been 
made to enter the store or open the safe, 
practically everything in the window 
had been taken. No insurance was 
carried on the goods stolen. 
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Burglar Visits Spokane, Wash., 
Jewelry Store and Gets Loot 
Worth $1,000 


SPOKANE, WASH., May 30.—The Andy 
E. Backman jewelry store, “The Little 
Jeweler Around the Corner,” at N1 Wall 
St., was broken into by a burglar and 
approximately $1,000 worth of jewelry 
was stolen, according to a report given 
police this morning. 

The burglar displayed catlike agility 
in climbing an awning and entering the 
store through a small ventilating win- 
dow above the plate glass show win- 
dow, detectives investigating the case 
said. Footprints left on a glass show 
case brought out the fact that the bur- 
glar wore rubbers. No traces of finger 
prints were found. It is believed the 
burglar wore gloves in committing the 
theft. 

After entering the store, the burglar 
broke a lock on the front display window 
and took an assortment of 48 rings, 
cameos, amethysts, small diamonds and 
zircons and a dozen men’s and women’s 
wrist watches. Watch chains, knives 
and fountain pens also were stolen, it 
was said. The loss is partly covered by 
insurance. 

The burglary was discovered early 
this morning when Frank Stahl, janitor, 
opened the store to sweep out. , 








Japanese, Posing as Actor, Steals Two 
Watches from Pittsburgh Store 


PITTSBURGH, PA., June 1.—Police are 
searching for a Japanese who stole two 
watches from the store of the Hardy 
& Hayes Co., several days ago while 
representing himself as an actor. The 
man entered the store and asked to 
see some watches. He wanted a color 
of gold which the firm did not have in 
stock but was told it could be ordered. 

The man was observed putting each 
hand in his overcoat pockets and remov- 
ing a package of cigarettes and matches, 
but nothing was thought of this action 
at the time. After looking at some 
pens he walked out of the store and 
when L. Baster, the clerk, who waited 
on the man returned to the front part 
of the store to put away the watches 
which had been laid aside for the mo- 
ment, he discovered that two timepieces 
were missing. 

It is surmised that the Japanese used 
a sleight-of-hand trick to get away with 
the watches. The man made good his 
escape before the loss was discovered. 


~ | 








The Tamaqua Detective Agency & 
Bureau of Identification, Tamaqua, Pa., 
is endeavoring to locate the maker of 
a ring left in place of another ring by 
a person who visited the store of one of 
their clients. The ring they now have 
in their possession has a white gold, box 
setting and is mounted with a diamond 
weighing between .10 and .14 carat. It 
bears the scratch number 404. The 
jeweler using this mark is asked to com- 
municate with the above named agency. 
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A Favorite with the June Bride 


“VARNISTAR” 


U. S. PAT. No. D74127 


GENUINE CRYSTAL PENDANTS and EARRINGS 


novelty basis. 
One jeweler writes: “Your Varnistar Crystal is the largest repeat item in my store.” 


Samples sent to responsible jewelers. 


STEPHEN VARNI CO. 


15 Maiden Lane, New York 


Cutters and Importers of Unusual Gems and Necklaces 


7 ARNISTAR CRYSTALS, now made in earrings as well as in pendants. The beautifully 
cut star crystals mounted in white gold and sterling silver settings readily adapt them- 
selves into charming creations for the most discriminating. The price is on a 
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Convicted of Grand Larceny 





New York Jewelers Found Guilty on Charge 

Growing Out of Reported Robbery 

After a trial lasting for more than a 
week, Max Hoffman and Jack Edlin, 
formerly engaged in the manufacturing 
jewelry business at 41 John St., New 
York, under the style of Hoffman & Ed- 
lin, were convicted on Wednesday, May 
29, on a charge of grand larceny in the 
first degree. The pair were to be sen- 
tenced last Tuesday morning but on mo- 
tion sentence was postponed by Judge 
Nott for one week. The conviction of 
Hoffman and Edlin is the first one of 
its kind obtained in New York and as 
a result a great deal of favorable com- 
ment is being heard in the trade. 

The specific charge against the men 
was the larceny of a diamond-studded 
‘pracelet, valued at $4,200, which they 
had obtained Nov. 21 last on memoran- 
dum from Nicholas Miller, 551 Fifth 
Ave., New York. On the same day they 
claimed their establishment was robbed 
of $75,000 in jewelry, including the 
bracelet and other goods. 

Circumstances surrounding the _ re- 
ported robbery caused the police to be- 
come suspicious and as a result an in- 
vestigation was started. Detectives at- 
tached to the Maiden Lane Squad and 
the Old Slip station and Richard C. 
Murphy, counsel for the Jewelers Se- 
curity Alliance, questioned the pair and 
after gathering much important infor- 
mation presented the matter to the 
grand jury. Shortly after, indictments 
were filed against the pair. Not more 
than 24 hours after the alleged robbery 
was reported, the supposed victims were 
petitioned into bankruptcy. 

During the trial many witnesses were 
called, including a number of jewelers 
who had previously done business with 
the convicted pair. It took the jury more 
than 11 hours to reach a verdict. 

After the verdict was returned As- 
sistant District Attorney Gibbs who 
prosecuted the case, stated that in his 
opinion the conviction of these men 
would serve as a deterrent to others in- 
clined to attempt a similar fraud. He 
praised the work of Detective Thomas 
Dowling and others who had arrested 
the men and assisted in the prosecution. 








Another Alleged Member of Diamond 
Smuggling Ring Arrested by 
Customs Officials 


Charged with conspiring with others 
to smuggle diamonds into the Port of 
New York, Louis Paulus Fontein, an 
elevator operator on the steamship Stat- 
endam and a former employe on the Rot- 
terdam was arraigned before United 
States Commissioner Francis A. O’Neill 
on Wednesday, May 29, and held under 
$2,500 bail for a hearing scheduled for 
June 12. 

Fontein was seized by Customs offi- 
cials in New York and questioned by 
Assistant United States District Attor- 
ney Alvin McK. Sylvester. Mr. Sylvester 
stated that Fontein confessed connection 
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with the same international smuggling 
ring that had as its members Morris 
Landau, James S. Steel, Barnet Shapiro, 
and several stewards on trans-oceanic 
vessels. 








Sneak Thieves Steal Diamond Brace- 
lets from New York Jewelry 
Store Window 


Police have so far been unsuccessful 
in apprehending the two sneak thieves 
who on May 25 filched bracelets valued 
at $9,000 from a street display window 
of Mears & Co., retail jewelers at 170 
Broadway, New York. 

The men entered the store and asked 
to see key rings, being served by Miss 
Elinor Rohr, one of five employes in the 
store at the time. They did not see 
what they wanted and Miss Rohr sug- 
gested that perhaps the manager would 
find the article desired. She led them 
to the front of the store, but, afterward 
members of the sales force recalled, one 
of the men returned to the rear. While 
his companion was engaged with the 
manager the other thief opened the door 
of the display window and extracted the 
bracelets leaving by the Maiden Lane 
door. His companion left in a few 
moments after saying he would return 
to make a purchase. 


The theft was discovered when a 
passerby who saw the thief taking the 
bracelets from the window, entered the 
store and asked if the jewels were re- 
moved by a clerk or a thief. Police were 
then notified, but had nothing except de- 
scriptions of the men as clues. 








Jewelers Security Alliance Issues 
Warning Against Swindlers Now 
Working in the Trade 


The Jewelers Security Alliance is 
calling attention to schemes which re- 
cently have been worked with some 
success on members of the jewelry trade. 
Both schemes are simple but despite 
this fact jewelers in several parts of the 
country have met with losses through 
their apparent negligence. 

Information received by the Alliance 
indicates that within the past few weeks 
jewelers have allowed persons with 
whom they have only a slight acquaint- 
ance, and in some _ instances are 
strangers, to take jewelry out of the 
store for the supposed purpose of show- 
ing it to some other party. In one in- 
stance a jeweler lost diamonds worth 
$2,000 by this scheme. The man claimed 
he had lived in this particular town for 
a year and held a good paying position. 
On the strength of this the jeweler per- 
mitted the man to take the diamonds 
on approval, with the result that the 
supposed customer left the town the 
same evening for parts unknown. 

Within the past fortnight the Alliance 
has also been informed that a _ well 
dressed young woman has victimized a 
number of jewelers by representing her- 
self as the daughter of some well-known 
citizen living a few miles away from the 
store she visits. She usually charges 
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what articles she selects to her supposed 
father and the jewelers who have been 
so gullible as to allow her to take mer- 
chandise on this pretense, did not realize 
they had been swindled until the trans- 
actions had been repudiated by the men 
whose names this attractive young 
woman used. 

Jewelers are warned to be cautious 
in dealing with strangers and in fact 
with anyone whose financial ability to 
pay for goods selected is not known. 








Good and Welfare Committee of the 
Chicago Jewelers’ Association 
Solicits Funds to Continue 
Fight Against Crime 


CuIcaGo, June 1.—In order to carry 
on its work of fighting crime the Good 
and Welfare Committee of the Chicago 
Jewelers Association has adopted a new 
financing plan whereby the trade is 
asked to contribute to the expense of 
continuing this valuable and effective 
campaign. Attached to the appeal for 
funds is a brief resumé depicting con- 
ditions as they existed in Chicago before 
and after the work of the committee 
was started three years ago. 

Sufficient funds are being sought to 
“carry on” for the next three years and 
the committee in making this appeal 
points out that this work is no longer 
an experiment, but a proven success. 
Each individual or concern solicited has 
been indexed by the committee accord- 
ing to its business investment and upon 
this basis is being asked. to subscribe 
a certain amount regarded sufficient to 
cover the organization’s budgetary re- 
quirements. 

All subscriptions may be sent to the 
headquarters of the association located 
at 5 S. Wabash Ave., this city. 








Assets of the Baird-North Co., Provi- 
dence, Purchased by Boston 
Jewelry Concern 


PROVIDENCE, R. I., June 3.—Assets, 
exclusive of real estate, of the Baird- 
North Co., large local and mail order 
jewelry concern at Broad, Ontario and 
Niagara Sts., and Lexington Ave., have 
been secured by Jason Weiler & Sons 
of Boston. Announcement was made 
this morning to this effect by William 
Weiler of the latter organization, which 
also conducts an extensive mail order 
business in jewelry. It is expected that 
further details of the transaction will 
be forthcoming shortly from represen- 
tatives of the Boston concern but Baird- 
North officials declined today to com- 
ment on the sale. 

The Baird-North Co. has been in 
operation at its present location, with 
offices at 861 Broad St., since 1907. In 
October of that year, the business, which 
was started in Salem, Mass., in 1900 
was transferred to this city because of 
its proximity to the many jewelry man- 
ufacturing companies of this section. It 
is understood that the Baird-North busi- 
ness will be liquidated. 
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Four Transit Lines at the Door 


ROOM RATES: 
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With Private Bath, 
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Do you buy, sell or use gems and gem materials? 


Here is a new reliable guide packed with up-to-the-minute informa. 
tion about gems, gem materials, imitation stones, treated stones, 
synthetic stones, etc. 


Kraus and Holden’s 
Gems and Gem Materials 


Describes practically every important gem and gem material, 
classifies the materials according to various properties, includes 
tables of comparative gem material characteristics and gives the 
latest available information on manufactured stones. 


222 pages, 6x 9, 256 illustrations, $3.00 
Six features of this new gem book 


1. Valuable statistics on  pro- imitations, bakelite, etc. 





duction and occurrence. 


. Full discussion of cutting and 


polishing of gems. 


. Full treatment of manufac- 


. Numerous tables of gems ar- 


ranged according to various 
properties. 


. Map showing world occur- 


rence of gem minerals. 


tured stones, including de- 
tailed discussions of artificial 6. Summary Table for ready 
rubies and sapphires, glass reference. 


Order your copy to-day from 


Jewelers Publishing Corporation, 239 W. 39th St., N. Y- 














aDegettte- Line” 
Patented U. 8. A. by 
49 Maiden Lane Tel. John 5892 
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MAGIC NUT 
for EAR STUDS—SCARF PINS, etc. 
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Jewelers Publishing Corp., 239 W. 39th St., New York 





Price $1.00 
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Chicago Jeweler Robbed by Sunday 
Morning “Customers” 


CHICAGO, June 1.—David Kaminoff, 
operating as the Reliable Jewelers, at 
43rd St., and Lake Park Ave., was held 
up on Sunday morning in his store by 
three men who escaped with money and 
jewelry valued at $2,400. 

One of the bandits entered the store 
on Saturday and asked to be shown a 
ring. He could not decide on the ring 
and asked the jeweler if his store would 
be open on Sunday morning as he 
wanted his sister to see the ring. 

On Sunday morning Mr. Kaminoff, 
who lives in the rear of the store, went 
to a grocery store and left his nephew 
standing in the front entrance. Upon 
his return the bandit put in his appear- 
ance and asked if he could see the ring 
again. Mr. Kaminoff admitted him to 
the jewelry store and a few seconds 
later two other men entered. With 
drawn revolvers they ordered the jewel- 
er and his nephew into the rear room, 
rifled the cases and safe and made their 
getaway. : 








San Francisco Police Arrest Benjamin 
Dufries, Former New York 
Jewelry Salesman 


According to information received in 
New York, the San Francisco, Cal., 
police are holding for further investiga- 
tion Benjamin Dufries, who in 1926 was 
sent to Sing Sing after pleading guilty 
to stealing 355 mountings worth $5,000 
from his employer, a Fulton St., jewelry 
manufacturer. When arrested on the 
Coast several days ago, Dufries, the 
police allege, had in his possession, about 
40 pawn tickets representing articles of 
jewelry pledged in that city. Accord- 
ing to the police the man also had with 
him several empty trays and a few 
empty diamond papers. Some of the 
pawn tickets it has been determined were 
issued from pawnshops in New York. 

To allow the New York authorities 
time in which to determine whether this 
man is wanted in the Metropolis, the 
San Francisco police are holding Du- 
fries. Any persons interested in Du- 
fries should communicate immediately 
with Captain “Matt” Stratton, Jewelers 
Cooperative Bureau, 535 Fifth Ave., 
New York. 

Dufries was in difficulty in 1925, and 
after securing a line of mountings from 
a New York manufacturer disappeared. 
He was finally arrested after returning 
from Florida and at that time claimed 
he had pawned and sold most of the 
merchandise given to him by the manu- 
facturer. 








A. J. DeRoy of Joseph DeRoy & Sons, 
Pittsburgh jewelers, back from a dia- 
mond buying trip abroad, said on his 
return that predictions are being made 
that within the next 10 years diamonds 
will double in value. He found the 
market in very good condition and per- 
sonally feels enthusiastic regarding the 
outlook for the diamond trade. 
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Industrial Arts Exhibit 


W ork of Students at Newark Public School 
of Fine and Industrial Arts Includes 
Jewelry 





NEWARK, N. J., June 1.—A fine array 
of designs for diamond and platinum 
jewelry occupied a section of the annual 
exhibit of the Newark Public School of 
Fine and Industrial Arts held last week 
in the school at 53 Academy St. There 
was much creative work done by the 
pupils who are permitted in classwork 
to copy designs for practice but it is 
noteworthy that the greater part of the 
exhibit was original. 

Among the finest work were several 
necklaces with ornamental centers for the 
front elaborately done, and bracelets and 
brooches. Howard M. Shay was the 
outstanding pupil, having completed a 
four-year course in three years. He re- 
ceived a certificate for good attendance 
though there was no other prize of 
recognition offered this year as in for- 
mer years. Mr. Shay exhibited two gold 
ornaments of antique design. William 
F. Hingel was in charge of the class- 
work. 

The class in die cutting exhibited work 
of every grade of pupil from first to 
third years. Here the pupil selects his 
idea, sketches it for blue print and then 
proceeds for cutting. One design was 
used in three different ways as brooch, 
pendant and scarf pin. The brooch 
seemed to be the popular selection of 
the student. Charles J. Weyand had 
charge of the instruction in this depart- 
ment. 

Commencement exercises were con- 
ducted last Tuesday at which time 113 
pupils were graduated. 








Committees Appointed for Convention 
of the New Jersey Retail Jewelers’ 
Association at Atlantic City, 
July 7-8-9 


NEWARK, N. J., June 1.—Mrs. Luella 
H. Koons, retailer of Atlantic City, is 
publicity chairman for the coming con- 
vention of the New Jersey Retail Jewel- 
ers’ Association to be held in Atlantic 
City. This is to be the 20th annual 
meeting of the organization and is sched- 
uled for July 7, 8 and 9 at the Hotel 
Chelsea. 

Richard P. Hartdegen of Newark, 
president of the New Jersey Associa- 
tion, has appointed committees to take 
charge of the many features of the con- 
vention. Fred M. Herrick, Atlantic 
City, is general chairman. Speakers are 
to be in charge of Secretary William 
Baird, and R. T. Chapman. Arrange- 
ments and entertainment chairman is 
R. T. Chapman assisted by Mrs. L. H. 
Koons, A. J. Jaeckle, Conrad J. Brother- 
ly, Jean R. Tack, L. Haiman and P. J. 
de la Reusselle. 

George J. Busch, assisted by Mrs. L. 
H. Koons, Mrs. N. B. Scadding, R. T. 
Chanman, Max Gelula, William Schoppy, 
Michael A. Kohn, Norbert Bertl, H. 
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Arnhammer, E. Busch, A. Kost, Sr.; O. 
H. Landgraf and C. W. Bowman, will 


_constitute the reception committee for 


the convention. 

The nominating committee is composed 
of William P. Walsh, chairman; C. J. 
Brotherly and G. J. Busch. 

Emil R. Brunner, Kenneth Henke and 
L. J. Rad were named on the resolutions 
committee. Other committees to regis- 
ter the arriving delegates and guests, to 
arrange the program and to take care 
of other details of the meeting have also 
been appointed by President Hartdegen. 








Northern California Jewelers Enjoy 
Golf Tournament 


SAN FRANCISCO, May 31.—The North- 
ern California Jewelers’ Golf Associa- 
tion held its May tournament at the 
Berkeley Golf and Country Club, Berke- 
ley, Cal., last Friday. About 50 jewel- 
ers from San Francisco and various 
other points were present, including the 
president of the association, Ear] Both- 
well, San Jose jeweler. 

The chairman and host of the day was 
Walter L. Glenn, manager of the W. B. 
Glidden Co. Mr. Glenn also presided at 
the banquet in the evening. Trophy 
cups, of sterling silver, were won by the 
following players in the tournament: 
Charles Fisher, low gross, 86; Michael 
A. Tufo, low net, 92-30-62; Val Molken- 
buhr, winner of the best nine low net, 
32; Earl Bothwell, winner of the ap- 
proaching and putting contest. Robert 
Burke, Berkeley jeweler, was the win- 
ner of the best low gross made by an 
out-of-town member. 

The next golf tournament will be held 
in August at Crystal Springs Golf and — 
Country Club. Ed. Forestier will be 
chairman of the committee on arrange- 
ments for the tournament. 








H. Weiner & Son, Utica, N. Y., File 
List of Creditors 


Utica, N. Y., June 3.—Harry Weiner 
and Leon Weiner, trading as H. Weiner 
& Son, 219 Bleecker Street, Utica, filed 
schedules in the United States District 
Court here placing liabilities at $22,455, 
of which $12,100 are secured; and as- 
sets of $21,269, including real estate, 
$15,500; merchandise, $3,597; fixtures, 
$1,500, and accounts, $672. 

There are 80 creditors, according to 








the schedules filed through Attorney 
Samuel Beichler. 
Henry F. Shelow, manufacturing 


jeweler, Dayton, Ohio, has purchased a 
site on which he announces he will erect 
a factory to be devoted to the manu- 
facture of mountings in platinum and 
white gold, wedding rings, emblems, 
engagement rings, etc. In addition the 
concern will also maintain a department 
where special order work and repair- 
ing will be done. The building will 
be a three-story structure, and it is ex- 
pected that about 200 jewelers will be 
employed. 
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Death of Eli Gutmann 





Prominent Member of Cincinnati Whole- 
sale Jewelry Trade Succumbs 
After Operation 


CINCINNATI, May 31.—Eli Gutmann, 
one of the most widely known jewelers 
in the wholesale trade, died at the Jew- 
ish Hospital last Monday night, from a 
hemorrhage, which followed an opera- 
tion. The patient underwent an opera- 





THE LATE ELI GUTMANN 


tion for the removal of a number of 
ulcers of the tongue a week before he 
passed away. The hemorrhage that fol- 
lowed was so severe it caused his 
death. 

Mr. Gutmann, who was 55 years old, 
was a partner with his brother, David 
J. Gutmann, in the management of the 
firm of L. Gutmann & Sons in the Trac- 
tion building. He had been engaged in 
the jewelry business for 30 years and 
was exceptionally well known to jewelry 
tradesmen as well as persons in other 
walks of life. Mr. Gutmann had been 
a member of the entertainment commit- 
tee of the Cincinnati Wholesale Jewel- 
ers’ and Manufacturers’ Association for 
years, and he took a prominent part in 
the direction of business activities of the 
organization. 

A coincidence in the family is that Mr. 
Gutmann went into the hospital just a 
day after his brother David was re- 
turned to his home from the same in- 
stitution, following an operation for ap- 
pendicitis. 

Funeral services were held at the resi- 
dence, 1021 Redway Ave., Avondale, yes- 
terday. Honorary pallbearers of the 
jewelers’ association included those of 
the entertainment committee with whom 
the decedent had worked for a number 
of years. 

Members of the family who survive, 
include: Mrs. Gutmann; one daughter, 
Mrs. Louis Stricker; one son, Louis Gut- 
mann, a brother, David, and two 
sisters. 
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Otto Nelson 


MILWAUKEE, WISs., June 1.—Otto Nel- 
son, 71, retired jeweler of Peshtigo, Wis., 
died Sunday May 26, of injuries received 
when he was run down by an automobile 
on a highway near Peshtigo. Mr. Nel- 
son was returning to Peshtigo in his own 
automobile when he ran out of gas. He 
was walking to a nearby filling station, 
when he was struck by a car. He suf- 
fered a fractured skull and internal in- 
juries. 

Mr. Nelson spent his boyhood in Nee- 
nah, Wis., but left for Peshtigo 50 years 
ago to engage in the jewelry business. 
He retired from active business only a 
year ago. He is a brother of W. O. Nel- 
son, retail jeweler of Neenah. 

The survivors, besides the widow, are 
one son, two daughters, a brother, and 





one sister. Burial was at Peshtigo. 
A. P. Herrman 
EVANSVILLE, IND., June 1.—A. P. 


Herrman, well known retail jeweler at 
Tell City, Ind., is dead at his home in 
that city after an illness of about one 
month. He was 58 years old at the 
time of his death and was widely known 
to the trade in southern Indiana and 
northern Kentucky. The cause of death 
was heart disease. 

Mr. Herrman was born at Thalheim, 
Saxony, Germany, in 1871 and went to 
Tell City from St. Joseph, Mich., in 1894 
and since had made his home in that 
city. Shortly after his arrival in Tell 
City he opened a retail jewelry and 
optometry shop. 

Mr. Herrman was a member of the 
Knights of Pythias lodge at Tell City 
and was a devout member of the Evan- 
gelical Church of that city and was 
active as a member of the Men’s Com- 
munity Bible Class. On Oct. 21, 1897, 
Mr. Herrman married Miss Anna Stock- 
amp, daughter of a prominent citizen 
of Tell City. In addition to four chil- 
dren, Mr. Herrman is survived by his 
widow, and two brothers. 

Burial was in Greenwood Cemetery 
at Tell City and the services were in 
charge of the Tell City Knights of 
Pythias Lodge, assisted by Rev. A. B. 
Meyer, of the Tell City Evangelical 
Church. 





Carbon Monoxide Gas Kills Martin 
May, Head of Atlanta, Ga., 
Jewelry Firm 


ATLANTA, GA., May 31.—Seated in the 
rear of his automobile and apparently 
overcome by carbon monoxide gas from 
the exhaust, the body of Martin May, 
prominent jeweler and president of May 
Bros., Inc., was found on the estate of 
Walter Candler near Decatur, Ga., last 
Friday. 

Attendants at the Candler estate re- 
ported that the car had entered the 
grounds about 10 o’clock Thursday eve- 
ning, that the engine was running but 
the lights were out. At four o’clock on 
Friday morning the engine was still 
running, it was reported. Members of 
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Mr. May’s family have started an in- 
vestigation. 

Mr. May, who was 57 years old, had 
been in poor health for several years, 
He had been engaged in the jewelry 
business in Atlanta for many years as 
head of May Bros. 





Body of H. L. Rothchild, Manufactur. 
ers’ Representative, Found on 
Mt. Davidson, San Francisco 


SAN FRANCISCO, May 31.—After some 
hesitation as to identification, it has now 
been decided that remains found by 
hikers on Mount Davidson, San Fran- 
cisco, were those of H. L. Rothchild, the 
jewelry manufacturers’ representative of 
704 Market St., who had been the ob- 
ject of a search by his family and 
friends for some weeks. 

The man found, had written on a card, 
a request that no funeral be held for 
him and that no money be spent on his 
burial. 

It is believed by his friends that fi- 
nancial worries were the cause of his 
end. Much regret has been expressed 
by the trade, because for years he held 
the esteem of his colleagues in the jewel- 
ry business. 





J. S. Spicer 


KEOKUK, Iowa, June 1.—J. S. Spicer, 
for 43 years in the jewelry business in 
this city, died last Tuesday at his home 
here from injuries which followed a fall 
on the ice last February. He was 68 
years of age. 

Mr. Spicer was a member of a family 
of watchmakers and was regarded as 
one of the finest workmen in that line 
in this section of the State. He was 
born May 30, 1861, in St. Paul, Minn., 
but had livéd here for many years. 

His widow, two daughters and a 
brother survive. 


George E. Moore 


PHILADELPHIA, June 1.—S. Kind & 
Sons have sent to the trade announce- 
ment of the death of another of their 
old and valued employes, George E. 
Moore, for 25 years a salesman in their 
jewelry department and widely known, 
not only in the Philadelphia trade but 
to many wholesale and manufacturing 
firms all over the country. 

Mr. Moore was a native of Lumberton, 
N. J., born Aug. 12, 1881. He attended 
school at Mount Holly and entered the 
jewelry business as an employe of 
Strawbridge & Clothier. In 1904 he 
became connected with S. Kind & Sons. 

Mr. Moore is survived by his widow 
and two children, George Jr. and Paul. 








T. D. Lande, a 60-year-old retired 
jeweler of San Antonio, Texas, died 
recently at a San Antonio hospital. Mr. 
Lande had been established in Texas 
for 16 years, going there after living 
for 26 years in Chicago. 
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The Antwerp Diamond Exchange 





Silver Anniversary of Its Foundation Fittingly Celebrated 
in the Belgian City 


ANTWERP, May 17.—The Antwerp Dia- 
mond Exchange is preparing to cele- 
brate in fitting manner the 25th anni- 
versary of its foundation, which took 
place in June, 1904. Two of the found- 
ers, M. S. Frey and M. F. Verschueren, 
are still at the present time on the board 
of directors. 

M. Sam Tolkowsky, president of the 
Exchange, states proudly that Antwerp 
is the most powerful market in the 
world, as far as the diamond industry 
is concerned, the 22,000 workers em- 
ployed by the master cutters there draw- 
ing weekly wages totaling $314,290. 
Thirty thousand carats of cut diamonds 
is the average weekly sale. The Ex- 
change has won the confidence of the 


public, according to M. Tolkowsky, by 
being able not only to help uphold the 
value of diamonds but even to increase 
it. The Exchange has 2100 members 
and nothing that might help them to 
conclude business rapidly is lacking. 

The program of fétes for the anniver- 
sary celebrations, which are due for 
June 2, includes a manifestation on the 
Exchange at 11 a. m. (European sum- 
mer time) attended by the Minister of 
Industry, M. Heyman, when the speeches 
will be broadcast by the Belgian wire- 
less station, Radio-Belgique. During 
the evening of May 30 M. Tolkowsky 
will radio-broadcast over it an explana- 
tory talk on the Antwerp Diamond Ex- 
change. 





Taxing Outside Competitors * 





Another Good Scheme to Stop Efforts of Other Than Local 
Salesmanship Which Didn’t Work 


By Elton J. Buckley 


HAVE taken a great deal of interest 

in recording here the efforts that have 
been made in various parts of the coun- 
try to pass legislation which would put 
a crimp in the activities of outside mer- 
chants and solicitors who come into other 
people’s territory and take the business 
away. 

Practically all of these plans have 
failed, because, as the courts have held, 
they embodied either efforts to tax inter- 
state commerce (where the firms aimed 
at were out of the State) or unjust 
discrimination between insiders and out- 
siders. So far as I know no really effec- 
tive plan—I mean a plan that would 
have been effective if legal—has so far 
been upheld by the courts. 

I have before me now the court report 
of the latest one of these cases (31 Fed. 
(2d) 466) in which the city of Mary- 
ville, Mo., passed the following ordi- 
nance :— 


Every person, firm, or corporation 
engaged in selling and delivering any 
goods, wares or merchandise of any 
kind, at wholesale or retail, to any 
person, firm or corporation in the city 
of. Maryville, shall first take out and 
have a license therefor from the city 
of Marvville, and pay a license tax 
to the city at the following rates for 
the respective periods of time: For 
one day, $2.00. For one month, $30.00. 
For six months, $125.00. For one year, 
$200.00. 

This ordinance shall not be con- 
strued to apply to any person, firm or 
corporation selling goods, wares or 
merchandise at the reqularly estab- 
lished store or place of business. 


-__. 


*Copyright, May, 1929, by Elton J. Buckley. 





Each and every person violating any 
of the provisions of this ordinance 
shall on conviction be adjudged guilty 
of a misdemeanor and punished by a 
fine of not less than $10.00 or more 
than $100.00, or by imprisonment of 
not more than three months or both. 


You can of course see the fine Italian 
hand of the local business men in the 
words I have italicized. 

The ordinance was challenged through 
an injunction suit by the Campbell Bak- 
ing Co., a concern delivering bread, 
cakes, etc., by wagons from an outside 
headquarters. The court found the ordi- 
nance void for several reasons, some of 
which might or might not be present in 
another case. The final reason, how- 
ever, would always be present— it is the 
one which I mentioned a minute ago, 
unfair discrimination between insiders 
and outsiders. The court granted the 
injunction in the following decision :— 


I consider next whether this ordi- 
nance is void on other grounds than 
that its enactment was not within the 
charter powers of Maryville. Ts its 
effect to deny to these complainants 
the equal protection of the laws? A 
city having the power to impose li- 
cense taxes on, for example, bakers, 
undoubtedly may classify them, if the 
classification has some reasonable basis. 
To put those having a regularly estab- 
lished place of business in one class, 
and those having no such regularly 
established place of business in an- 
other, is not ipso facto an unreason- 
able classification. Singer Sewing 
Machine Co. vs. Brickell, 233 U. S. 
304, Ct. 493, 58 L., Ed. 974. Such a 
classification, even with substantial 
differences in taxes, is not unconsti- 
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tutional. Where, however, it appears 
from gross disparities, from extraor- 
dinarily large exactions (as compared 
with others), and from all the facts, 
that the real intent and purpose is, 
not to raise revenue, but to destroy 
the business of non-residents, in the 
interest of resident dealers and busi- 
ness men, when that appears, then non- 
residents are denied that equal pro- 
tection of the laws which the Con- 
stitution guarantees to all. 

From the facts here it is impossi- 
ble to escape the conclusion that dis- 
crimination against these complain- 
ants, so great as to prevent them from 
competing with local dealers, was the 
sole purpose and will be the only effect 
of this ordinance. For the reasons 
stated, I hold the ordinance invalid 
as sought to be enforced against com- 
plainants, and grant them the perma- 
nent injunction prayed. 

So that a workable plan of protecting 
local business to local business men is 
still to be invented. Will it ever be? 
I doubt it. You could pass a legal li- 
censing act, provided it applied to the 
local men exactly, as it applied to out- 
siders, but even then it wouldn’t work 
against sellers outside the State who 
merely sent solicitors in and filled orders 
from beyond the State borders. And the 
local men don’t want to be taxed any 
more. 


Are These the Hapsburg Gems? 


Jewelry Worth $365,000 Offered for Sale in 
Morocco by Suspect, Says A. P. Dispatch 


An Associated Press dispatch from 
Marrakesh, Morocco, May 30, states 
that part of the Hapsburg treasure, 
stolen in Vienna in 1927, was believed 
to have been recovered in that city with 
the arrest of a man who attempted to 
sell it to a Marrakesh merchant. 

The pieces offered for sale consisted 
of a diamond diadem ornamented with 
pearls and a necklace of black pearls. 
The two were said to be valued at ap- 
proximately $365,000. 

The would-be seller, who was alleged 
to be a member of a band of interna- 
tional thieves, declared to police that he 
was not one of the thieves, but was only 
acting as intermediary. 

















Salt Lake City Jewelry Firm Commis- 
sioned to Supply Silver Service 
for Battle Cruiser 


SALT LAKE City, UTAH, June 1.—The 
Leyson-Pearsall Co., one of the largest 
S. Main St. jewelry concerns, has re- 
ceived an order to supply a committee 
of prominent citizens with a silver set 
to be presented to the Salt Lake City, 
a new United States cruiser, when that 
ship is commissioned at Philadelphia in 
July. 

The presenting of the set calls for 
the raising of a fund of $5,000 by public 
subscription. Clifford R. Pearsall, head 
of the Leyson-Pearsall Co., suggested 
that the general public be invited to 
submit designs for the set, a suggestion 
which was accepted. Most of the money 
has already been raised. The set will 
include 54 pieces. 
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Letters to 


THE JEWELERS’ CIRCULAR 


the Editor 





A New Yorker’s Impression 
of Ceylon 


Editor, THE JEWELERS’ CIRCULAR: 

Thought a few lines from the Ceylon 
market would interest your readers. 

It is proverbially true that progress 
in the East is slow. The natives do not 
take kindly to innovations, and the 
methods of generations past are still in 
general practice today. 

So it is with the gem cutting industry. 
It is interesting to see the native lap- 
idary squat on the ground, on the door- 
step of his employer, with his little 
wooden lathe before him, an odd method, 
with a perpendicular circular wheel on 
the left and a bow-like instrument on 
his right with which he continuously 
saws to rotate the grinding wheel and a 
deft twist of his left wrist shapes his 
gem to the desired dimensions. 

The gem market at present is very 
dull, this being the Singhalese New 
Year, there is no gem business done, 
for it is a universal holiday among 
them. Most of the cutting and gem trad- 
ing is done by the Moors (i.e., Moham- 
medans) who are descendants of the 
Moors who migrated from Arabia and 
Spain during the Inquisition, where 
their forefathers were gold workers. 

Colombo is a beautiful spot and it is 
said here was the original Garden of 
Eden. The native industries are grad- 
ually dying, which is a great pity. They 
(the natives) were very adept at brass 
and silver work; also weaving, but there 
is no market for their product and no 
incentive for them to produce their na- 
tive handiwork. 

Trusting you will find parts of this 
letter or in its entirety sufficiently inter- 
esting to give as a message to your read- 


=, Yours truly, 


(Sgd.) FLORENCE T. KAYE. 








The Jewelry Business Today 
DALLAS, TEX., May 27, 1929. 


Editor THE JEWELERS’ CIRCULAR: 

While there is quite a discussion of 
the existing condition of mercantile con- 
cerns, it is my opinion that the jewelry 
business conducted by the legitimate 
ones in the different branches has the 
least to fear on account of change of 
conditions, chain stores and such other 
organizations as have greatly affected 
the retailer of the past and present. 

There is no doubt that there must 
be a condition brought about eliminating 
those who in the past have failed to con- 
duct their business in such a manner 
as to build up the proper support and 
confidence among the buyers, whether 
wholesaler, retailer or consumer. 

The manufacturer must not expect a 
wholesaler to build up a volume of sales 
in his respective line if the retailer 
finds it profitable to give his business 
to the manufacturer instead of the whole- 
saler. The wholesaler does not expect, 


nor does he charge, a larger profit than 
that which gives him but a small return 
on the sale, which he is entitled to on 
account of the service he renders, mak- 
ing it possible that the retailer can buy 
in single units and have the articles 
shipped immediately. 

There is no doubt that there have 
been a great many wholesalers who, in 
organizing, have at the very time fig- 
ured for their success a certain propor- 
tion of business that they would obtain 
by selling direct to the consumer. There 
is no doubt that this has been great- 
ly responsible for a complaint of some 
wholesalers in not receiving the proper 
patronage from the retailer in his home 
city. 

There is every reason why a whole- 
saler should receive patronage from the 
largest retailers; but, in order to con- 
scientiously solicit this business, the 
wholesaler should see that his own meth- 
ods are ethical—that his merchandise 
is salable—his prices right—and, armed 
with these forces, he has every reason 
to show why he can give service and 
be properly recognized. 

It is a wrong idea, however, for a 
wholesaler to be also a retailer and use 
as a subterfuge that the retailer in his 
city does not give him business. Why 
should he when the wholesaler is a 
competitor? 

The conclusion is that if the whole- 
sale-retailers were eliminated, there 
would be such a volume of business 
left for the exclusive wholesaler that 
he would thereby become that much 
greater a distributor and the factory 
would find him more valuable than dis- 
tributing its merchandise through a 
number of wholesalers who are not dis- 
tributing merchandise properly. 

The retail jeweler must give much 
research work to his business and come 
to the conclusion that he is the buyer 
and not the salesman who calls on him, 
and should soon learn who his friends 
really are. By this is meant that the 
one who sells the retailer should be sin- 
cere in his suggestions and should study 
out as far as possible the needs of the 
merchant, and work with him instead 
of against him. There never was a profit 
made on a sale that delivers more mer- 
chandise than the merchant should have 
bought. 

The sales of diamonds, watches, sil- 
verware, and the better class of jewelry 
should be sold by the retail jeweler, and 
he should so establish himself in his 
community that his advice will be sought 
on the purchase of such merchandise. 

The practice of industrial organiza- 
tions supplying the wants of their em- 
ployes through wholesale merchants 
should be eliminated by the organiza- 
tions themselves. This great volume of 
business should be turned into the stores 
of the retail merchants, where it be- 
longs. When this is brought about the 
success of the retailer will be more 
assured. 


Junv 6, 1929 


There is absolutely nothing wrong 
with the jewelry business @#®ept those 
wrongs that are within the trade itself, 
These wrongs can be correct:d by each 
and everyone connected wit the indus- 
try adopting and adhering to a proper 
code of ethics in the pursuit of their 
individual business. In other words, 
everyone being true to himself and to 
those with whom he deals will solve the 
entire problem. 

CHAS. A. Moore, 
President Moore-De Grazier Co. 








Stockholders of the Gorham Mfg. Co. 
Authorize Issuance of Additional 
Common Stock 


PROVIDENCE, R. I., June 3.—Stockhold- 
ers of the Gorham Mfg. Co., at a special 
meeting held this afternoon at the offices 
of the corporation at Elmwood, author- 
ized the retirement of the balance of the 
company’s preferred stock, in the 
amount of $129,100 and also authorized 
an increase of 100,000 shares in the 
company’s no par value common stock. 

The increase authorized in common 
stock is for the immediate purpose of 
allowing for the payment of a five per 
cent stock dividend voted earlier in the 
year to be payable June 3. Total au- 
thorized capital of the company, accord- 
ing to a certificate and an amendment 
to the company’s charter filed late this 


afternoon with Secretary of State 
Sprague will henceforth be 282,000 
shares. Under the Rhode Island tax 


laws, the increase of 100,000 shares is 
equivalent to $10,000,000 and makes the 
value of the total authorized capital, for 
purposes of taxation, $28,200,000. 
The amendment as filed today, signed 
by Edmund C. Mayo, president, and H. 
C. Hoyt, secretary of the Gorham Mfg. 
Co., provides that if a majority of the 


stockholders so vote, it will not be neces- 
sary to offer the new stock to the pr=#0# ' 


stockholders. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York 
as reported for the past week: 


Selling Price 
London U.8S.Gov’t New York 

Date Official Assay Bars Official 
May 28.... 245% 55% 53% 

a em  * 55 56 53% 

« 30.... 34% Holiday Holiday 

Rae =e 55% 52% 
June 1.... Ba%% 55 52.56 

us  $.... S86 54% 52% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Week Ended May 31, 1929 
The U. S. Assay Office reports: 
Gold bars exchanged for gold 


$509,922.80 

18,835.60 

Total $528,758.40 

Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
"Sy Rar ee re ror re $265,448.84 
iY RSG ha 5 ced wees eee 70,756.47 
ge PP ere rer ee re 101,406.75 
© IEG as Wo wheats su eke ced we eS 72,310.74 

UE: akeeeed dsanees SabeS $509,922.80 
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New York Notes 





I. Prutinsky, formerly of Prutinsky & 
Woolf, is now in business for himself in 
the manufacture of platinum and dia- 
mond jewelry at 74 W. 46th St. 

Monroe Engelsman, president of the 
Engelsman Specialty Co., Inc., has 
moved from 2. W. 46th St:, to a more 
spacious office, at 22 W. 48th St. Mr. 
Engelsman sailed for Europe yesterday 
(Wednesday). 

The “Jewelry Boosters” held a month- 
ly'meeting at the Royale Restaurant, 43 
John St., on Monday evening, May 27. 
More than 50 members attended, the 
main business of the evening being the 
adoption of a .constitution. 

The Timeology Hikers will spend Sat- 
urday afternoon in InWood Park where 
David Rubin will explore and explain 
the Indian caves. The walkers meet at 
2.30 p. m. at the foot of the 207th St. 
station of the Broadway-Seventh Ave., 
ER. T. line. 

Louis Birnbaum of the Birnbaum 
Pressel Co., Inc., sailed for Europe last 
“ri v on the Statendam. Mr. Birn- 


haum will divide his time between Ant-- 


werp, Amsterdam and London, and will 
give his attention to the purchase of 
rough diamonds for American cutting. 

M. Harris, jewelry auctioneer, 44 W. 
48th St., this city, has concluded a four 
weeks’ sale for W. E. Stofflat, jeweler, 
at Shamokin, Pa. Mr. Stofflet is the 
oldest jeweler in that city, having been 
located in business there for 30 years. 
He has been in poor health but is now 
recovering. 

The New York Jewelers Golf Associ- 
ation will hold its regular spring tour- 
nament on Monday, June 10, on the 
links of the Wingfoot Golf Club at 
Mamaroneck, Westchester County. The 
golfers will play 36 holes, and in the 
evening will enjoy a dinner and enter- 
tainment. 

‘The American Arbitration Associa- 
tion, 521 Fifth Ave., recently opened its 
national system of tribunals in 1650 
cities and towns of the country. The 
Association was greeted by a message 
from President Hoover at the formal 
opening, which was marked by a recep- 
nie speaking program. 

illiam B. Ogush, vice-president and 
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general manager of Katz & Ogush, dia- 
mond mountings, 33 W. 60th St., leaves 
for Europe on June 12 and will be joined 
later by Benjamin S. Katz of the same 
firm. They will spend the summer in 
Paris and will also visit the markets 
of Antwerp, Amsterdam and London. 

Paul Mayer, president of the Pavillons 
Watch Co., with New York offices at 576 
Fifth Ave., arrived in New York, 
Friday, May 31, on the Aquitania. Mr. 
Mayer will remain in the United States 
for several weeks. Among the Amer- 
ican. traveling representatives of the 
firm-is Al Flint, for several years with 
the Waltham Watch Co. 


Maxwell Kramer, eastern represen- 
tative for the A. Hirsch Co., Chicago, 
has recently returned from an extensive 
business trip of several weeks through 
the Middle West, and reports an active 
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business. Mr. Kramer will spend sev- 
eral weeks in the East, in the interests 
of his firm, after which he intends to 
visit the trade in Washington, Balti- 
more, and Atlantic City. 

Abraham Podolsky, of Podolsky & 
Son, wholesale jewelers, 74 Forsyth 
St., is sailing for Europe on the Presi- 
dent Roosevelt, June 15. Mr. Podolsky 
is sailing with his wife and daughter 
on a combined business and pleasure 
trip. He will visit the diamond markets 
at Amsterdam and Antwerp and also 
all the scenes of interest abroad. They 
will be gone for about three months. 
Max Podolsky will be in charge of the 
business in this city. 

Captain “Matt” Stratton of the 
Jewelers Cooperative Bureau is anxious 
to communicate with any concern in 
the trade which may be able to give him 
the address of a foreign manufacturer 
of fine platinum and diamond jewelry 
which uses the name Janesick. Anyone 
handling jewelry bearing this name or 
who knows where the concern is located 
is requested to write immediately to 
Captain Stratton at 535 Fifth Ave., 
this city. 

The Jewelry Crafts Association is 
calling the attention of its members to 
certain sections of the labor law govern- 
ing exits on any floor of a factory build- 
ing where five or more persons are em- 
ployed. None of these exits, it is pointed 
out, should be locked or fastened during 
working hours. The Crafts Association 
in its announcement informed the mem- 
bers that the fire department is en- 
forcing these requirements and is is- 
suing summonses from which there is 
no effective appeal and which invariably 
result in fines. 

Plans have been completed and every- 
thing is in readiness for the annual 
summer frolic of the Maiden Lane Out- 
ing Club which will be held next Satur- 
day on the picnic grounds of the Elks 
Club, Oakwood Heights, Staten Island. 
Chairman Harry Booth and his com- 
mittee has arranged an enjoyable pro- 
gram of outdoor events, and in the 
evening the members and guests of the 
organization will enjoy the annual 
dinner. A number of entertainment 
features have been arranged for the 
evening. Many valuable prizes donated 





(Continued on page 89) 
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Capital, Surplus and 
Undivided Profits over 





A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


SHOCOOOE 


We Welcome New Business 


Main Office—149 Broadway 


Branchee—Battery to the Bronx 





Twenty-five 
Million Dollars 


Resources Over a Quarter of a Billion Dollars 














Rings You Will Be Proud to Sell 


ALL PROFIT 


NO STOCK TO CARRY 


Carry one initial ring as sample 
Electros Free 
2 DIAMONDS 4/100 each 


Green or White Gold 
Same Price 


oe s25-09 Order on five days’ memo. when 
With larger YOu have a sale in sight. Orders 
worry filled same day recei 

osnee ie All emblems and initials en- 
No. 6183 crusted on ruby and onyx on 


Without hand at all times in every finger 
Diamonds 


3 3 size. 

mes aeak es rg Retail Display a —_ ‘or your 
=> le d s free upon 
@uarantces you gcauine diamonda, aan _— , 


OLD RINGS MADE NEW 


We repair and rebuild any ring, also encrust any 
initial or emblem on any stone, or furnish new 
stones in all sizes and shapes. 









Prices Reasonable. Prompt Service. Try Us. 





6746—$23.50 List 
HEAVY SHANK 


Genuine one piece, three color, double 
head cameo. Belais white gold (also 
in green gold) 6746—$23.50 List. 

Next size larger stone, $2.00 additional 
BUFFALO JEWELRY COMPANY 
“The Mail Order House to the Jewelry Trade” 
501 Washington St. Buffalo, N. Y. 
















Per Day 
and Up 






800 Baths 


Old Fashioned Hospitality 
in a Modern Setting 


In the Grand Central Section, 10 minutes 

from Penn. Station, near Times Square, 

Fifth Avenue shops and important com- 
mercial centres and theatres. 


Radio in Every Room. 
Single Rooms $3 to $5 per day 
Double Rooms $4 to $6 per day 
S. Gregory Taylor, President Oscar W.Richards, Manager 


fNOTELMONTCLAIB 


NEW YORK CITY 


































Banking Service for the Jewelry Trade 


V JE offer to jewelers the special facilities developed through 
years of intimate association with their business, together with 
all the financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


IRVING Trust COMPANY 


81 Fulton Street, New York 
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by members of the trade will be dis- 

tributed to the winners of the various 
events. 

Albert Shire is now associated with 
Hugo Oppenheim & Co., 20 W. 47th St. 

George J. Klinick, representing L. 
Heller & Son, 15 W. 47th St., is sailing 
June 12 on the Leviathan to visit the 
European synthetic stone markets and 
to do some buying for the concern. 

Katz & Ogush, Inc., 33 W. 60th St., 
will be closed all day Saturday during 
the months of June, July and August. 
Following the usual custom, they will 
be closed from June 28 to July 8 for the 
vacation period. 

David Rothschild, diamond importer, 
48 W. 48th St., accompanied by Mrs. 
Rothschild, left for the European dia- 
mond markets this week aboard the 
Augustus. They will return to this 
country in about six weeks. 

Edward Ansen, of Ansen Co., im- 
porters of diamonds, 527 Fifth Ave., 
sailed on the Ile de France last Friday, 
together with his wife and family. 
While abroad Mr. Ansen will visit the 
diamond markets of Europe. 

Rose Klarstein, retail jeweler at 1715 
Kings Highway, Brooklyn, filed a volun- 
tary petition in bankruptcy on Wednes- 
day, May 29. Approximate assets and 
liabilities are listed at $1,000 and $3,500 
respectively. No schedules were filed. 

David Kiener is now established in 
business at 7 W. 45th St., after being con- 
nected with the firm of Sigmund Wyler, 
for the past 23 years. He will special- 
ize in the buying and selling of estates, 
diamonds, pearls, jewelry, antique and 
modern silver. 

W. W. Schwab, general manager of 
J. R. Wood & Sons, left for Chicago last 
Sunday to attend the first annual con- 
vention of the Jewelry Trade Associa- 
tion at the Edgewater Beach Hotel. 
While in Chicago Mr. Schwab will also 
visit J. R. Wood & Sons’ Chicago office. 

Stephen Varni of Stephen Varni & 
Co., importers of precious stones, 15 
Maiden Lane, who was in an automobile 
accident several weeks ago, is now back 
at his office and thanks his friends in 
the trade for their many expressions of 
sympathy while he was in the hospital. 

Lazar Kroll, president of the old firm 
of L. Kroll & Sons, Inc., which, until 
the time it was liquidated in 1927, was 
located at 10 W. 47th St., will sail for 
Europe, June 19, on the Ile de France. 
Mr. Kroll is well known in the trade, 
and is going abroad on an extensive 
pleasure trip. 

B. L. Shinn, secretary of the National 
Jewelers Board of Trade, was one of 
the principal speakers last Thursday 
evening at the annual convention of the 
New Jersey League of Building and 
Loan Associations held at Atlantic City. 
Mr. Shinn spoke on the subject of 
“Credit Reporting as a Trade Associ- 
ation Activity.” 
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The Better Business Bureau of New 
York City, Inc., sent out during the past 
week its annual report for the period 
ending April 30, 1929. The 29 page 
booklet is a most interesting summary 
of the Bureau’s accomplishments for the 
past year. The report shows that 120 
investigations were instituted against 
firms in the jewelry and silverware trade 
and in most instances corrective results 
were obtained. 

Charters of incorporation were recent- 
ly granted at Albany.to the following 
local firms; Allied Jewelry Trading 
Corp., listed capital $10,000; B. Fabri- 
kant, $50,000; Adelberg’s, $10,000; 
American Watch Crystal Co., 10,000 
shares common stock; C. G. Gills, 100 
shares common; Harris Winnick, $10,- 
000; in Brooklyn, Sterling Jewelry Co., 
$5,000, and in Queens, the Belse Clock 
Shop, $5,000. 

A voluntary petition in bankruptcy 
was filed in the United States District 
Court, Brooklyn, on May 27 by David 
Shapiro, dealer in diamonds and jewelry, 
21 Maiden Lane. Schedules submitted 
showed assets of $31,092 and liabilities 
of $67,835. The assets consist of bills, 
promissory notes and securities, $19,578; 
stock in trade, $1,000; office furniture, 
$100; debts due on open accounts, $7,- 
534; bank deposits, $13; property 
claimed to be excepted, $150; and goods 
on memorandum left with others, $2,716. 
Unsecured claims of $34,509, and notes 
and bills which ought to be paid by 
other parties amounting to $33,326 com- 
prise the liabilities. 

The Roessler & Hasslacher Chemical 
Co. held its annual outing on Saturday, 
May 25, at Glen Cove, L. I. There were 
approximately 200 guests. including 
managers of several branch offices in the 
East. After a spirited ball game, a 
show was staged by the men and women 
employes of the company. In the eve- 
ning a chicken dinner was served. Mil- 
ton Kutz, vice-president and manager of 
sales, presented platinum watches to 
some employes of the company who had 
been with the organization for 25 years 
or more and who had not already re- 
ceived a gift in recognition of their 
services. The company has removed 
from 709 Fifth Ave., to 10 E. 40th St. 

A regular meeting of the Jewelers 
Square Club was held on Monday eve- 
ning at Cafe Boulevard, at which 
Maurice Y. Nathan was the guest of 
honor. President Lassner, after a few 
brief, introductory remarks presented 
Mr. Nathan as the chief speaker of the 
evening. Mr. Nathan related his thrill- 
ing experiences of his recent trip on the 
Graf Zeppelin, his determination to 
catch the Acquitania sailing for New 
York the next day and his successful 
efforts in reaching her by chartering 
two airplanes and a motor boat. The 
meeting was well attended and at its 
conclusion a very fine show was put on 
which was enjoyed by all present. The 
meeting was designated as “Maurice Y. 
Nathan Night.” 

Becoming suspicious of two men 
standing outside of a jewelry store at 
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Canal and Eldridge Sts., last Monday, 
Detective Byrne and Davaria of the 
Elizabeth St. Station arrested them. At 
the police station one man gave his name 
as Harry Ross of W. 149th St., this city, 
and the other claimed to be Louis Glass- 
man of Newark, N. J. When searched, 
it is alleged, that Ross had a revolver 
concealed in his coat sleeve while Glass- 
man was carrying a gun and blackjack. 
Both men, it is claimed, admit having 
police records and are now being held 
on charges of carrying concealed 
weapons. It is understood that if Ross 
is convicted on this charge he will be 
classed as a fourth offender under the 
Baumes laws and may be sent to prison 
for life. 

Arthur Traynor, whose unsuccessful 
attempt to rob Thomas Lenz, dealer in 
precious stones, 132 Nassau St., led to 
his arrest before he could leave the 
building, pleaded guilty last Tuesday 
morning to a charge of grand larceny in 
the third degree with a weapon. ‘Judge 
Rosalsky held the prisoner without bail 
to await sentence which will be imposed 
on June 11. Traynor was originally in- 
dicted for robbery in the first degree but 
when brought up for pleading Assistant 
District Attorney Thomas Gearty per- 
mitted the defendant to plead guilty to 
a lesser charge. In his investigation of 
the prisoner, Richard C. Murphy, coun- 
sel for the Jewelers Security Alliance, 
who is assisting the prosecution, learned 
that Traynor had no police record. The 
attempted robbery took place on May 22. 

Adolph Hirsch & Co., 63 Park Row, 
have recovered $25,000 worth of black 
diamonds from a $30,000 shipment of 
132 stones thought lost in an airplane 
wreck at Moline, IIll., on March 22. The 
manner in which the stones were re- 
covered from the debris left by the 
wreck was most unusual. The stones, 
which are used for drill points and other 
purposes, were sent by air mail on 
March 19 from El Paso, Tex., consigned 
to the Hirsch concern in New York. 
After leaving Moline, on the morning 
of March 22 the plane faltered, landing 
in a swamp. and taking fire, while the 
aviator made his escape with a para- 
chute. The black, loamy soil where the 
destroyed plane landed, along with the 
deceptive nature of the black stones, 
gave considerable difficulty to the 
searchers hastily dispatched to the scene 
by the insurance company’s adjusters. 

The Jewelry Crafts Association is 
sending a letter to all of its members 
doing manufacturing, calling their at- 
tention to the danger of spontaneous 
combustion in jewelry shops. The notice 
was prompted by the recent catastrophe 
in a Cleveland hospital where many per- 
sons were killed by gases created by a 
mixture of chemicals. It is pointed out 
that special care should be exercised in 
the use and storage of chemicals used in 
the manufacture of jewelry in order to 
prevent spontaneous combustion. The 
Fire Prevention Bureau requires certain 
regulations in the use of chemicals, and 
a permit for the storage of chemicals 
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is’ necessary. Particular attention is 
called to the fact.that certain acids, 
like sulphuric, hydrochloric, nitric and 
others should be kept apart as far as 
possible, as in combination they form 
dangerous and deadly gases. Many 
other acids required in the manufacture 
of jewelry should be used with extreme 
caution. 








Providence 





The Jewelers’ Polishing Co., 46 Clif- 
ford St., is owned and conducted by 
David Davidson, according to informa- 
‘tion filed at the city clerk’s office. 

William H. Cannon, 47 years of age, 
for the past 10 years associated with 
L. Kribaum & Co., died last week at his 
home in this city. He is survived by 
his widow, two sons and two daughters. 

Parks Bros. & Rogers, which last week 
was incorporated under the laws of 
‘Rhode Island as Parks Bros. & Rogers, 
-Inc., will continue the manufacture of 
collar buttons, dress sets and novelties 
.at 7 Beverly St. 

The B. B. Jewelry Co. has been in- 
corporated under the laws of Rhode 
Island to deal in jewelry with a capital 
-stock consisting of 100 shares with no 
par value. The incorporators are Judah 
C. Semenoff, Edmund J. Kelly and Irene 
C. Hannaway. 

The first meeting of the creditors of 
Joseph Catlow & Co., manufacturing 
jewelers, 92 Niagara St., in bankruptcy 
proceedings was held last week when 
Horace M. Peck, secretary of the Man- 
ufacturing Jewelers’ Board of Trade 
was appointed trustee under bonds of 
$3,000. 

The liquidation sale of the building 
and equipment of J. T. Smith, engine 
turning and engraving, 167 Chestnut St., 
was held last week at auction which was 
well attended and bidding satisfactory. 
The real estate was sold to Barney M. 
Goldberg while the equipment was sold 
separately to a number of purchasers. 

The Uncas Mfg. Co. announces the 
purchase of the business of Law & 
‘Taylor, Inc., manufacturers of hand 
made sterling silver rings and costume 
jewelry, at 91 Sabin St. The plant will 
be removed to the Uncas Mfg. Co.’s new 
factory, 623 Atwell’s Ave., where the 
manufacture of these rings will be con- 
tinued. 

Among the jewelry buyers reported in 
Providence and vicinity during the past 
week were the following: Mr. Safran, 
M. A. Safran & Co., Philadelphia; Mr. 
Falkenberg, S. A. Rider Jewelry Co., 
Chicago; Leo Glass, Leo Glass & Oo., 
New York city; Oscar Uhl, Fursten- 
-werth-Uhl Jewelry Co., St. Louis, Mo.; 
Mr. Leubuscher, Leubuscher-Schumann 
Co., Chicago; Mr. Braster, Calhoun, 
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Robbins & Co., New York city; Mr. 
Weiner, Weiner & Hess, New York city; 
Mr. Rosenberg, the Rosenberg Co., To- 
ledo, Ohio; Mr. Lesser, Samstag & 
Hilder Bros., New York city; Miss 
Birkenbuhl and Mrs. Bailey, Marshall 
Field & Co., Chicago; Charles G. Brown, 
Stein & Ellbogen, Chicago; Mr. Patter- 
son, Smith-Patterson Co., Ltd., Mon- 
treal, Que.; Mr. Levy, Morris Levy & 
Co., Inc., Chicago, and Mr. Oppeneimer, 
Block-Weinfeld Co., Chicago. 








Business Records 





Ernest M. Mitchell, Springfield, Mo., 
is reported to have assigned to Matt 
Galt. 

H. T. Doherty & Co., Boston, Mass., 
are offering a settlement of 50 cents on 
the dollar. 

An involuntary petition in bankruptcy 
has been filed against Hoffenstein Bros., 
Wilkes-Barre, Pa. 

Peters Jewelry Store, Harrisonburg, 
Va., is offering to settle with creditors 
at 20 cents on the dollar. 

The George E. Smith Co., Inc., Bos- 
ton, Mass., has made an assignment. 
The assets are estimated at $4,000, 
while the liabilities represent $2,000 
owing to merchandise creditors, and 
$15,000 to a relative. 

Fred W. Grover, Kansas City, Mo., 
has assigned for the benefit of creditors. 
The value of the merchandise is given 
as $2,100; furniture and fixtures, $600; 
while the total liabilities are estimated 
at $1,500 in addition to $2,000 owing for 
rent. 








Government Appeals Finding of 
United States Customs Court as 
to Duty on Jewelers’ Tweezers 


WASHINGTON, D. C., June 4.—The 
Government has appealed to the United 
States Court of Customs and Patent Ap- 
peals from the decision of the United 
States Customs Court holding that jewel- 
ers’ tweezers are dutiable at 40 per cent 
ad valorem under Par. 399 of the 1922 
Tariff Act as articles or wares of base 
metal not specially provided for, as 
claimed by R. F. Downing & Co., the 
importers. 

The question raised by the Govern- 
ment’s appeal is whether the tweezers 
are excluded from the provisions of 
Par. 354 which places a duty of 60 per 
cent ad valorem on cuticle knives, corn 
knives, nail files, tweezers, hand forceps 
and parts thereof, finished or unfinished 
by whatever name known. 





Stan A. Smith, for 10 years in the 
jewelry business in Mankato, Iowa, has 
opened another store at 3 W. State St., 
Mason City, Iowa, with Harold F. John- 
son, who has been in the Mankato store 
six years, as manager. Mr. Smith will 
continue in charge of his Mankato store. 
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A Daring Robbery 





Member of New York Jewelry Firm and 
His Assistant Held Up by Two Thugs 
on Busy Thoroughfare 


The New York city police are search. 
ing for two daring hold-up men who on 
Monday afternoon stole approximately 
$10,000 worth of jewels from Moe Joloff- 
sky, a member of the firm of S. Joloffsky 
& Son, 57 Chrystie St., New York. 

Mr. Joloffsky and a young assistant 
were driving down First Ave. on the 
way to the firm’s office when at 94th St. 
the red traffic light flashed on. The 
jeweler slowed up his car and as he did 
two men jumped on the running boards, 
ordering him to proceed to 93rd St., and 
then turn East on that thoroughfare, 
At 342 E. 93rd St., the bandits ordered 
Mr. Joloffsky and his companion into 
the building and up to the roof. At the 
top floor landing the thugs left their 
victims, commanding them to stay at 
least five minutes on the roof. Soon 
after Mr. Joloffsky and the boy re- 
turned to the street, to find their car 
and the jewels gone. 

Later the abandoned sedan was found 
by the police at 120th St. and Eighth 
Ave. Descriptions of the bandits were 
furnished headquarters detectives, but 
no identifications were made from the 
pictures in the Rogue’s Gallery. 








Three Jewelers Charged with Con- 
spiracy to Conceal Assets on Trial 


in New York 


Guiseppe D’Elia, Abraham Kranz and 
Harry Heyman, three of the 19 jewelers 
indicted early this year hy a Federal 
Grand Jury on charges of conspiracy to 
conceal assets, were placed on trial last 
Tuesday before Judge Caffey in the 
United States District Court, New York. 
Most of the first day was devoted to 
selecting a jury but yesterday (Wednes- 
day) the calling of witnesses was started 
by the prosecution. 

The charges against these three de- 
fendants and the other individuals and 
firms named in a batch of sealed indict- 
ments opened the latter part of last 
February were the outcome of an ex- 
haustive investigation conducted by the 
United States District Attorney’s office 
in New York. This investigation was 
started by E. S. Greenbaum and New- 
man Levy, of Greenbaum, Wolff & Ernst, 
when certain conditions unearthed by 
Byron L. Shinn, secretary of the Na 
tional Jewelers Board of Trade indicated 
that there might be some connection 
between a certain group of concerns and 
individuals in many bankruptcy actions 
started in the trade. Another alleged 
connection between one of the defené- 
ants now on trial and two members of 
another firm, who previously had pleaded 
guilty to charges of grand larceny in the 
Criminal Court was, it is alleged, also 
discovered by Richard C. Murphy, cout- 
sel for the Jewelers Security Alliance. 

The trial of the three men will be 
closely followed by the trade. Just when 
the case is likely to go to the jury is 
difficult to say at this time. 
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Chicago Notes 





Leon Gross, representing the Knicker- 
pocker Silver Co., left Chicago this week 
for his California territory and will be 
away for two months. 

George Beardsley, of Kohn & Co., 
Newark, N. J., spent the past week in 
Chicago calling on the trade, in the 
interest of this concern. 

Henry F. Ziese, silverware buyer for 
the Bunde & Upmeyer Co., Milwaukee, 
Wis., was a visitor in Chicago last week 
looking over the markets. 

Fred N. Kistner, of the Kistner Co., 
81 N. State St., returned to his offices 
last week after spending several weeks 
in Canada, enjoying a rest. 

W. A. Grant of the W. A. Grant Jew- 
elry Co., Harrisburg, Ill., spent several 
days of the past week in Chicago, visit- 
ing the markets and calling on whole- 
salers. 

Sig. Gottlieb, of Frederick M. Gottlieb 
& Co., diamond importers located in the 
Jewelry Mart, returned to his duties last 
week after spending 10 days at West 
Baden, Ind. 

“Bill” Little, of the Stein & Ellbogen 
traveling force, has completed a trip 
through Oklahoma and Kansas, and is 
now spending six weeks at his home in 
Connecticut. 

“Jimmy” Thompson, of S. H. Clausin 
& Co., Minneapolis, stopped in Chicago 
last week to spend a few days here visit- 
ing with his many friends en route home 
from St. Louis. 

M. H. Nathan, of the Stein & Ellbogen 
Co., returned from his Michigan terri- 
tory last week, and will remain in Chi- 
cago until the middle of July, before go- 
ing out on his territory again. 

B. Weinstein, wholesale jeweler in 
the Columbus Memorial building, has 
taken additional space on the 11th floor. 
He now occupies Rooms 1106 and 1107. 
Additional fixtures have been added. 

William Meyer & Co., 19 W. Van 
Buren St., are changing the policy of 
their business. This has been a strictly 
cash house for years, but on Saturday 
of this week they start in the credit 
business. 


The Kayaness Co. has removed its 
business from the 15th floor of the Kes- 


ner building to Suite 914 in the same 


building. This concern does watch re- 
pairing for the trade as well as bead 
restringing. 

Tom R. Reid, of Tom R. Reid & As- 
sociates, left Chicago last Sunday for 
Augusta, Ga., where he will hold an 
auction sale for Louis J. Schaul & Co. 
This is a removal sale and Mr. Reid 
will be away for several weeks. 

Clifford Whiting, of the Whiting & 
Davis Co., completed a six weeks’ busi- 
ness trip last Wednesday through the 
West to the Pacific Coast. Mr. Whiting, 
reports having had one of the finest 
trips he ever had in that territory. 

Frank J. Spellman, representing the 
Towle Mfg. Co., returned on Saturday 
from a three weeks’ business trip 
through Missouri, Kansas and Tennes- 
see. Mr. Spellman made the trip by 
automobile and was accompanied by his 
wife. 

Harry Wish, of the Stein & Ellbogen 
Co., returned recently from the Pacific 
Coast, where he spent several weeks in 
calling on the trade. This was Mr. 
Wish’s initial trip through that terri- 
tory and he reports conditions as favor- 
able. 

Moore & Evans, 218 S. Wabash Ave., 
have taken additional space on the sec- 
ond floor of this building and have 
added a_ sporting goods department. 
This department is in charge of 
“Tommy” Thompson, well known golf 
champion. 

Samuel Lewitan, accompanied by his 
wife, is spending two weeks at Battle 
Creek, Mich., enjoying a rest and re- 
newing old acquaintances. Leo Lewitan, 
spent a few days with them but re- 
turned on Wednesday to look after their 
diamond business. 

The State Jewelry Co. has opened its 
second store at 408% S. State St. G. 
Rosenthal and J. Rosen are the members 
interested in this business and Mr. 
Rosenthal will look after the new store 
while Mr. Rosen will devote his time to 
the other store at 527 S. State St. 

Walter B. Marble, manufacturers’ 
representative, with offices at San Fran- 
cisco, Cal., stopped in Chicago last 
Saturday en route to North Attleboro, 
where he was called on account of the 
serious illness of his father. Mr. Marble 
was accompanied on this trip by his wife. 

Members of the trade received word 
from Edward Bengston, Freeport, III, 


last Friday, that he has sold out his 
business to the Community Jewelers, 


Inc. This arrangement took effect on 
May 29. This concern was established 
in 1898. Mr. Bengston will soon an- 


nounce his future plans. 

Harry Greenblatt, who has been iden- 
tified with the jewelry trade in the 
North West for over 30 years, has as- 
sociated himself with the Block-Weinfeld 
Co., wholesale jeweler, Chicago. After 
spending six weeks at the home offices 
getting his line ready Mr. Greenblatt 
will leave for the North West. 

Herbert Brod, of Brod & Co., Newark, 
N. J., called on his trade in Chicago dur- 
ing the past week, and while here he 
received a telegram from his brother, 
Arthur Brod, announcing that he had - 
been married on Tuesday. Arthur Brod 
formerly was connected with Brod & Co., 
and has many friends in the jewelry 
industry. 

The Chicago Jewelry Manufacturers 
Association held its last meeting of the 
season recently in the King Cole room 
of the Hamilton Club. Following din- 
ner, the president called the meeting to 
order, and after the regular routine of 
business the subject of costs was dis- 
cussed. This association will resume its 
meetings early in September. 

John Ockay, silverware buyer, and. 
Miss Mary Pilackas, cashier, for Moore 
& Evans, were married on Saturday, | 
June 1, at the Holy Name Cathedral. 
Following a reception they left on a 
three weeks’ honeymoon trip to parts 
unknown. Both Mr. Ockay and Miss 
Pilackas have been associated with 
Moore & Evans for many years. 

Hirsch Gottstein recently announced 
that he has sold his south side store 
located at 138 E. 35th St., to his brother- 
in-law, Samuel Bergman. Mr. Gottstein 
also conducts the Paradise Jewel Shoppe, 
at 3960 W. Madison St., and this busi- 
ness demands his entire attention. While 
operating the two stores Mr. Bergman 
had charge of the south side store. 

Sympathy from members in the trade 
was expressed to Leon Gross, represent- 
ing the Knickerbocker Silver Co., on ac- 
count of the death of his father Morris 
Gross. Mr. Gross passed away in his 
88th year, after being ill for some time. 
Funeral services were held on Monday 
from Furth’s Chapel, 936 E. 47th St., 
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and interment was at Waldheim Ceme- 
tery. 

R. D. Fleek, of the Juergens & Ander- 
sen Co., is spending a few days at the 
home offices replenishing his stock be- 
fore making another trip through his 
eastern territory. C. W. Nesbit, of the 
same concern, left on Wednesday for his 
home in Kansas City, where he will re- 
main until the middle of July. Mr. Nes- 
bit recently completed a trip through 
Oklahoma and Nebraska. 

Frank J. Ellas and Raymond J. Mam- 
moser have entered into the retail jewel- 
ry business under the name of Ellas & 
Mammoser, and are located at 746 E. 
79th St. For several years Mr. Ellas 
was in business for himself at 2612 
N. Clark St., and recently sold out to 
H. C. Weber, operating as the Wright- 
wood Jewelers. Mr. Mammoser former- 
ly was connected with one of the largest 
wholesale houses in this city as a house 
salesman. 

I. B. Miller, representative for the 
Fillkwik Co., and Mrs. Miller, left Chi- 
cago on Wednesday for New York, 
where they will spend a few days visit- 
ing their son Felix Miller, superin- 
tendent of the Fillkwik Co., at Attle- 
boro, before sailing on the Majestic for 
Europe. Mr. Miller will spend about 
two months abroad visiting with his sis- 
ters and brothers at his old home in 
Germany. This is Mr. Millers’ first trip 
home in over 50 years. 

The “Pluggers,” known as association 
builders, held a meeting last Friday 
night in the offices of John H. Detrich 
with President Alvin Long presiding. 
The object of the meeting was to check 
up the final results of their campaign 
in behalf of the Illinois Retail Jewelers’ 
Association. When Secretary Frank 
Redmond of the “Pluggers” and Secre- 
tary Henry T. Mortensen of the associ- 
ation had checked the list it was found 
that Illinois has about 130 paid members 
and plans were laid on Friday night 
to make the number at least 200 before 
the National convention is held in Sep- 
tember. Mr. Mortensen stated that the 
officers were planning some real work 
for the Illinois Retail Jewelers’ Associ- 
ation and a special effort is to be made 
in behalf of the Capper-Kelfy bill. 








Cincinnati 





The American Jewelry Co., one of the 
tenants in the Emery Arcade, will move 
to a store on the south side of Sixth 
St., east of Vine St., in the Hulburt 
Block. The company obtained a lease on 
the store from the United Cigar Stores 
Co., which has a branch in the corner 
section of the building. 

The annual spring outing of the Cin- 
cinnati Wholesale Jewelers and Manu- 
facturers Association will be held at the 
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Pines Country Club in Westwood, Tues- 
day, June 11. Clarence Loeb, chairman 
of the entertainment committee, sent 
out word during the week that the 
matter had been settled and asked all 
members to attend. 
form at the Cincinnati Club Tuesday 
morning and drive to the wooded park 
for a day out-of-doors. 








Detroit 


The Jefferson Jewelry & Optical Co. 
opened its new store at 13133 E. Jeffer- 
son Ave. on May 25. The concern was 
formerly located at 13202 E. Jefferson 
Ave. 

Charles Wallace, formerly a member 
of the Wallace-Monroe Mfg. Co., has 
recently become a member of the city 
sales force of E. H. Pudrith & Co., in 
the Metropolitan building. 

Beverly’s of Birmingham is the name 
of a retail jewelry establishment which 
has recently been incorporated and has 
opened a place of business at 8960 Grand 
River Ave. The capital stock is $25,000 
and the concern deals in jewelry, purses 
and trunks. The owners are Lee B. 
Strifling, Sam Epstein and Abraham J. 
Levin. 

The smoker given by the Greater De- 
troit Retail Jewelers’ Association at the 
Fort Wayne Hotel on the evening of 
May 28 proved to be a delightful oc- 
casion. Another social event now in 
prospect is the annual excursion and 
picnic to Put-in-Bay Island in Lake Erie. 
There will be athletic events and other 
features. 

The retail jewelry establishment at 
160 W. Michigan Ave., Jackson, is now 
known as W. W. Bugg, Inc. Mr. Bugg 
has been in business in Jackson for a 
number of years. The capital stock is 
$50,000. The concern deals in jewelry 
and silverware. The owners are Wil- 
liam W. and Maude Bugg and Martin R. 
Mager, all of Jackson. 


Cleveland 


G. C. Krebbs & Co., 307 E. Third St., 
Dover, Ohio, will move to a new location 
on the principal street of that city with- 
in the next few weeks. J. A. Conn, 
Cleveland auctioneer, is closing out their 
present stock. In their new quarters 
the firm will specialize in diamonds and 
watches. 

The regular luncheon meeting of the 
24 Karat Club took place at the Hotel 
Winton on Wednesday, May 29. License 
Commissioner Cuka who was scheduled 
to address the meeting on the subject 
of auctions was unable to be present 
and will speak at a later meeting. A 
general discussion on subjects of trade 
interest occupied the time. 

A 22-year-old youth of Cleveland, 
wanted by police on a charge of bur- 
glarizing a jewelry store at Muncie, Ind., 
last December, was arrested at his home 
after he made an unsuccessful effort to 
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escape. Detective Dan Candow and a 
squad of police went to the house and 
found a trap door in the side wall of 
the cellar. They opened it and dis. 
covered a tunnel, and the detective, fol- 
lowed by Patrolman Held, crawled into 
it and found their man at its end. The 
prisoner was returned to Muncie. 








Milwaukee 


W. C. Woodman, Madison, Wis., is 
planning to open a retail jewelry store 
in that city some time during the latter 
part of June. The location for the new 
store has not yet been decided upon. 

The Milwaukee District Jewelers’ Club 
is planning a picnic, probably at a lake- 
side resort on Waukesha County, to take 
place some time during the early part 
of July.. The committee in charge of the 
affair includes Henry Jung. F. Feiling, 
Fred Kaeding, Adolph Possin, Fred 
Buege, Arthur Kuesel and “Jim” Hav- 
lista. 

Max Amster, a resident of Cincinnati, 
Ohio, has taken a long term lease on 
the Monument cigar store building at 
Racine, Wis., and has announced that it 
will be one of a series of chain jewelry 
stores. The store is to be taken over 
not later than Aug. 1, according to Mr. 
Amster, who would divulge no informa- 
tion as to the name of the lessee. 

A number of Milwaukee retail jewel- 
ers, including Sam Dalin, Henry Stech- 
er, A. C. Hentschel, and C. Kasten, at- 
tended the statewide business men’s con- 
ference at the University of Wisconsin, 
Madison, May 27. The conference was 
held under the auspices of the school of 
commerce and the extension division of 
the department of business administra- 
tion. 

Business in Milwaukee jewelry whole- 
sale and retail houses is reported to be 
exceptionally brisk at this time. Local 
jewelers have been active in promotion 
effort for graduation, weddings, etc., and 
results have been extremely gratifying. 
Industrial conditions in the city are such 
that the consumer can afford to pay cash 
for quality articles, jewelers claim, which 
makes conditions especially satisfactory. 











Ohio Notes 


E. E. Wiford, Sidney, Ohio, nas moved 
into larger quarters, across from the 
Wagner Hotel. New fixtures have been 
installed and a larger stock of giftwares 
will be carried. 

Coincident with the year of the 10th 
anniversary of the founding of the 
Berry Co. as a retail jewelry firm at 442 
St. Clair St., Toledo, Ohio, the president, 
Ben Silverblatt, has leased for a period 
of 10 years the adjoining store room. 
This, together with the present place of 
business, is to be converted into a large 
up-to-date store with an attractively 
decorated interior. 
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Salt Lake City 





The Trinket Jewelry Shop on S. Main 
St. in this city, lost $2,000 worth of 
merchandise to burglars last week. 

Abe McGillis, S. Main St. jeweler, 
whose firm was liquidated several 
months ago, has started in business 
again in the same location. Mr. McGillis 
has been in the jewelry business here for 
approximately 20 years. 

J. F. Boes, manufacturing jeweler, 
who is located at 337 S. Main St., in this 
city, is retiring from business after 31 
years of activity in that city. Mr. Boes, 
who is now 65 years old was once con- 
nected with Charles H. Schiller of Utica, 
N. Y. Raymond E. Boes, manager of 
the Boes Jewelry Co., old-established con- 
cern on S. Main St. which is now going 
out of business, is moving to California 
where he has a summer resort which 
he will manage. He is the son of John 
Boes, founder of the business, who is in 
poor health. 








San Francisco 





A. Birnbaum, importer of diamonds, is 
now in Room 402 in the Mutual building. 

Members of the jewelry trade in San 
Francisco extended condolences’ to 
Charles Gregory on the recent death of 
his wife. Mr. Gregory is a well-known 
manufacturing jeweler in San Jose, Cal. 

A closing out sale is being held in the 
jewelry store at 1750 Polk St. Charles 
Jaceard, retail jeweler, who had been 
conducting the store, recently sold out 
to P. Bacharach who is holding an auc- 
tion. 

Two of the best-known retail jewelry 
firms in Sacramento, Cal., are con- 
solidating. They are the Charles J. 
Noack Co., 1022 K St., one of the pioneer 
jewelry houses of the capital city and 
the H. T. Harger Co., 1008 Kay St. 








Atlanta, Ga. 


Klein & Ellman have leased space on 
the ground floor of Loew’s Grand Thea- 
ter, Atlanta, Ga., where they will short- 
ly open a small jewelry store. 

Guy Rogers, southern representative 
for the Waltham Watch Co., has left 
for a short business trip to Chattanooga 
and other points in Tennessee. 

Several valuable watches were lost by 
Ellman’s, Inc., 7 Edgewood Ave., At- 
lanta, Ga., when a thief who was looking 
at a display grabbed a handful of time- 
pieces as a clerk turned his head. 

Paul and Oliver Ewing, with Ewing 
Bros., have returned from a trip to 
Birmingham, Ala., where they have 
closed out the Birmingham branch of the 
firm, and brought the stock back to 
Atlanta. 

R. C. Schneider, president of the 
Georgia Retail Jewelers’ Association, 





THE JEWELERS’ CIRCULAR 


has returned from Macon, Ga., where 
he represented the jewelers of the State 
in a conference of merchants opposing 
a proposed sales tax on merchandise. 

Visitors in Atlanta during the past 
week included: H. S. Banta, Newnan, 
Ga.; S. J. Higgins, Canton, Ga.; Le 
Grand Elebash, of the LeGrand Jewelry 
Co., Montgomery, Ala., and Archie 
Stevens, the Duval Jewelry Co., Jack- 
sonville, Fla. 

T. Wight removed on June 1 from 
217-8 Atlanta Bank building into new 
and larger quarters at 56 Broad St., 
N. W. The new location is in the store 
now occupied by the Dockstader Optical 
Co., Mr. Wight having secured a five- 
year lease on half of the store, and 
workrooms and sales space will be 
opened it is announced. 

Jewelers will join with merchants of 
other lines in opposing the proposed one 
per cent sales tax on merchandise, it 
became known last week following a 
special meeting of retail merchants in 
Macon. The meeting, which was spon- 
sored by the Atlanta Retail Merchants’ 
Association, was called for the purpose 
of discussing the proposed sales tax, and 
135 leading merchants, representing 
every line of trade and from every sec- 
tion of the State, attended. 








Los Angeles 


Sam Brown, formerly at 1704 Title 
Guarantee building, has removed his 
offices to 709 Metropolitan building. 

Harry Karren, who formerly was a 
jeweler and who gave up the business 
so as to be out in the open, has pur- 
chased the store of A. C. Ebart, 3808 
Whittier Boulevard. 

Otto Amerlan, for years in the whole- 
sale jewelry business, passed away here 
last week. He formerly did business at 
407 E. Pico St., but has been ailing so 
long that he made but little effort to 
keep up his acquaintance. 

J. A. Larson, an old-time jeweler in 
Kings. County, who has been ranching 
for several years, has purchased the 
store of E. C. Johnson, at Kingsburg, 
and has remodeled and improved it. He 
held his official opening June 1. The 
store was decorated with flowers. 

Dan B. Whitney, jeweler and watch- 
maker of Pasadena, Cal., has taken over 
the business of W. D. Armstrong at 382 
E. Colorado St. Mr. Whitney had been 
at 1358 N. Lake Ave. for five years, 
while Mr. Armstrong retires after 30 
years of activity in the jewelry trade. 

Jesse Measer, president of Berson- 
Measer Jewelry Co., Jewelers Exchange 
building, is traveling through his terri- 
tory running from Texas through the 
southern States to Atlanta, Ga. From 
Atlanta he will go to New York where 
he will look over new lines and arrange 
to add to his stocks. He expects to be 
back in Los Angeles about July 10. Vice- 
President Robinson, of the company, 
told a JEWELERS’ CIRCULAR reporter that 
while business seems a little quiet his 
trade is in excess of a year ago. 
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New Enterprises 





M. J. Lipson is opening a jewelry 
store at Waynesboro, Va. 

A. T. Malmberg is opening a jewelry 
store at Lindstrom, Minn. 

O. P. Hegland has opened a jewelry 
store at Watford City, N. D. 

The W. W. Bugg jewelry store has 
been opened at 160 Michigan St., De- 
troit, Mich. 

Walter E. Von Korff will soon open 
a jewelry specialty shop at 212 W. Third 
St., Davenport, Iowa. 

A new shop, J. H. Barton’s jewelry 
store, has been opened at 164 Newark 
Ave., Jersey City, N. J. 

A new jewelry store, the Diamond 
Shop, Inc., has been opened at 307 E. 
State St., Rockford, Il. 

H. G. Butterfield recently opened a 
new modern jewelry store at Sixth and 
Main Sts., Joplin, Mo. 

Melezek Bros. opened their new jewel- 
ry store last Saturday at 7018 W. 
Warren Ave., Detroit, Mich. 


Le Mar, credit jeweler, has opened a 
jewelry establishment at Court and 
Water Sts., Binghamton, N. Y. David 
Levine is the manager. 

J. Dubuque has opened the Jewel 
Shoppe, at 21 Central Ave., Albany, 
N. Y. This concern will do both a cash 
and a credit business. 

Milton E. Buch, for a number of years 
with Frank Tyack & Son, jewelers, 
Reading, Pa., opened a store recently at 
21 N. Sixth St., Reading. 

Gil Roskin, former manager of Rog- 
ers’ jewelry store, Marion, Ind., has 
opened a jewelry shop in Blumenthal’s 
Department Store, Marion. 


The Mills Diamond Store, 2025 Main 
St., Niagara Falls, N. Y., opened its 
doors on May 18 under the management 
of D. Samuel Zimmer of Buffalo. 

An organization called the Watch- 
makers’ and Jewelers’ Club of Wor- 
cester, Mass., was recently formed. 
Frank Lekberg has been elected presi- 
dent. 

Hill’s Jewelry Box was’ recently 
opened at 952 Broad St., Augusta, Ga. 
The establishment is owned and operated 
by Hill Tanenbaum, well known Augusta 
merchant. 

A new jewelry establishment was 
opened in Portland, Ore., on May 1, 
when the firm of Miller & Harbaugh 
commenced business in the Buyers build- 
ing, Third and Alder Sts. 


The formal opening of a new retail 
store at Knoxville, Tenn., is announced 
the past week, that of Schneer’s, at 524 
S. Gay St. Milton Kramer, formerly of 
Charleston, W. Va., is manager of the 
Knoxville credit jewelry store. Mr. 
Schneer has opened several stores in the 
South in the past 12 years. 

A charter of incorporation has been 
granted to the Reliable Jewelry Co. of 
Jacksonville, Fla. The board of direc- 
tors consists of Nathan Isaac, H. H. 
Isaac, and Marion Isaac, and the capi- 
talization includes 50 shares of no-par- 
value stock. 











Selling Fountain Pens and Mechanical 
Pencils in Foreign Markets 


A searching and comprehensive study 
of all overseas markets for fountain 
pens and mechanical pencils has been 
made by President C. E. Bunting of the 
Conklin Pen Co., of Toledo, who has just 
returned from a five-months’ trip which 
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of a new plan for a more intensive inter- 


national merchandising effort which 
basic conditions at this time make 
feasible. -Gains in overseas sales volume 


have been remarkable within the last 
year. 

Russell Compton is the new head of 
the Sales Promotion Department of the 
company. Mr. Compton formerly served 





WINDOW 


3 WING ON CO., LTD., 


has been literally a trade trip around 
the world. Practically all cities and 
countries of any commercial importance 
were visited by Mr. Bunting. 
“Conklin’s export business has been 
rapidly and constructively developing 
for a number of years,” says President 
Bunting, “though at no time has there 
been any attempt to force its products 
into foreign markets. Rather has the 
policy been one of building retail dis- 
tribution in a solid, constructive manner, 
however deliberate, and to increase the 
sale of the products by the dealer rather 
than to the dealer.” 
President Bunting’s long trip is part 





DISPLAY OF FOUNTAIN PENS IN THE ESTABLISHMENT OF THE 
SHANGHAI, CHINA 


in the sales department in various 
capacities and for years has made an 
intensive study of pen and pencil mer- 


chandising. ae 


A New Dust-proof Watch 

The Geneva Clock & Watch Corp., 20 
W. 47th St., New York, is showing a 
new dust-proof watch with a Mathey 
Tissot movement. The watch is like a 
cigarette lighter in appearance. 

A slight pressure of the thumb on top 
of the case releases a spring and the 
watch automatically slides out. The 
cases are of sterling silver with sport 
figures, or overlaid with leather. 
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Eastern States Exposition at Spring. 
field, Mass., Sept. 15 to 21 


Improved business conditions, particu- 
larly in New England, are reflected in 
the demands for exhibition space and in 
the increased diversity of the Indus- 
trial Arts Show displays that will be a 
predominating feature of the 13th an- 
nual Eastern States Exposition in 
Springfield, Mass., from Sept. 15 to 21, 
inclusive. 

Space reservations for the 1929 fall 
show exceed those of any previous year 
for a corresponding period, and that 
the prosperity is more than merely local 
is indicated in the large number of in- 
dustrial and commercial concerns out- 
side the eastern territory that are con- 
centrating in this field, utilizing the op- 
portunity provided by the Eastern 
States Exposition and its Industrial 
Arts Building for direct sales and dealer 
contacts. Increased exhibition space has 
been made available by immediate con- 
struction of the Vermont State building 
in which the natural resources of the 
Green Mountain State will be por- 
trayed, releasing locations formerly oc- 
cupied by Vermont exhibits in the main 
industrial building. 

Last year there were 325 exhibitors in 
the Industrial Arts Division which rep- 
resents one of the major departments 
of the exposition. These were drawn 
from 25 States and their displays com- 
prised 1600 different lines. 


*% % % 


A Public Spirited Young Man 


Durward Howes, of the firm of B. D. 
Howes & Son, who is the past president 
of the Junior Chamber of Commerce of 
Los Angeles, and who has been one of 
the leading spirits in that organization 
for some time, donates a watch each 
year to be awarded to the member of 
the Chamber of Commerce who has 
served the organization in a manner 
which gives not only credit to himself 
for his service and loyalty to the Cham- 
ber, but brings pleasure to the member- 
ship in general. The watch was 
awarded in 1928 to Caine Farrell. 

Mr. Howes was chairman of the 
Sportsmen’s Banquet Committee in 
1928, when $100 a plate was charged. 
The dinner was attended by 95 promi- 

















a ee 


ra eS. SS Se SS OUVeeh Cw 











June 6, 1929 


nent sportsmen. The banquet was a big 
success and the financing of the Sports 
program was assured. 

Mr. Howes was also active last year 
in staging the greatest golfing event 
in the West, the Los Angeles $10,000 
Open. He was chairman of the Big Six 
Committee that oversaw the general di- 
rection of the affair. 


* * * 


“The Variety Ring” 


The “Variety Ring” is a new idea in 
changeable stone rings recently put on 
the market by Kessler Bros., 201 Centre 
St., New York. The stone is held in the 


“VARIETY RING” DISPLAY 


mounting by a patented locking device 
and it is impossible for it to fall out 
or be lost. Any number of changes may 
be made by the wearer by a simple oper- 
ation with two fingers. ; 

The rings are being made in a variety 
of pierced and engraved 14K mountings 
and are sold in a box containing five dif- 
ferent real stones and a carnelian cameo. 
There is also a locket under the stone 
in which may be inserted two small 
photographs. 


* * * 


New Mechanical Pencil Is Adapted 
to Specific Uses 


In itself, the mechanical pencil ceased, 
some time ago, to be novel. There has, 
however, been a succession of new types 
placed upon the market, and among the 
latest are three which are being manu- 
factured by the Autopoint Co., Chicago. 

The first of these is a rotatable-head, 
telephone dialer-pencil, developed to keep 
pace with the steadily increasing use of 
the dial telephone. The pencil is molded 
of black phenol resinoid material, in 
harmony with the finish of the telephone 
—or, in the case of the new European 
type phone, with the handpiece itself, 
which is another example of. Bakelite 
molding. The models include full-length 
and short pencils, and each style. may 
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be had either with pocket clip or a 14- 
inch extension chain for attachment to 
the telephone. The latter feature is 
particularly convenient, since it makes 
the pencil an integral part of ‘the in- 
strument, thus insuring a permanent 
medium for operating the dial. 

Then, there is “the pencil which writes 
big business,” a new, oversize variety, 





NEW MECHANICAL PENCIL 


which is manufactured in both the 
molded and the transparent forms of 
synthetic resin product. Because of its 
strength, simplicity of mechanism, and 
lightness of weight, several industrial 
concerns have standardized on _ this 
pencil. In the transparent resinoid, the 
mounting is in 14-karat gold, and colors 
of amethyst, clear and cloudy amber, 
blue and green jade, ivory, rose, ruby, 
and sapphire are used. A guarantee of 
the attractive life of the pencil barrel 
lies in the fact that Bakelite materials 
retain their original luster, and are not 
attacked by perspiration. - 

For draftsmen, engineers, architects, 
and others having to do with blueprints, 
a combination pencil, equipped with 
separate writing and checking leads, 
thin and thick respectively, in a double- 
tip barrel, has been designed. It is a 
useful tool for anyone who checks fre- 
quently with two colors, and the molded 
Bakelite construction lends itself to the 
color scheme of blue and red. One might 
add that the simplicity of mechanism, 
together with the lightness of barrel, 
gives the pencil a nice balance. 


* + 


New Small Size Currency to Be 
Placed in Circulation 


About July 10 


The new small-size currency will be 
placed in public circulation beginning 
July 10. The initial issue will include 
all kinds of currency except national 
bank notes and all denominations from 
$1 to $20. After the first issue of the 
reduced-size bills, replacement of the 
outstanding old-size currency will be a 
gradual process as the Treasury Depart- 
ment’s plans call for its redemption only 
as it becomes unfit for further use. 
Until then old-size currency will be paid 
out along with the new bills. Its validity 
will not be affected by the new currency. 
The initial issue will be made through 
the Federal Reserve banks and as the 
amounts will be limited they have been 
instructed to make allotments to com- 
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mercial banking institutions on an equi- 
table basis. 

Small-size national bank notes will be 
printed for issuing banks in the order 
of their charter numbers and com- 
mencing about July 15 will be issued as 
available against redemption of the old- 
size bank notes. Small-size gold cer- 
tificates and Federal Reserve notes in 
denominations above $20 will be issued 
when available without further notice. 
The demand for wallets and pocketbooks 
to fit the small size bills has been antici- 
pated by manufacturers but as the large- 
size bills will not be recalled but will 
be retired gradually #in the regular 
course of business, it is expected that 
the discard by the public of old bill- 
cases for the new merchandise also will 
be gradual. 








Gleanings 





C. M. Dennis has succeeded J. P. 
Krall at Tyndall, S. D.. 


The Myron Jewelry Co., St: Paul, 
Minn., celebrated its 15th anniversary 
recently by opening a new and larger 
store at 403 Robert St. 

E. N. Hewer, Norfolk, Neb., has sold 
out his business there to Weitzel & Put- 
ters, Mr. Weitzel was formerly of 
Scofield & Weitzel, Norfolk. 


Fred McAtee, retail jeweler, Peters- 
burg, Ind., has started to close out his 
stock of jewelry at auction. 

The jewelry store of C. P. Martin, 
302 Texas St., El Paso, Texas, was 
robbed of jewery valued at $600 by. 
burglars who broke the glass in the 
front door to gain entrance. 

Carson W. Bartholomew, Palmerton, 
Pa., held a formal opening of his bridge 
and gift shop in his former stand at 368 
Delaware Ave., on Saturday. Tea was 
served on the opening day from 2 to 5 
p. m. 

A. B. Bixler & Co., jewelers, formerly 
located at 401 Northampton St., Easton, 
Pa., have moved to their new location 
on Center Square. They were compelled 
to seek other quarters because of their 
lease expiring. 

The M. M. Cohen Jewelry Co., 803 
Riverside Ave., Spokane, Wash., has 
leased the store room adjoining at 807 
Riverside Ave., and will take possession 
about Sept. 1. Work of remodeling the 
new quarters will be started July 1. 


On the pretense that she was a 
relative of men known to several jewelry 
store proprietors, a young and pretty 
girl fleeced merchants in Portsmouth, 
Concord, and Nashua, N. H., of three 
rings, two of which were priced at $250 
and $225. 


The jewelry business of Henry Zilli- 
ken & Son, established in Wellsburg, 
W. Va., almost a century ago, has been 
sold to L. Rush of Steubenville. The 
firm had been conducted by members of 
the Zilliken family exclusively until re- 
cently when ill-health forced the sale 
to other interests. 
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24 Dozen MIFANS 


18144” WIDE 
19”. DEEP 
734,” HIGH 


Has spaces for 
936 sizes and 
shapes, so you 
will be able to 
add 648 more 
sizes and shapes 
to the assort- 
ment in your 
cabinet 


SPECIAL OFFER ~~ ow 





Good Until October Isi, 1929 


STAPLE NUMBERS 
IN A 7-DRAWER CABINET (Illustrated Below ) 


FOR *24..00 CASH 


The crystals are $1.00 per dozen, therefore you pay nothing for the cabinet 




















Keep it on trial for 30 days and if you are not satisfied, return it and your 


money will be refunded, less carriage charges. Fill in the coupon below, 
attach money order or bank draft or check and MAIL IT TODAY. 





HAMMEL, RIGLANDER & CO. 
209 West 14th Street 
New York City, N. Y. 


Enclosed find money order, bank draft or check for which send me one of 
your 24 dozen MIFAN assortments, together with cabinet for $24.00; if it 
is not satisfactory, it can be returned within 30 days and money will be 
refunded, less carriage charges. 
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equaled for quality 


ing experience. 


Shape. 


PLEASE FILL IN THE ABOVE LINE 














CONSISTING OF ONLY 


864 boxes are 
1%x1\% and 72 
are 2% x 1%, 

the latter for 
large size glasses 


COMPLETE 
CATALOG AND 
FULL SET OF 
BOX LABELS 


of over 1200 
numbers are in- 
cluded so you 
can arrange the 
cabinet to suit 
your individual 
needs 


V. T. F. MIFANS. The pre- 


eminent wrist watch glass, un- 


because of 


clearness of glass, correctness of 
size, perfect edge, annealed to 
the proper hardness, made by 
artisans with years of glass grind- 


V. T. F. MIFANS 
adhere to the original shape of 
glass used by case manufacturers, 
thereby the appearance of the 
case is not distorted in any way. 
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The Horological Questionnaire 


Written expressly for THE JEWELERS’ CIRCULAR. by Lester B. Pratt 


AuTHOR’s Note—Realizing that there is a 
scarcity of competent watchmakers employed 
or engaged in the jewelry business, this 
article is written at the request of the tech- 
nical editor for the purpose of interesting the 
younger generation in the selection of watch- 
making as an occupation. Among the me- 
chanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, 
eliminating the monotonous routine of many 
other lines. The watchmaker has invariably 
been honored as the highest exponent of hu- 
man mechanical skill, and delicate precision 
instruments of every description come within 
the scope of the watchmaker’s ability. It 
would be impossible to operate our vast in- 
dustrial system without the aid of accurate 
timepieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture 
of watch movements. However, the name, 
“watchmaker” in the jewelry business, is in- 
variably applied to one who repairs watches, 
and a competent watchmaker or watch re- 
pairer should be able to make practically 
any of the different kinds and models of 
watches now in use. 

If the remarks contained in this article are 
“old stuff” to the competent workman, we 
trust that it will be considered in the same 
spirit in which it is intended, viz.; that of 
interesting and imparting information to the 
beginner.—L. B. P. 








(Continued from Technical Issue of 
May 2.) 

QUESTION—/n the repair of American 
watches, it is often required to reduce 
the diameter of a jewel setting or to 
reduce the seat, as we may have a hole 
that will fit a certain pivot, but the 
setting will not fit or seat properly in 
the plate or bridge of the watch. What 
kind of an attachment is most suitable 
for quickly reducing the diameter of the 
setting and the seat to fit properly in 
the plate or bridge? 


ANSWER.—Fig. 147 illustrates a simple 
attachment which may be made by the 
watchmaker. It is made to fit in the 
tailstock spindle and the construction is 
such that the work may be readily 
examined with a glass. The cutting 
edge of the attachment may be quickly 
adjusted by means of the knurled screw 
and the action of the cutting edge may 
be examined at all times just as easily 
as we would examine at all times the 


cutting edge of a graver, but the attach- 
ment has this advantage over a graver: 
it will cut a perfect cylinder much 
quicker. While the thickness of any cap 
jewel setting is not great, at the same 
time it is desirable that it be a perfect 
cylinder, and when the watchmaker 
turns such settings to a certain diameter, 
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FIG. 147 


he may turn the lower part of the set- 
ting to fit in the place in the plate or 
bridge, and if the graver is not directed 
properly the upper part of setting 
(which shows on the finished work) may 
be smaller in diameter and will make 
a very unsightly appearance, especially 
on a fine plate or bridge. While a care- 
ful workman may easily turn such a 
setting to a perfect fit all over with 
a graver, at the same time, a man 
with very little lathe experience may 
readily adjust the cutter of this attach- 
ment to the required diameter and by 
merely pushing the tailstock spindle 
forward, he may cut a perfect cylinder, 
If it is desired to reduce the thickness 
of the seat on a hole jewel setting, the 





cutter may be quickly adjusted to the 
required diameter and pressed against 
the setting -until sufficient stock be 
removed. 

The attachment is also very con- 
venient for quickly reducing a number 
of jewel settings to useful sizes. As 
the larger size watches are practically 
passe, it follows that many watch- 
makers have large size jewels on hand 
that are dead stock. Where the jewel 
holes are good sizes for smaller watches, 
it is a very simple matter to adjust the 
cutter and reduce the settings to usable 
sizes. When a lot of such settings have 
been reduced to the required diameters, 
a stop may be used on the tailstock in 
connection with the proper cutter ad- 
justment and the correct seat thickness 
quickly attained. 


QUESTION—How shall we proceed to 
make the frame of the attachment? 


ANSWER.—The frame may be made of 
soft steel and the dimensions are as 
follows: length, one and three-eighths 
inches; width, seven-eighths of an inch; 
thickness, .260 of an inch. The above 
are the finished dimensions and allow- 
ance must be made for finishing to 
proper size all over. Our first step will 
be to reduced a piece of suitable stock 
to the required thickness. About the 
easiest way to do this is to have a 
dise one and three-quarter inches in 
diameter turned up, allowing sufficient 
stock for finishing to exact thickness 
with the slide rest. The final flat finish 
may be produced by placing some fine 
emery paper on a flat lap and rubbing 
the disc flat and smooth, with short, 
circular motions. 

Then the outline of the frame may 
be scribed, using a square to obtain 
correct angles. While sawing the frame 
to the required outline, it may be held 
in the vise, between lead jaws to avoid 


(Continued on page 99) 
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A Standard Unbreakable 


A complete assortment of 


De OOM 9 1ST SEIZURE SORA <A em came : 
- CR A IY a ne aR yO 


fancy crystals, furnished in 


a handsome mahogany 
finished cabinet, will 
enable you to fit any 


Standard 


Unbreakable ished cabinet, takes 


round crystal inserting 
outfit, furnished in a 
handsome mahogany fin- 


fancy crystal without Watch Crystals care of all round crys- 


grinding. 


Order through your 
jobber or direct 
from us. 






































Old Jewelry 
Accurately Refined 


Send your old jewelry, sweep- 


ings and polishings to us. We 


recover the platinum and 


palladium as well as the gold 
and silver. Our prompt check 
covers the allowance of all 


precious metals in your scrap. 


Spyco Smelting & Refining Co. 
51 South Third St., Minneapolis, Minn. 












































tal inserting jobs. 


71 Nassau St., New York 


Write for 1929 cir- 


Wholesale Distributors cular and free sam- 


PENNANT WATCH SUPPLY CORP. 
119 Fulton Street pres of our eryetmte, 


New York 








&xperien ce 
&S Refiners of 
Precious Metals 





Send Us Your 
Nweeps 
and waste for accurate returns 


We give you all the value that the most Up-to- 
date equipment and methods can recover. 


Ship to 
HANDY & HARMAN 
BRIDGEPORT, CONN. 


Service Plants: 
Providence, R. I. Fulton and Gold Sts., New York City 
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marring the finished sides. After dress- 
ing the edges smooth with a file, they 
may be smoothed on the lap with the 
fine emery paper. Care should be ob- 
served that the edges are all square 
and at right angles with each other, 
as these edges will be used to mark and 
drill for the taper and spindle. 

The next step will be to locate the 
center holes for the taper and spindle. 
With the dividers set, locate the exact 
center of the thickness of the frame. 
We scribe a fine line at each end of the 
frame, for the spindle location. These 
lines should be from each side and across 
the top and bottom edges; also from the 
front and across the top and bottom 
edges, which will give fine cross lines 
indicating the center hole for drilling 
the spindle bearing. The cross lines 
should be accurately marked with a fine 
pointed punch, then the hole started 
with a small drill at each end, using 
the tailstock against the opposite end 
of the frame. The full sized hole is 
drilled with a No. 1 drill, which is .227 
in. diameter, but the hole must be 
started with the small drill in order to 
be located accurately. Then, with the 
large drill, we drill the spindle bearing 
clear through. 

The spindle bearing should next be 
lapped until it is absolutely smooth and 
accurately finished to take a spindle 
freely with no side shake; in fact, it 
must be finished so that spindle and 
bearing be as accurately fitted as the 
pivot polisher that we have previously 
described. 

The slot for the knurled nut shown 
“A” should be accurately cut with flat 
sides and just deep enough to clear the 
nut. It should then be lapped smooth. 
The knurled nut may be made of soft 
steel, finished to three-eighths by one- 
eighth to fit the slot without sideshake. 

The key screw “F” may be made the 
regular machine screw 8 x 32 threads. 
This should be made a rather tight fit, 
so it will not work loose easily. 

The hole for the taper shown at “G” 
should be drilled and then reamed with 
a reamer that fits the tailstock spindle, 
allowing it to fit properly. To fit the 
taper properly, we shall require a taper 
reamer in order to ream the small hole 
to close fitting. The most suitable 
reamer for this purpose may be made 
by turning up a taper to fit the tailstock 
spindle, and then cut six lands with a 
80 degree milling cutter held in the 
wheel cutter. After the taper has been 
hardened and tempered, the lands may 
be ground to exact dimensions. Such 
& reamer cuts a very accurate taper 
hole and is useful for many purposes. 
A reamer that is much simpler in con- 
struction may be .made by turning up 
a taper to fit the tailstock spindle. This 
taper is then hardened and tempered, 
and after it is polished smooth, we grind 
away exactly one-half of the diameter. 


As the hole we wish to ream to a taper 
is only about one-quarter of an inch 
in length and is simply used for a 
drive fit, such a taper will answer the 
purpose quite well in this case. This 
hole should be reamed large enough so 
it will take a taper that extends clear 
through the frame and into the tail- 
stock spindle. Then we may turn up 
the taper to fit in the frame and have 
it long enough to drive in the frame 
to the proper depth. When the taper 
is fitted securely, we may saw off the 
protruding part and finish the end flush 
with the frame. 

QuESTION—How shall we proceed to 
make the spindle? 

ANSWER.—The complete spindle shown 
at “B” may be made of steel. It should 
be centered carefully, then turned be- 
tween centers to proper size for lapping 
to fit the spindle bearing. If we leave 
.002 to .003 for lapping to fit, this will 
be ample to insure a first class fit. The 
lower part of the spindle which is shown 
as threaded, should be turned for a 
length of eleven-sixteenths by .100. The 
lower end of the spindle and the knurled 
nut “A” should be threaded about 80 
or 90 threads to the inch. Fine thread- 
ing of this part of the spindle and nut 
is not essential, except that it will give 
us much finer adjustment in the finished 
tool. 

The upper end of the spindle should 
be drilled to take a one-eighth by 40 
thread screw shown at “D” which is 
used for securing the cutter “C.” The 
screw “D” may be turned from soft 
steel and the head finished to a diameter, 
slightly smaller than the spindle. A 
hole .092 in diameter should be drilled 
transversely through the spindle to take 
the cutter “C.” 

With the spindle between centers, we 
may set up the pinion cutter and mill 
a key way, shown at “E” to take the 
key which is formed on the end of the 
key screw shown at “F.” 
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N the store of J. Daniels, Tucson, 

Ariz., was recently displayed an 
ancient clepsydra or water clock bear- 
ing the inscription: “Tyme Passeth 
Swift Awaye.” The clepsydra was pre- 
ceded by the Sun-Dial. The simplest 
form of water clock according to some 
horologists was used by the Emperor 
of China, Hwangti, nearly 3000 before 
Christ. This “clock” consisted of a brass 
bow] floating in a large basin of water. 
The bowl was pierced at the bottom and 
the hours were calculated from the 
length of time it took the bowl to fill 
with water and sink. An attendant 
stood by to recover the bowl and set it 
afloat again. He also announced the 
time to the community by striking a 
huge gong. Different forms of the 
water clock existed in Babylon as early 
as the second century B. C. 
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The Latest Electric Clock 


ERE is the latest electric clock for 
the home, with artistic modernistic 
case. Very fascinating geometric planes 
of contrasting dull and polished silver 
are achieved by brush burnishing. The 





Recent conception in electric clocks 


case is silver plated with a base of black 
Bakelite finish. 

This clock is the creation of Paul 
Frankl and has all the characteristics of 
the very popular art moderne as applied 
to timepieces. 








A Tiny Wrist Watch 


ERE is the photograph of what is 
reputed to be the smallest watch 
in the world. It is a veritable lilliputian 
diamond wrist watch, which measures 





Smallest movement in the world 


¥% of an inch in width and % of an 
inch in length. It was shown at Car- 
tier’s recently with a number of other 
watches from the famous Horological 
Museum of Geneva. The photograph 
shows the tiny watch surmounting a 
working model enlarged many times. 








An interesting description of “A 
Chronometer Escapement Clock” by 
Major Paul M. Chamberlain, M. E., will 
soon be published in this department. 
























THE JEWELERS’ 


Insist on the K & D Trademark 


BOTH OF THESE CRYSTAL GRINDING OUTFITS 
ARE EQUIPPED WITH K & D MOTORS 


The No. 39 Grinder is 
made entirely by the 
K & D Factory 


No. 39 Complete with 3 
wheels, price $39.00 


No. 27 Complete witb —_ 
wheel 4 x 34, one edge 
round and one edge flat, 


price $26.75 
PENNANT WATCH SUPPLY CORP. 


Exclusive Distributors 
Quick Fit GRINDING OUTFIT No. 27 119 Fulton St., New York 
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IF YOU WANT MORE FOR YOUR SWEEPS 
SHIP TO US 


SWEEP SMELTERS. 
BIRMINGHAM, ENG. 










































































Soldering and Meltin PLATING 
Nicely Handled With = GOLD—PLATINUM 
Torit Apparatus! s _ SILVER—CHROMIUM 
SILVERWARE 
and quaaaethastine Repaired, Replated and Restored Like New 
for Oxygen and Gas MESH BAGS 
or Air and Gas Repaired and Plated 
OXYGEN and AIR REGULATORS BEAD BAGS 
chiidinteatien Repaired, Remounted and Relined 
ST. PAUL WELDING & MFG. CO. Swartz @ Co. 
' | _10 SOUTH WABASH AVE. CHICAGO 
ARTHUR T. HAGSTOZ . Teep rot ecti ° 
me on Ring Guard . 
GOLD, SILVER and PLATINUM ao 
Refiners and Assayers The Lien Satety Pin Clutch Co. 
709 Sansom Street, Philadelphia 20 W. 22nd St., New York Fat. May 36, 1990 
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Todays Pace Demands Closer Timing 


More Accuracy Required by the Modern Watchmaker 


Address delivered by Ed. H. Hofnagel, president, Horological Institute of America, 
before recent convention of the New York State Retail Jewelers’ Association, held in 


O my good friends of the New York 

State Retail Jewelers’ Association, 
many of whom I have not seen for some 
years, and to the visiting guests, I wish 
to say that I am really happy to be able 
to be with you on this, the occasion of 
your 20th Anniversary. It does not 
seem very long ago since I was among 
you, working for the uplift of the jewel- 
ry business, and while I have embarked 
in other fields of activity, I still am in- 
terested, as you know, in the jewelers, 
as president of the Horological Institute 
of America. 

May I say that the watchmaking 
branch has always been and still is, to 
my mind, the most important depart- 
ment of a large majority of jewelry es- 
tablishments. When one realizes that 
practically all of the industrial develop- 
ments of the world up to thirty years 
ago had their origin in what is termed 
“Clock Mechanisms,” a system of 
wheels, pinions and gears, the magnitude 
and the importance of the industries 
arising from this source becomes more 
impressive. 

Our transportation was developed by 
Baldwin Brothers, who invented the 
steam locomotive; our printing was de- 
veloped to its high state of efficiency by 
the invention of the linotype printing 
machine by Mergenthaler, and the very 
clothing that we wear was made possible 
through the invention of the sewing ma- 
chine by Elias Howe. All of these in- 
ventors started their careers at the 
watchmaker’s bench. The future, as I 
see it, holds similar opportunities for in- 
ventive genius. The development of au- 
tomobiles, aviation, marine navigation, 
optics, radio and railroads, all depend 
more or less upon accurate timing, and 
other devices which require the hands 
of skilled men such as the watchmaking 
industry can furnish. 


AS civilization progresses, time seems 
to become more and more the very 
essence of things. In human relations, 
the physician depends upon the accuracy 
of his time-controlling devices for the 
administration of anaesthetics, and the 
difference between life and death often 
hangs in the balance of a few seconds 
of time. 

Recently Dr. J. H. Parmelee, Director 
of the Bureau of Railway Economics, 
delivered an address in Washington, in- 
dicating the tremendous importance of 
time to the railroads. Through a sys- 
tem of time-controlled signals, not only 
have wrecks been avoided, but millions 
of cars are being moved safely over the 
tracks of the railroads, carrying food, 
clothing and human passengers under 


Poughkeepsie, N. Y. 


most favorable conditions and with an 
element of safety that is astounding. A 
few minutes of time lost in railway op- 
erations entails a financial loss running 
into thousands of dollars. 

Aviation is becoming a very impor- 
tant factor in modern transportation. 
Last week I heard the National Presi- 
dent of the Realty Board, Harry Culver, 
state that he has traveled 75,000 miles 
within the year in his aeroplane, cover- 
ing practically every section of the coun- 
try. He claims aviation is safe trans- 
portation if proper care is exercised 
and unnecessary hazards are avoided. 
Where would the aviator be without his 
instrument board which is equipped 
with scientific instruments and which 
requires the skilled hand of a watch- 
maker, or one who has been similarly 
trained to care for these instruments, 
which are of paramount importance to 
the aviator in the art of flying? There 
is no telling what the future has in 
store for us, but I firmly believe that 
there is a greater opportunity for the 
watchmakers of the future than they 
ever had in the past. 


AST winter when I was in Califor- 
nia I saw a new invention which 
has been made part of a watch, and 
which, by the simple turning of the rim 
of the watch case, would give the mar- 
iner his exact location as to longitude 
and latitude. The inventor of this de- 
vice is connected with the Naval Sta- 
tion at San Diego, but the men who are 
making the instrument are watchmakers 
in the establishment of one of San 
Diego’s leading jewelry stores. 

We all know the value of by-products, 
as well as the fact that some of the 
greatest fortunes have been built up on 
what was formerly considered waste 
material. I read an interesting article 
a few days ago telling of the success 
that C. Harold Smith had made of his 
business. Mr. Smith accumulated a for- 
tune of over ten million dollars by tak- 
ing the soot caused by smoke and manu- 
facturing from it carbon black, which is 
used in making inks, crayons, paints, 
lacquers, etc. Thomas A. Edison, in 
perfecting his incandescent lamp, was 
greatly troubled over the break of the 
current which caused his lamps to 
flicker, and cause an unevenness of light 
emission. This interruption was ana- 
lyzed by Dr. Lee De Forest, the inventor 
of the radio, who discovered in the in- 
termittent break a wave of electricity, 
and upon this he developed and per- 
fected the radio. Think of the enormous 
business that has been built up around 
this invention, which a few years ago 


. 


was unknown! This invention has been 
the means of employing hundreds of 
thousands of people in an entirely new 
industry. 


HE great prosperity which this coun- 

try has enjoyed is due in a large 
measure to mass production, which has 
made it possible for thousands of peo- 
ple to purchase many of the new inven- 
tions, particularly electric devices for 
household use, automobiles, tractors, etc. 
Old machinery is being discarded for 
new, and it is found that the labor 
saved more than offsets the cost of re- 
placement, and this in turn has re- 
leased millions of people from drudgery, 
and through scientific progress has 
opened the way for employment in the 
new industries which have superseded 
the old ones. 

The working hours are constantly be- 
ing reduced as the per capita productivi- 
ty is increased and people are finding 
more leisure for pleasure and cultural 
pursuits. As a result of this leisure, 
new demands are created in the way of 
sport clothes, sport goods, automobile 
accessories, etc., and thus the wheels of 
industry are kept going in the produc- 
tion of materials and things, on a scale 
undreamed of in days gone by. 

The question often arises, have we 
reached the saturation point? Some of 
our best economists feel that we have 
not, as has been proved in the past—in 
the face of much increased per capita 
productivity. There seems to be an in- 
satiable appetite for goods and services 
as the standards of living of the Amer- 
ican people are elevated. 

In the light of all of this progress and 
development, does it not seem reasonable 
to believe that the future progress of 
the country depends on how the youths, 
who are to be the leaders of tomorrow, 
are prepared to meet their ever-increas- 
ing responsibilities? What we need 
most is leadership, and the thing that 
creates good leadership is a proper en- 
vironment. 


THICS in commercial business have 

been greatly elevated since pre-war 
times, and this because people are more 
willing to cooperate with one another, 
and accept standards which can be sub- 
scribed to by all right-thinking people. 
Crime has ryn rampant among the 
criminal class in our country during the 
last ten years and it is high time that 
people of noble minds join efforts and 
organize to stamp out much of the un- 
necessary evil which exists in the social, 
political and business life of our coun- 





(Continued on page 106) 











“We do not 
employ 

traveling 

gold buyers 









We actually recover 
every grain of value 


from sweeps, polishings, filled cases, plated 
scrap, obsolete yellow gold mountings, etc., and 
pay highest market price always, because we held intact 
use the refined metal. 


THOMAS J. 


DEE. SCO. 


55 E.WASHINGTION ST. CHICAGO 
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HOROLOGY HALL 


pare with it. 





This building with its equipment, and 
the ground upon which it is built, repre- 
sents an investment of over $150,000, and 
is used exclusively for training in Watch- 
work, Jewelry and Engraving. Not another questing one. 
Horological school in the world can com- 


as soon as possible. 


A Grand and Glorious Feeling 


“How satisfying it is for a man to feel the consciousness of power which comes from 
knowing that he is master of something; that he is a complete man in his line; that there 
is nothing superficial in his knowledge of his specialty; that he is rich in experience in 
some one line so that he knows something profoundly, broadly, minutely!"’ Marden in 
“Choosing a Career.” 


The above is just what happens to the young man or woman who completes a course in 
the Horological Department of Bradley Polytechnic Institute. So why not pave the way 
for just such a great and glorious feeling of knowing that you are master of the situation, 
so far as watch repairing goes, and if not able to start at once, try to begin your studies 
However, as the work is given by individual instruction you can enter 
at any time, yet there is no time so good as the present. If you have not had our 
catalogue get it at once. 


Address a Post Card to Bradley Horological, Department ‘“‘C,"’ Peoria, Illinois; re- 


We teach Watchwork, Jewelry Work and Engraving. 


_ 
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Theres buried treasure 


your own 


Refining— 
and do it right. 


Ask for free 24-page 
booklet that describes 
Hoke Instructions on 
refining precious metal 
wastes. 


Sam W. Hoke 


Jewelers Technical 
Advice Co. 


22 Albany St., N. Y. City, 
Co-op. with HOKE, Inc. 



















SJrcomparable Which Cise Fxparingf 


Add our Workshop to Your Business... 09 


. - - and you will receive all the benefits of having your own repair department 
without the expense and responsibility of maintaining it. 


We make a specialty of out-of-town orders and the promptness of mail service makes 
our shop almost as convenient as though we were located in your own town. 


BECKER-HECKMAN COMPANY steywerhtunee CHICAGO 










NYES OIL 


for 50 years the Standard Lubricant 
for Watches and Clocks 


Buy of Your Jobber 
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Workshop Notes aud Queries 


QuEsTION No. 4221.—Separation of 
Gold and Platinum.—I wonder if you 
would be kind enough to help me out of 
some difficulty I got in, in reference to 
my refining solution. 

I put my chips through the aqua regia 
solution, got my platinum out very good. 
Now I had about a gallon and a half of 
solution which somebody told me to boil 
down to as little as I could to eliminate 
nitric acid. I boiled it down to a little 
more than one-half gallon. 

Now I already put in five pounds of 
copper sulphate in the solution and I 
still find when I test a little of the solu- 
tion, it turns black on a piece of sulphate 
crystal. I am afraid to put in any 
more sulphate for fear it will do 
harm.—M. M. 

ANSWER.—We note at least two seri- 
ous errors in your methods. There is 
no necessity for have a gallon and a 
half of solution to boil down, unless 
you have been handling approximately 
three to four pounds of gold and plati- 
num, which we do not believe you would 
or should attempt with your limited ex- 
perience, which is obvious from your 
remarks. Further, you say you use 
copper sulphate to precipitate gold; this 
is incorrect procedure, as iron sulphate 
is the proper salt to use for this purpose. 

The following brief procedure will 
enable you to work to better advantage 
in refining your gold and silver: 

Melt your scrap gold and platinum 
and pour it into cold water to granulate 
it. For each pound of granules, use 
about four pounds of aqua regia. Use 
a beaker for this operation and place 
it on a hot plate and apply heat until 
all soluble metal is in solution. Evapo- 
rate the solution until it is a thick, 
syrupy liquid, then add a small amount 
of hydrochloric acid and sufficient water 
to take up the mass. Evaporate again, 
take up with hydrochloric acid and 
water. When cool, filter the solution to 
tremove dirt and silver chloride. The 
filtering should be done through two 
filter papers placed in a glass funnel. 
Add sufficient ammonium chloride to 
saturate the solution, then allow to stand 
overnight. Filter the solution to remove 
the ammonia-platinic chloride, then 
wash the precipitate with a 20 per cent 
solution of ammonium chloride several 
times until the wash water gives no fur- 
ther test for platinum. Do not use large 
quantities of washing solution as it is 
best to keep down the bulk of your gold 
solution to avoid excessive evaporation. 
After removing the platinum salt, 
tvaporate the solution to small bulk then 
add a small amount of hydrochloric acid 
and some water. Make up a solution 





using 


in water, 
about five times by weight of ferrous 


of ferrous sulphate 


sulphate as you have gold. Have the 
gold solution and the ferrous sulphate 
solution hot, but not boiling and stir 
constantly as you add the latter to your 
gold solution. 

Allow this to stand a few hours, then 
pour or syphon off the clear solution 
and wash the precipitated gold with 
plenty of boiling hot water, then dry it 
in an evaporating dish and melt in the 
crucible with clean borax. 

QUESTION NO. 4222—Re-Lacquering 
Silverware.—The purpose of this query 
is to find out if it is possible for the 
jeweler to re-lacquer his own silverware, 
especially hollowware, bread trays, etc. 
We have quite a few articles that need 
refinishing and thought it would be much 
cheaper if we could get the equipment 
and formula for making up the lacquer 
to do this ourselves. We will appreciate 
it if you will send us information in 
regard to same.—McB. Jewelry Store. 

ANSWER.—It certainly will pay you 
to do your own re-lacquering and the 
outlay for equipment will be very low. 
When you are once prepared to do this 
class of work, you will be surprised how 
easily you can keep your silverware in 
salable condition. 

As to equipment, you will require a 
drying oven, which may be made of 
galvanized iron by your tinner or it can 
be made of wood, even an ordinary 
wooden box will answer the purpose, 
providing it is reasonably air-tight. 
The size of this box will necessarily be 
governed by the size of the pieces you 
may wish to lacquer; in any case it 
should be ample to allow hanging the 
work inside the box on wires and have 
it clear of the sides. A hot plate or 
small burner should be piped into the 
box in order to supply a small amount 
of heat. 


An enamel or iron pan is required 
that is large enough to place the articles 
in a potash solution. This solution 
should be about 1 pound of Red Seal 
lye to one gallon of water and is used 
boiling hot. It will quickly remove old 
lacquer. A swabbing brush may be used 
to wipe off the lacquer after it is 
loosened by the lye, then dipped again 
and rinsed thorough in cold water and 
dried with a soft, clean cloth. Bear in 
mind that work to be lacquered must be 
chemically clean the same as for plating 
and you will have very little trouble 
with lacquer peeling off later on. 

The proper brush to use for lacquer- 
ing is a very soft camel’s hair about 
one and a half inches in width, although 
two or three sizes are best to have on 
hand, so you can select one suitable for 
the work. 

There are several good lacquers on 
the market and the manufacturer will 
gladly advise you the proper grade for 
a given purpose. It is always best to 
buy lacquer and also lacquer thinner. 
Use the lacquer as it comes from the 
manufacturer and whenever necessary 
add sufficient thinner to obtain the 
proper consistency. 

Assuming that the article has been 
properly cleaned, then attach a light 
wire to the work in such a manner that 
the lacquer will readily drain or drip off 
without leaving a quantity of lacquer in 
any one spot. Hang the work in the 
heat box on a wire and apply enough 
heat to keep the temperature about 125° 
to 150°. Two or three hours at this 
heat will leave a hard surface which 
gives the very best results. 

QUESTION No. 4223—Does Turquoise 
Change Color?—Will you please advise 
us if it will change the color or injure 
a turquoise in any way by washing it 
in diluted ammonia water?—W. Jewelry 
Co. 

ANSWER.—Diluted ammonia water 
with soap and a thorough washing will 
not injure a turquoise in any manner or 
change the color. The change in color 
of a turquoise is due to age more than 
anything else. Turquoise is a hydrous 
phosphate of aluminum and copper and 
is of rather a porous nature. If allowed 
to soak in soapy ammonia water for a 
considerable period, no doubt they will 
discolor, but we do not believe that a 
few moments washing will injure such 
a stone. However, in the case of a fine 
turquoise that is left for repairs, it is 
always best to call your customer’s at- 
tention to the fact that a turquoise is 
discolored. Often, after a ring is 





(Continued on page 104) 
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Uncalled-for Repair Jobs 


How Some Jewelers Solve a Perplexing Problem 





Jewelers Lien Law in Milwaukee 


| iy looking over your paper recently, 
I find an editorial headed “Jewelry 


Left to be Repaired.” To the jewelers 
here in Wisconsin, this problem is a very 
easy one. Some years ago the jewelers 
had a law passed which is called “Sec- 
tion 3346M” and of which I inclose a 
copy. 

We take the name and address of all 
watch, clock, and jewelry repairs left 
with us. When a job is in our shop 
four weeks, we send a printed postal 





Wisconsin Statutes, Section 3346m, 
Jeweler’s Lien 


Every jeweler, watchmaker or 
silversmith who shall alter, repair 
or do any work on any article of 
personal property at the request of 
the owner or legal possessor of 
such property shall have a lien 
upon and may retain the posses- 
sion of any such article until the 
charges for such alteration, repair- 
ing or other work have been paid. 
If such debt remains unpaid for 
one year or more any such jeweler, 
watchmaker or silversmith may 
sell such article at private or pub- 
lic sale, and the proceeds, after 
first paying the expenses of sale, 
shall be applied in payment of the 
debt, the balance, if any, to be paid 
over to the county clerk of the 
county where the sale is held in 
trust for the debtor. Before any 
such sale is held, notice in writing 
must be given the debtor of the 
amount due and the time and place 
of sale. If the debtor’s residence 
is known, such notice must be 
mailed to his last known street ad- 
dress. If the debtor’s address is 
unknown, such notice must be given 
by the posting thereof in the 
county courthouse of the county or 
the city, village, or town hall 
where the jeweler, watchmaker or 
silversmith resides. 














card that we had made for the purpose, 
simply stating the fact that a customer 
has a repair job which evidently has 
been forgotten and we respectfully call 
their attention to the fact that the re- 
pairs are still in our possession. At 
the end of another month, we send a 
letter explaining to the people what kind 
of a job is left with us and asking them 
to please call for it. Then we wait two 
months and send another letter. If we 
do not get an answer to those three 
notices, we let the matter rest and once 
a year, about the middle of March, we 
send a notice to everyone that has a job 
with us that is there over a year. I 
inclose a copy of this notice. We find 





that quite a few will call very promptly 
after they receive this last notice. 


* * * 


HEN on the date specified we have 

a sale of all these articles and as a 
rule they do not bring what the repairs 
amount to. It is very seldom that any- 
thing of value is left with us. We make 
a list of all these sales that are made 
and generally hold the goods about three 
months after that so as to give the 
people a chance to still call for the 
articles, because we prefer to deliver 
them if possible. At the end of the last 
three months, if we do not hear from 
the parties, the articles are broken up 
and disposed of. 





March 17, 1929 


Mr. John Doe, 
2114 Grand Ave., 
Milwaukee, Wis. 


Dear Sir: 


Please take notice that the 
watch you left for repairs, on which 
there is a charge of $5 and on 
‘which we have a lien, will be sold 
at our Repair Department at 2 P.M. 
| on Wednesday, April 4th, 1929, un- 

less the charges and expenses are | 
paid before said time. | 


This notice is given and the 
sale will take place as provided by 
the Wisconsin Statutes Section 
3346M. 


Yours respectfully, 
BUNDE & UPMEYER CO. 
By 


ee | 























Treasurer 
anal 





Before we had the above law passed 
we also had an accumulation of a lot of 
jobs, but now we have nothing that is 
much over a year old and we find that 
we have no trouble and everything works 
very smoothly. 

When we have the sale we sell the 
jobs to one person, in our employ. 

Yours respectfully, 
W. H. UPMEYER, 
Bunde & Upmeyer Co., Milwaukee, Wis. 


* * * 


How a Pittsburgh Jeweler Does It 


N your JEWELERS’ CIRCULAR recently, 

you had an article referring to the 
methods used by jewelers in calling the 
attention of customers to jobs which had 
been left and apparently forgotten, and 
it is in answer to this that we are writ- 
ing this letter. 

Until two years ago we experienced 
the same condition as the jeweler com- 









plained about in your article. At thy 
time we devised the following play, 
After a job is left over a period of % 
days, we send the customer a card lik 
the inclosed. If, after another perio 
of 30 days, we receive no response t 
our card, we then send a registered lette, 
to our customer, a copy of which we al» 
inclose. 

It is in comparatively few instancg 
that we receive no response from eithe 
one of these notices, and after such 
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aytlee | 


WE ARE PLEASED TO ADVISE THAT ARTICLE LEFT | 
FOR REPAIRS IS NOW FINISHED. KINDLY CALL 
AT YOUR EARLIEST CONVIENCE | 


NOT RESPONSIBLE FOR GOODS LEFT OVER THIRTY DAYS | 


J 








tactics, we take merely ordinary care of 
the jobs still left in our possession, in 
stead of, as formerly, renting a vault in 
the bank to insure them against damage. 


The Letter We Send 


Dear Madame :— 

Some thirty days ago we advised you 
that the article you left for repair was 
finished and that we were only respow 
sible for it for thirty days from that 
date. This time having expired, we now 
wish to advise you that because of th 
high insurance rates and our limited 
amount of space for storage, it will be 
necessary for us to sell this article for 
the repairs, unless we are favored with 
a call from you within ten days. 

Trusting that within this period you 
will find it convenient to call on us ot 
write us, we are, 

Very truly yours, 
R. J. HENNE. 


We might add that on these registered 
letters we request a receipt, and these 
we file as proof of due notification. 
Trusting that this may prove a pra 
tical idea for some of our colleagues 1 
the jewelry business, we remain. 
Very truly yours, 
R. J. HENNE. 








Workshop Notes 
(Continued from page 103) 


polished, the stone presents a differett 
appearance due to the fact that the 
gold or silver is bright and new looking 
and in some cases a customer will have 
the opinion that the stone was discolored 
while it was left for repairs. Better # 
play safe and have this point eliminated 
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United States Patents 


Issue of May 28, 1929 


1,714,732. BRACELET-VANITY CASE. 
AURA M. SCHNEIDER, New York. Filed 
May 23, 1928. Serial 280,071. 6 claims. 


An articulated bracelet-vanity case com- 
prising a number of compartments hinged to- 





gether in a row and provided with a wrist 
band each compartment having a body and a 
cover hinged thereto and movable indepen- 
dently of the others. 


DESIGNS 


78,653. CLOCK CASE. Gs5orGcE PIKB, Grand 
Rapids, Mich., assignor to The Hersc hede 
Hall Clock Co., Cincinnati, Ohio. Filed 








Feb. 7, 1929. Term of 


patent 14 years. 


78,664. TIMEPIECE HAND. JAN STRENG, 
New York, assignor to The Ansonia Clock 


Serial 29,970. 


© 
Co., New York. Filed Dec. 29, 1928. Serial 
29,449. Term of patent 7 years. 


United States Trade-Marks 
Issue of May 28, 1929 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the 10-year ‘“pro- 
viso” are registrable under the _ provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911 


DW DNTENN. 
SM DPDART ME 





THE JEWELERS’ 


As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition, 


Ser. 279,653. ABRAHAM 
York. Filed Feb. 18, 


S. ScHarF, New 
29. 


For Articles of Jewelry for Personal Ware, 
not Including Watches. 

Claims use since Jan. 1, 1928. 
New York. 


Ser. 280,289. SELTZER BROs., 


Filed Marclf 5, 1929 
Finger Rings, 


For Earrings, Bar Pins, 














we 


Brooches, Pendants, Bracelets, Cameos, Studs, 
and Cuff Links. 
Claims use since about 1924. 


Ser. 281,191. WaALter BLEIwEtss, INc., New 
York. Filed March 23, 1929. 


Fists erat. 


For Engagement Rings. 
Claims use since March 22, 1929. 


Newark, N. J. 





Ser. 281,281. GrmMeEx Co., 
Filed March 25, 1929. 
For Watch Bracelets, Watch Straps; Watch 
Attachments—Namely, Watch Chains, Fobs, 
and Charms; Neck Chains, Bracelets, Scarf 


GOVERNOR 


Pins, Finger Rings, Belt Buckles, Ear Orna- 
ments, Hair Ornaments, All Made of or Plated 
with Precious Metal. 

Claims use since Jan. 26, 1929. 


Ser. 281,282. GEMEX Co., Newark, N. J. 
Filed March 25, 1929. 
For Watch Bracelets, Watch Straps; Watch 


LOLITA 


Attachments—Namely, Watch Chains, Fobs, 
and Charms; Neck Chains, Bracelets, Scarf 
Pins, Finger Rings, Belt Buckles, Ear Orna- 


CIRCULAR 
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ments, Hair Ornaments, All Made of or Plated 
with Precious Metal. 
Claims use since Jan. 26, 1929. 


Ser. 281,283. GEeMEx Co., Newark, N. J. 
Filed March 25, 1929. 

For Watch Bracelets, Watch Straps; Watch 

Attachments—Namely, Watch Chains, Fobs, 


MINERVA 


and Charms; Neck Chains, Bracelets, Scarf 
Pins, Finger Rings, Belt Buckles, Ear Orna- 
ments, Hair Ornaments, All Made of or Plated 
with Precious Metal. 

Claims use since Jan. 26, 1929. 


Ser. 281,284. GEMEXx Co., Newark, N. J. 
Filed March 25, 1929. 
For Watch Bracelets, Watch Straps; Watch 
Attachments—Namely, Watch Chains, Fobs, 


YOLANDA 


and Charms; Neck Chains, Bracelets, Scarf 
Pins, Finger Rings, Belt Buckles, Ear Orna- 
ments, Hair Ornaments, All Made of or Plated 
with Precious Metal. 

Claims use since Jan. 26, 1929. 
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Trade-Mark Registrations Granted 


256,960. SET AND UNSET PRECIOUS 
STONES. HENRY PAULSON, doing busi- 
ness as Henry Paulson & Co., Chicago, 

] 


Filed Nov. 19, 1928. Serial 275,536. Pub- 
lished March 19, 1929. Class 28. 


UNBREAKABLE WATCH CRY- 
“STALS. STANDARD UNBREAKABLE WATCH 
CRYSTALS, INC., New York. 

Filed Nov. 12. 1928. Serial 275,193. Pub- 

lished March 19, 1929. Class 33. 


Issue of May 21, 1929 (Continued) 


256,792. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. SAMUEL SILVERMAN, doing 
business as Silverman Bros., New York. 

256,788. WATCHES. MANHEIMER WaATCH 
Co., Chicago. 

Filed Dec. 17, 1928. Serial 276,851. PUB- 

LISHED MARCH 12, 1929. 

256,789. WATCHES. MANHEIMER WATCH 
Co., Chicago. 

Filed Dec. 17, 1928. Serial 276,852. PUB- 

LISHED MARCH 12, 1929. 


256,609. ARTICLES OF JEWELRY FOR 
PERSONAL WEAR, NOT INCLUDING 
WATCHES. Sam FLAKSER, New York. 

Filed Dec. 4, 1928. Serial 276,259. PUB- 

LISHED MARCH 5, 1929. 


Trade-Mark Registrations Renewed 


74,712. CLOCKS AND WATCHES. Regis- 
tered Aug. 3, 1909. THE WESTERN CLOCK 
Mrc. Co., La Salle, Ill. Renewed Aug. 
3, 1929, to Western Clock Co., Peru, IIL, 
assignee. 








A colored lad was recently appre- 
hended in Chambersburg, Pa., and con- 
fessed the theft of two watches from the 
store of Ira A. Long. The watches were 
stolen last month while Mr. Long was 
serving other customers, and the arrest 
was made only after an innocent pur- 
chaser brought one of the watches into 
Mr. Long’s establishment for repairs. 
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Today’s Pace Demands Closer 
Timing 
(Continued from page 101) 








try. This is one of the reasons why the 
jewelers of New York State organized 
20 years ago. It is all the more reason 
why they should bind themselves closer 
together in these wonderful days of 
progress and prosperity. 

As the far-seeing men of the Great 
Nations have declared war to be out- 
lawed, so men and women in the high 
calling of commercial life should outlaw 
unethical practices and make it possible 
for legitimate business to prosper. My 
hope is that the jewelers of the country 
may be successful, and that the art of 
creating good will, peace and harmony 
may be furthered through such acts as 
will command respect and love thru 
fair dealing, gift-giving and other evi- 
dences of kindly feelings. 

Your officers are to be congratulated 
for their continual sacrifices and loy- 
alty to their positions. They have been 
the guardians of all that is high and 
noble in the administration of their of- 
fices, and stand ready, I know, at all 
times to be of aid to you, whom they 
would serve willingly and graciously. 








Making Your Salesman a Real Asset 
(Continued from page 57) 








liver this before some club in his home 
town. An intensely interesting address 
may be prepared on these two subjects 
alone and delivery of such talks will 
add much to the salesman’s prestige. 
Equipped with the proper knowledge, 
the salesman who makes these talks 
can do much good by warning the pub- 
lic against exaggerated forms of ad- 
vertising and against unreliable mer- 
chandise and unscrupulous vendors. 
The public is much interested in all 
this and will remember the impres- 
sive speaker very favorably, so that 
one can readily see the scope of jewel- 
ry salesmanship. The possibilities are 
great and results depend upon the 
man himself. 


Federal Notes 


A Munich, Germany, firm is in the 
market to purchase men’s jewelry. In- 
quiries to the Bureau of Foreign and 
Domestic Commerce, Washington, D. C., 
with mention of File 38679, will pro- 
vide additional details. 

Drawback allowance has been granted 
by the Bureau of Customs on clocks 
manufactured for export by the Mauthe 
Clock Co., Inc., of New York, with the 
use of imported clock movements or 
parts. The allowance may not exceed 
the duty paid, less one per cent, on the 
imported parts appearing in the ex- 
ported clocks. The rate is effective as 
of Dec. 13, 1928. 











THE JEWELERS’ CIRCULAR 


Philadelphia ~ 


Sydney B. Dunn, of Haverford, Pa., 
has registered as the Central Restring- 
ing Co., and will handle jewelry at Suite 
305 in the Crozer building. 

Mrs. Rosa Highes Jenks, of this city, 
and widow of James Mitchell Jenks, for 
many years a manufacturing jeweler in 
Lancaster, Pa., died at her home here 
where she had lived since her husband’s 
death. She was active in work of the 
Reformed Church and was cne of the 
founders of the women’s missionary so- 
ciety. 

Fred J. Cooper, president of the Penn- 
sylvania Retail Jewelers’ Association, 
will leave the city June 29 for a two 
months’ visit to Europe, where he plans 
to make an intensive study of the retail 
conditions and the diamond markets. 
With Mrs. Cooper, he will sail from 
Canada for France and will spend some 
time in the latter country, going from 
there to Belgium, Holland, and England. 
In the latter country he will visit his 
native town of Colchester, and will also 
visit Scotland. 

The close friendship which knits the 
personnel of the firm of S. Kind & Sons 
into one loyal organization was again 
shown at the Hotel Rittenhouse this 
week at the annual banquet marking the 
close of the bowling ,league season. 
Philip S. Kind presided at the dinner 
and first prize, a magnificent silver 
bowling ball, was formally presented to 
the Red team, the Purple aggregation 
taking the second trophy. Guests of 
honor were “Don” Hurst, first baseman, 
and Captain Thompson of the Phila- 
delphia National League baseball team, 
who both spoke briefly on the benefits 
of athletics. The League reelected “Al” 





Huntermark, president. Handsome 
prizes were presented to the team 
captains and each member of the 


teams, while prizes for 100 per cent 
attendance went to several members. 
An entertainment followed the dinner. 








New Jersey Notes 





Hannah O. Beck is closing out her 
stock at 609 Landis Ave., Vineland, N. J. 

The jewelry shop and home of John 
M. Eichmann, 2621 Westfield Ave., East 
Camden, N. J., was badly damaged re- 
cently by fire. 

Robert Asher, president of the Strei- 
cher Mfg. Co., maker of gold jewelry, 32 
Marshall St., Newark, has returned from 
abroad after a purchasing trip during 
which he secured diamonds and precious 
stones for his concern. 

The jewelry store of I. S. Terres, 547 
N. Clinton Ave., Trenton, N. J., was re- 
cently gutted by flames caused by an 
overheated furnace. The contents of 
the store were destroyed, but diamonds 
and other valuable jewelry kept in a 
safe were unharmed. 

A note was published in THE JEWEL- 
ERS’ CIRCULAR of May 16 regarding the 
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affairs of the Victor Jewelry Co., of 
Passaic, N. J. Evidently confusion 
exists in the minds of some wholesalers 
and manufacturers as the Victor Jewel. 
ry Co., Inc., 6 E. Market St., Wilkes. 
Barre, Pa., has received several inquiries 
from the trade regarding this matter. 
In order to correct any misimpression 
that may have arisen, it should be stated 
that the Victor Jewelry Co., of Wilkes. 
Barre, Pa., has absolutely no connec. 
tion with the concern at Passaic. 








Connecticut Notes 





Llewellyn H. Crossman, Ridgefield, 
Conn., jeweler, has purchased the store 
of Broghamer & Roe, Winsted, Conn. 

William Gordon, for 10 years at 440 
Atlantic Ave., Stamford, Conn., under 
the name of the Yale Jewelry (Co, 
recently opened an uptown store in the 
Stamford Theatre building at 301 At- 
lantic St. 

Considerable interest was displayed in 
the exhibition of diamonds in both mod- 
ern and antique settings which was 
shown in the windows of the Savitt Co., 
Inc., 107 Church St., New Haven, Conn., 
during the past month. 

The store of Abraham Banever, 136 
Congress Ave., New Haven, Conn., was 
recently entered and loot worth $300 
was taken. The robbers smashed the 
knob of a large safe, but were unsuc- 
cessful in opening it, thus missing a 
possible loot of $2,000. 

The Napier Co., Inc., silversmith and 
goldsmith, Meriden, Conn., has been re- 
modeling its factory at an estimated cost 
of $100,000. It is expected that the work 
will be completed within a few weeks. 
The factory has been made modern in 
every particular, only the walls escap- 
ing replacement or alteration. Close to 
$50,000 was expended in beautifying the - 
property leading to and surrounding the 
Napier plant. On the completion of the 
improvements the Napier property will 
rank as one of the finest industrial 
plants in Connecticut if not over a larger 
area. 


Pordond, Ore. 


H. S. Tower, who for many years had 
a jewelry store in Marshfield, recently 
opened a new store in Salem. 

Miller & Co., Alder St. jewelers, have 
lost their lease, and are selling out the 
entire stock. Frederick Miller, the 
owner, recently opened a new store in 
the Buyers’ building, Third and Alder 
Sts., his partner in this enterprise being 
Paul Harbaugh. 

















Herbert S. Siebel, jeweler of Saginaw, 
Mich., has purchased a ticket for a trip 
on the Graf Zeppelin on its next return 
voyage from Lakehurst, N. J., to Ger- 
many. Mr. Siebel, one of the first six 
to book reservations, tried to make the 
last trip on the giant airship but was 
unsuccessful. 














